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Maxwell  is 
pressure  sensitive. 

Impossible  scheduling  demands.  Incessant 
push  for  higher  quality.  Unexpected  changes  in 
total  ad  pages.  Later  closings  for  ads  and  edito¬ 
rial.  Endless  requests  for  fine-tuned  demo¬ 
graphic  circulation.  Relentless  management 
drive  for  better  product  at  lower  cost.  Pressures 
that  constantly  stalk  magazine  production. 

Maxwell  has  the  resources  to  help  you  cope 
with  production  pressures.  We’ll  provide 
timely,  incisive  answers  to  your  problems  with¬ 
out  getting  you  mired  in  complex  approval 
policies  and  procedures. 

You  work  directly  with  experienced  Max¬ 
well  printing  professionals  from  top  manage¬ 
ment  through  every  part  of  our  organization. 
They’re  hands-on  printing  people  who  always 
put  customer  needs  first.  They  have  the  knowl¬ 
edge  and  authority  to  give  you  prompt  replies 
and  firm  decisions. 

When  you  have  specialized  equipment  needs, 
tough  scheduling  problems,  or  any  trailblazing 
production  challenge,  ask  Maxwell  first.  We’re 
responsive.  We’re  flexible.  We’re  concerned 
about  your  needs.  It’s  Maxwell’s  style  of  doing 
business. 


We  offer  both  offset  and  gravure  quality  pro¬ 
duction  in  a  dependable,  nationwide  manufac¬ 
turing  network  of  high-capacity  plants.  You  get 
full-spectrum  service  with  prepress,  press,  bin¬ 
dery  and  distribution  capabilities  that  are  on  the 
cutting  edge  of  printing  technology.  Ink-jet  ad¬ 
dressing  and  personalized  subscriber  messages, 
Target-Bound selective  demographic  binding, 
and  polybag  packaging  arc  all  part  of  Maxwell’s 
commitment  to  leadership. 

Maxwell’s  printing  professionals  are  ready 
now  with  answers  to  your  production  prob¬ 
lems.  For  the  number  of  your  nearest  Maxwell 
sales  office,  call  (8(X))  367-6299. 


Ill  West  Putnam  Avenue 
Greenwich,  CT  06830 


nittstrating 
A  Point. 


In  his  editorial  cartoons  for  The  Atlanta  Constitution,  Doug  Marietta 
illustrates  his  points  with  irreverent,  often  biting  humor. 

He’s  always  drawn  conclusions,  drawn  blood  and  drawn  fire. 
-  Now  Marietta  has  drawn  the  1988  Pulitzer  Prize 


for  editorial  cartooning. 

This  year  he  also  won  his  second  National 
Headliner  Award  for  Consistently  Outstanding 
Editorial  Cartoons.  Along  with  his  Sigma  Delta 
Chi  Distinguished  Service  Award,  the  Robert  F. 
Kennedy  Memorial  Award,  the  Fischetti,  the 
First  Amendment  and  the  Green  Eyeshade  he 
also  is  the  first  and  only  cartoonist  to  receive  a 
Nieman  Fellowship  at  Harvard  University. 
Internationally  syndicated,  he  also  creates  the 
popular  comic  strip  “Kudzu.” 


Marietta’s  work  illustrates  the  meaningful 
relationship  between  issues  and  readers. 
Because  the  best  journalism  goes  beyond  mere 
reporting.  It  invites  comment,  welcomes 
criticism  and  involves  the  reader  personally. 

We  at  the  Atlanta  Journal  and  Constitution 
know  that’s  what  Doug  Marietta’s  work  does, 
following  in  the  Ralph  McGill  tradition.  And  now 
the  Pulitzer  committee  confirms  it. 


ENTERPRISES,INC: 


Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American-Statesman  •  Chandler  Arizonan  Tribune 
Dayton  Daily  News  •  Grand  Junction  Daily  Sentinel  •  Longview  Daily  News 
Longview  Morning  Journal  •  Lufldn  Daily  News  •  Mesa  Tribune  •  Miami  News 
Orange  Leader  •  Palm  Beach  Daily  News  •  Palm  Beach  Post 
Port  Arthur  News  *  Springfield  News-Sun  •  Tempe  Daily  News  Tribune 
Waco  Tribune-Herald  •  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  businesses. 


PC  s  in  E&P 

E&P  will  have  a  special  feature 
on  “Personal  Computers  in  the 
Newspaper  Industry”  with  the 
September  3rd  issue! 


This  feature  will  focus 
on  the  latest  applications 
of  PC’s  in  newspapers  for: 
editorial 
advertising 
production 
general  business 
and  much  more! 

Plan  now  on  being  in 
the  September  3rd  issue! 


0  EdHor& Publisher 

1 1  West  19th  Street  •  New  York.  N  Y.  1001 1  •  212  675  4380 
FAX#  212  929  1259 
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4-5— Michigan  Press  Association,  Circulation  Conference,  Midway  Motor 
Lodge,  Lansing. 

4- 6— Pacific  Northwest  Newspaper  Advertising  Executives  Association, 

Spring  Sales  Conference,  The  Inn  at  Semi-Ah-Moo.  Blaine,  Wash. 
6-8 — Economics  and  the  '88  Elections,  Conference  for  Journalists, 
Cosponsored  by  the  Foundation  for  American  Communications  and 
the  Gates  Foundation,  Cheyenne  Mountain  Conference  Resort, 
Colorado  Springs. 

8-11— Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 
ence,  Westin  Hotel,  Seattle. 

8- 14— International  Press  Institute,  37th  Annual  Assembly,  Hotel  Instanbul- 

Sheraton,  Istanbul,  Turkey. 

9 — New  York  State  Society  of  Newspaper  Editors,  Annual  Meeting, 
Sheraton  University  Inn,  Syracuse. 

12- 15 — Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

13- 15 — The  Pittsburgh  Conference,  Annually  sponsored  by  the  Pittsubrgh 

Press,  Airport  Marriott  Hotel,  Pittsburgh. 

14- 18— Organization  of  News  Ombudsmen,  Annual  Convention,  Park  Plaza 

Hotel,  Boston. 

15- 18 — New  York  State  Circulation  Managers  Association,  Annual  Conven¬ 

tion,  Roaring  Brook,  Lake  George, 

16- 18— New  York  State  Newspapers  Advertising  &  Marketing  Executives, 

Thousand  Islands  Club,  Thousand  Islands. 

18-19— Michigan  League  of  Home  Dailies,  Midland. 

18-20— Newspaper  in  Education  Conference,  Westin  Peachtree  Plaza, 
Atlanta. 

20-22 — Economics  and  the  News,  Conference  for  Journalists,  Cosponsored 
by  the  Foundation  for  America  Communications,  the  Gannett  Found¬ 
ation  and  KARELL,  Scanticon  Minneapolis  Executive  Conference 
Center  &  Hotel,  Plymouth,  Minn. 

22-25— International  Newspaper  Marketing  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

22-25— International  Newspaper  Financial  Executives,  Marriott  Hotel,  Palm 
Desert,  Calif. 

24- 28 — Association  of  Free  Community  Papers,  Hotel  Meridien,  San  Fran¬ 

cisco. 

25- 27 — Catholic  Press  Association,  Annual  Convention,  Marriott  Copley 

Place  Hotel,  Boston. 

31-6/3— Canadian  Managing  Editors  Conference.  Niagara  on  the  Lake. 

JUNE 

2- 5 — Investigative  Reporters  and  Editors.  Annual  Conference,  Hyatt 

Regency,  downtown  Minneapolis. 

3- 4 — Pennsylvania  Newspapers  Publishers  Association/Pennsylvania 

Society  of  Newspaper  Editors,  Press  Conference,  Hershey  Lodge, 
Hershey 

9- 12 — Oklahoma  Press  Association,  Summer  Conference,  Wagonor. 
11-15— ANPA/TEC  Conference,  Gerogia  World  Congress  Center,  Atlanta. 

Seminars!  WorkshopsIClinics 

MAY 

1-4 — SNPA  Foundation  Seminar,  Reaching  Readers  of  the  1990's,  Knox¬ 
ville,  Tenn. 

1-4 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center,  MAC- 
TRAC:  St.  Petersburg. 

1-7— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

5- 6 — Illinois  Press  Association,  News-Editorial  Regional  Workshop, 

Edwardsville. 

8-11— SNPA  Foundation,  Seminar,  Ad  Sales  Training,  Little  Rock  Ark. 
8-13 — American  Press  Institute,  Advertising  Executives  (over  75,000  circu¬ 
lation),  Reston,  Va. 

8- 20— The  Poynter  Institute  for  Media  Studies.  Management  Center:  Media 

Leadership,  St.  Petersburg. 

9- 11 — ANPA/INAME,  Leadership  in  the  Advertising  Dept.,  Omni  George¬ 

town,  Washington,  D.C. 

15-18— American  Press  Institute,  Reporters  Workshop,  Poconos,  Pa. 
15-18 — New  England  Association  of  Circulation  Executives,  Mystic  Hilton, 
Mystic,  Conn. 

15-20— The  Poynter  Institute  for  Media  Studies.  Graphics:  Designing  with 
Color,  St.  Petersburg. 
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The  KNT  News  Wire 
Salutes  Its 

Pulitzer  Prize-Winning 
Contributors 


St.  Paul 

Pioneer  Press  Dispatch 
JacquI  Banasz)^skl 
Feature  Writing 


Chicago  Tribune 
Dean  Baquet 
Investigative  Ffeporting 


Chicago  Tribune 
William  C.  Gaines 
Investigative  Reporting 


Chicago  Tribune 
Ann  Marie  Upinski 
Investigative  Reporting 


and... 

Public  Service 


KNT  News  Wire  contributors  have  won  more  than  20  Pulitzer  Prizes 
in  the  past  three  years.  To  put  America's  best  journalists 
to  work  for  you,  call  Walter  Mahoney  at  1-800-322-3068. 


The  Miami  Herald 
Dave  Barry 
Commentary 


?  Philadelphia  Inquirer 
Tim  Weiner 
National  Reporting 


YOU  CAN  USE  THE  BEST 


Knight-Ridder  newspapers  •  Tribune  Company  newspapers 
with  The  Boston  Globe  and  The  Dallas  Morning  News 


E&P’s  Annual  Report 
of  Newspaper 
Advertising  Linage 
is  almost  here! 

Published:  May  28, 1988  i 

Over  500  newspapers  listed  from  m 

throughout  the  U.S.  and  Canada  K 

with  the  latest  advertising  data 
in  retail,  automotive,  classified,  K 
general,  financial,  and  legal .  .  .  K  T 


The  4th  Estate 


Closing  dates: 

Space:  May  18 
Ad  Material:  May  20 


W  ...  an  ideal  promotion  opportu- 
V  nity  for  newspapers  in  a  section 
t  within  an  issue  that  will  be  a  sig¬ 
nificant  information  and  reference 
source  for  advertisers  and  agencies. 


ADVERTISING  RATES 


Page . 

.  $2340 

1/3 . 

. $990 

2/3 . 

.  1835 

1/4 . 

.  820 

1/2 . 

.  1390 

1/6 . 

.  630 

Call  now  and  reserve  space  — 
(212)  675  •  4380,  ask  for  Don  Parvin! 


Ecfilor  &  PubBsher 

1 1  West  19th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380 
FAX#  212  929  1259 


Quill  and  Scroll  winners.  The  AN  PA  Foundation 
announced  the  winners  of  its  1988  Quill  and  Scroll 
National  Writing  and  Photography  Contest  recognizing 
excellence  in  high  school  journalism. 

The  first-place  winners  are: 

Editorial:  Reba  Uthappa,  Grosse  Pointe  High 
School,  Grosse  Pointe  Farms,  Mich. 

Editorial  cartoon:  Brett  McGill,  Monmouth  (Ill.)  High 
School. 

News  story:  Amos  Cohen,  University  High  School, 
Chicago. 

Photo/news  feature:  Barry  Olsen,  Bonneville  High 
School,  Idaho  Falls,  Idaho. 

Photo/sports:  Ken  Moehn,  Burlington  (Iowa)  Commu¬ 
nity  High  School. 

Feature  story:  Craig  Douglas,  Duncanville  (Texas)  High 
School. 

In-depth  reporting  by  an  individual:  Katie  Bassman, 
Valley  High  School,  West  Des  Moines,  Iowa. 

Team  in-depth  reporting:  Greta  Wheeler,  James  Price, 
Paul  Cornelius  and  Tina  Berg,  Copperas  Cove  (Texas) 
High  School. 

Advertisement:  Rebecca  Kert,  Clearwater  (Fla.)  High 
School. 

Sports  story:  Elizabeth  Garnica,  Spring  Woods  Senior 
High  School,  Houston. 

SNA  winners.  Suburban  Newspapers  of  America 
announced  the  winners  of  its  annual  Advertising  and  Pro¬ 
motion  Awards  Contest. 

Best  publication  promotion,  in-paper:  Chronicle  Pub¬ 
lishing  Co.,  St.  Charles,  Ill.;  Life  Printing  &  Publishing, 
Berwyn,  111.;  and  Princeton  (N.J.)  Packet  Newspapers. 

Best  general-interest  promotion:  Imprint  Newspapers, 
West  Hartford,  Conn.;  Sun  Publications,  Overland  Park, 
Kan.;  and  Suburban  Communications,  Livonia,  Mich. 

Best  cover  design:  The  Dispatch,  Gilroy,  Calif.;  Dole 
Publishing,  Somerville,  Mass.;  and  Decatur  (Ga.)  News 
Publishing. 
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NEWSPAPER  PRODUCTS 


World  Class  Technology 
At  ¥)ur  Fingertips. 


Just  touch  the  display  and  let 
advanced  microprocessor  technology 
run  the  Goss  Headliner  Offset*  press 
system.  Plates  are  assigned  to  units  by 
the  imposition  system.  Ink  zones  are 
preset  from  scanned  negatives  or  from 
alaserplatemaker. 

Plated  up  and  webbed  up,  touch 
MAKEREADY  and  ink  roll  up  is 
activated.  Registration  is  zeroed. 
Compensators  move  into  position. 
And  RTPs  are  set  to  proper  tension. 
Touch  START  UP  and  the  press  is 
up  and  running. 

On  the  run  now,  microprocessor 


technology  makes  it  easy  to  adjust 
ink,  compensators,  registration,  or 
RTP  tension.  Color-coded  graphics 
show  how  the  press  system  is 
responding  to  commands.  And  when 
the  run  is  over,  there’s  complete 
information  on  good  copy  count, 
pulled  copy  count,  waste — all  the 
information  needed  to  evaluate  opera¬ 
tions  and  to  plan  future  production. 

With  all  this  world  class  technol¬ 
ogy  under  fingertip  control,  it’s  no 
wonder  that  the  Goss  Headliner 
Offset  press  system  has  earned  a 
world- wide  reputation  for  productivity. 


ease  of  operation,  and  print  quality. 

The  particular  features  of  any  Goss 
Headliner  Offset  press  system  are 
dependent  on  customer  selection. 
Goss  Newspaper  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
312/656-8600. 


Rockwell 

International 


. . .  where  science  gets  down  to  business 


Aerospace/  Electronics  /  Automotive 
General  Industries  /  A-B  Industrial  Automation 


Photograph  Steve  Wilkings,  1988 


MAXIMUM 

STRENGTH 

COLOR 


New  Ektochrome  100  Plus  profes¬ 
sional  film  (EPP)  will  dazzle  you  with 
its  color  saturation.  Especially  reds, 
areens,  and  oranges  that  practically 
leap  off  the  printM  pace.  Yet  EPP 
accurately  reproduces  flesh  tones  ond 
neutrals  See  how  this  winning  com- 
binatiort  of  saturation  and  accuracy 
can  im|Wove  your  performance.  Avail¬ 
able  now  in  135-36  rolls  and  50-roll 
Press-Pocs. 


KODAK  EKTACHROME  100 


Kodak  professional  film. 
Choice  of  the  world's  top 
photographers. 


©  Eastman  Kodak  Company,  1988 


\ 


I 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President 
FMInand  C.  Teubner,  Publisher 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulatiorrs 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulatron  June  30.  1 98&— 27.978 


ABP 

AN  PA 


Minority  empioyment 

Minority  employment  at  the  nation’s  daily  newspapers  shows 
steady  growth.  It  is  slow  growth — not  as  rapid  as  industry  efforts 
should  produce — but  it  is  progress  and  it  extends  throughout  all 
newspaper  departments. 

The  American  Society  of  Newspaper  Editors  is  sponsoring  several 
programs  designed  to  increase  the  pool  of  minority  journalists.  Last 
year  the  Society  spent  more  than  $300,000  on  these  progi’ams  with 
the  help  of  grants  from  the  Gannett  Foundation,  the  Knight  Founda¬ 
tion,  Scripps  Howard  and  the  Chicago  Tribune  Foundation.  Addi¬ 
tional  newspaper  contributions  helped  to  support  ASNE’s  14  region¬ 
al  minorities  conference/job  fairs. 

It  is  disappointing  to  some  that  the  number  of  minority  journalists 
at  daily  newspapers  rose  only  from  3,600  to  3,900  in  the  last  year — 
from  6.56%  to  7.02%  of  the  work  force.  But  it  should  be  observed 
that,  while  the  total  journalist  population  grew  from  54,700  to  55,300, 
half  of  the  600  new'  positions  were  filled  by  whites  and  half  by 
minorities.  The  minority  work  force,  therefore,  increased  by  8.3% 
while  the  white  work  force  expanded  by  1%. 

ASNE  should  get  more  credit  than  it  has  been  given  for  its  w’ork  in 
this  field  since  1978.  It  began  monitoring  the  number  of  minority 
journalists  that  year  and  adopted  the  goal  of  making  the  percentage 
of  minorities  in  the  newsrooms  equal  to  the  percentage  of  minorities 
in  the  nation  by  the  year  2000.  Whatever  progress  has  been  achieved 
in  this  area,  it  is  due  to  the  efforts  of  ASNE  and  its  members. 

Following  the  lead  of  editors  in  putting  their  own  house  in  order, 
minority  employment  is  being  tracked  and  expanded  in  other  news¬ 
paper  departments.  The  American  Newspaper  Publishers  Associa¬ 
tion  is  conducting  its  first  survey  of  minority  employment  industry¬ 
wide,  a  department-by-department  inventory. 

In  the  meantime,  the  International  Circulation  Managers  Associa¬ 
tion  has  found  that  minorities  account  for  16.8%  of  the  newspaper 
circulation  w'ork  force.  It  reported  earlier  this  year  that  13.2%  of 
circulation  managers  are  minorities;  3.8%  of  circulation  directors  are 
minorities  as  are  6%  of  assistant  managers  and  directors.  These 
figures  represent  a  1.8%  increase  in  the  number  of  full-time  circula¬ 
tion  employees  compared  w’ith  two  years  before. 

Another  survey  by  the  Association  of  Newspaper  Classified 
Advertising  Managers  found  that  15%  of  classified  employees  w^ere 
minorities  in  1986. 

In  addition  to  the  ASNE  programs,  the  Poynter  Institute  for 
Media  Studies  has  conducted  Writers’  Camps  for  multiracial  groups 
of  high  school  students.  The  Dow  Jones  Newspaper  Fund  sponsors 
summer  Urban  Journalism  Workshops.  The  Institute  for  Journalism 
Education  has  a  Management  Training  Center  at  the  Medill  School  of 
Journalism.  There  is  a  Southeastern  Minority  Newspaper  Workshop 
at  the  University  of  South  Carolina.  The  ANPA  Foundation’s  Minor¬ 
ity  Fellowship  program  has  awarded  141  grants  to  individuals  to 
attend  training  seminars  and  workshops  since  1981. 

This  is  not  a  complete  list  of  the  things  that  are  being  done  by 
newspapers  to  improve  minority  employment  in  the  industry,  but  it 
shows  an  industrywide  commitment  to  go  beyond  taking  inventory 
and  to  do  something  about  it  that  cannot  be  matched  by  any  other 
industry. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22. 1884:  Newspaperdom  established  March.  1892: 
the  Fourth  Estate.  March  1.  1894;  Editor  &  Publisher.  June 
29.  1901:  Advertising.  January  22.  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor.  Debra  Gersh. 

Andrew  Radolf.  James  Rosenberg. 

Lenora  Williamson 

Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
George  Garneau 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 

Sales  Representatives 

John  P.  Gardner,  Robert  N.  Glassman. 
Arthur  P.  Irving  III.  Robert  J.  Mathes. 
Michael  Rousseau 

Classified  Advertising  Manager 
Rowena  Saura 

Advertising  Production  Manager 
Claudia  Puusep 
Circulation  Manager 
H.  Kratos  Vos 

Editorial  Production  Manager 

Orlando  Velez 

Photocomposition  Manager 
Sharon  Freedman 
Promotion  Manager 

Gerianne  M.  Smith 


OFFICES 

General:  11  West  19th  Street.  New  York.  N  Y. 
10011:  (212)  675-4380;  FAX  PHONE:  (212) 
929-1259 

Chicago:  303  East  Ohio  Street.  Suite  2720.  6061 1 : 
(312)  645-0123.  Mark  Fitzgerald.  Editor; 
Michael  Rousseau.  Sales  representative. 
Washington,  D.C.:  National  Press  Building.  Suite 
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Letters  to  the  Editor 


Says  reporters  should  check  the  facts 


Your  article  “The  Media  and 
AIDS”  (E&P,  March  12)  raised  a 
number  of  excellent  points  about 
coverage  and  non-coverage  of  the 
HIV  epidemic.  Ken  Reid's  point  that 
“most  daily  reporters  tend  to  ignore 
the  institutional  aspects  of  AIDS"  hit 
particularly  close  to  home. 

Speaking  for  the  life  and  health  in¬ 
surance  industry's  two  leading  trade 
associations,  the  overall  coverage  of 
the  insurance-and-AIDS  story  has 
been  quite  good.  The  problem  1  have 
is  with  reporters  and  editors  who  un¬ 
critically  accept  the  assertions  of  in¬ 
dustry  critics  about  how  insurance 
works  and,  in  particular,  what  the  le¬ 
gal  and  regulatory  climate  is.  I  am  not 

Clarification 

A  March  5  story  on  the  $l-million 


speaking  here  about  differing  view¬ 
points  on  debatable  matters  of  policy 
and  perception;  1  am  speaking  about 
facts. 

The  longest-running  example  of 
this  carelessness  with  facts  concerns 
state-mandated  bans  on  AIDS  anti¬ 
body  testing  by  insurers.  Only  two 
jurisdictions  have  such  prohibitions: 
California  and  District  of  Columbia. 
Yet,  for  more  than  two  years  report¬ 
ers  have  included  other  states  on  that 
list,  often  quoting  avowed  industry 
opponents  and  never  bothering  to 
check  the  experts  on  such  matters. 

Recently,  a  national  newsmagazine 
ran  a  story  that  included  the  bald 
assertion  that  “18  states  prohibit  in¬ 
surers  from  denying  benefits  to  AIDS 
patients.”  We  know  of  no  basis  for 
such  a  statement.  Wherever  it  came 
from,  it  wasn't  us  and  wasn't  checked 
with  us.  I  now  know  how  the  author  of 


Correction 

The  April  9  About  Awards  column 
gave  the  wrong  name  for  the  newspa¬ 
per  presenting  Gannett  chairman 
Allen  H.  Neuharth  and  president  and 
CEO  John  Curley  with  its  Gold 
Award  for  management  excellence. 
They  received  the  award  from  Wall 
Street  Transcript. 


the  story  about  Millard  Fillmore's 
bathtub  felt. 

Sure,  we  cite  the  facts  that  tend  to 
support  our  case,  but  we  take  con¬ 
siderable  care  and  not  a  little  pride  in 
seeing  that  what  we  do  use  can  stand 
up  to  scrutiny.  If  our  detractors  are 
less  respectful  of  the  truth  and, 
thereby,  of  those  who  try  to  report 
it,  they  should  not  be  allowed  to 
get  away  with  such  chicanery. 

Rob  Bikr 

(Bier  is  director  of  media  &  editorial 
services,  American  Council  of  Life 
Insurance.) 


Says  Gibson 
deserves  credit 

As  a  former  Los  Anfteles  Times 
employee  I  find  it  incomprehensible 
that  M.L.  Stein,  in  his  piece  on  the 
Times's  foreign  news  coverage  (E&P, 
March  26),  failed  to  mention  the  edi¬ 
tor  who  was  responsible  for  its  begin¬ 
ning. 

Robert  Gibson  was  hired  by  then- 
Times  editor  Nick  Williams  in  1964 
and  shortly  thereafter  became  its  first 

(Continued  on  pafte  48) 


FINALLY.  THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


Exclusive  text,  B&W  photos  and  color  slides  from  Fairchild  Publications’  WOMEN’S  WEAR  DAILY, 

W  AND  M.  For  details  on  this  new  5-day-a-week  news  and  feature  service, 
and  information  about  availability  in  your  area: 

call  Dan  Barber  at  The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 


“At  some  point, 
this  conflict  will 
stop  being 
about  its  root 
causes  and  will 
just  be  about 
hatred.” 


Talking  with  Mayor  Klias  Fn‘ij  orBothlehi* 


Seldom  does  a  reporter — even  an  extraordinary  re¬ 
porter — win  more.than  one  Pulitzer  Prize  in  a  career. 
Tom  Friedman  has  now  earned  two  in  six  years:  separate 
awards  for  reporting  on  opposite  sides  of  the  charged 
harrier  between  Arab  and  Jew  in  the  Middle  East. 

His  1988  award,  for  work  in  Israel,  cites  “balanced  and 
informed  coverage.” 

Mr.  Friedman  earned  his  first  Pulitzer  in  1983,  at  the  age 
of  29,  for  his  brilliant  and  courageous  coverage  of  the 
massacre  of  Palestinians  in  the  Sabra  and  Shatila  districts 
of  Beirut.  The  next  year,  continuing  what  is  plainly  the 
most  searching  exploration  of  the  Middle  East  that  any 
American  journalist  has  made  in  this  decade,  he  drove 
out  of  ruined  Beirut  and  across  military  frontiers  to  * 
Jerusalem. 

Politically  he  was  now  on  the  other  side  of  the  moon, 
covering  what  was  essentially  the  same  story  in  circum¬ 
stances  that  demanded  a  different  kind  of  discipline  <iiid 
skill. 

By  1987,  there  was  a  telling  and  depressing  symmetry 
between  Mr.  Friedman’s  reporting  on  the  rise  of  Islamic 


fundamentalism  among  Israel’s  Arab  minority  and  the 
rising  influence  and  political  power  among  Jews  of  a  non- 
Zionist  ultra-orthodox  minority  who  regard  the  mo<lern 
Jewish  state  as  an  unfortunate  aberration.  Israel  was 
becoming  a  less  comfortable  place  for  secular  Jews  as 
well  as  for  secular  Arabs. 

Studying  the  portents,  including  the  demographic  trends 
that  seemed  bound  to  produce  an  Arab  majority  within  a 
generation,  Mr.  Friedman  wrote  that  young  Palestinians 
were  dreaming  less  of  the  achievement  of  their  own  state 
and  more  of  crude  revenge.  “.At  some  point,”  he  warned, 
“this  conflict  will  stop  being  about  its  root  causes  and  will 
just  be  about  hatred.  At  some  point  it  will  no  longer  be  a 
conflict  on  the  way  to  a  resolution  but  a  way  of  life — or, 
more  appropriately,  a  way  of  death.” 

Mr.  Friedman  began  1987  with  a  telling  front-page  arti¬ 
cle  on  the  rage  of  young  Palestinians.  The  year  ended 
with  the  worst  explosion  yet  of  that  rage. 

After  six  years  of  Middle  East  coverage  for  The  Times, 
Tom  Friedman  has  just  begun  a  well-earned  year’s  sab¬ 
batical,  after  which  he  is  to  join  the  Washington  bureau. 


Where  prize- winning  journalism 
is  part  of  the  tradition. 
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Black  blasts  working  press 

Reclusive  publisher  Conrad  Black  emerges  to  excoriate  journalists, 
accuses  them  of  being  power-hungry  opinion  manipulators 


By  Mark  Fitzgerald 

Conrad  Black,  the  Toronto-based 
publisher  who  employs  hundreds  of 
journalists  in  three  countries,  excor¬ 
iated  most  in  their  profession  as 
power-hungry  potential  “rogue  ele¬ 
phants"  and  “capricious  manipula¬ 
tors  of  public  opinion.” 

In  a  rare  speech,  delivered  before 
the  annual  dinner  of  the  Canadian 
Press  April  20,  Black  repeatedly 
flayed  working  Journalists  for  their 
presumptions  —  and  slammed 
publishers  as  well  for  failing  to  rein  in 
these  employees. 

“The  working  media,  not  the  pro¬ 
prietors  or  government  or  Big  Busi¬ 
ness,  or  even  organized  labor,  may 
become  the  rogue  elephant  of  our 
society.  They  demand,  as  a  matter  of 
constitutional  right  and  democratic 
necessity,  the  status  of  being  their 
own  exclusive  keeper,  arbiter,  and 
Judge,  as  well  as  the  definitive  Judge 
of  everyone  else. 

"The  working  media,”  Black  con¬ 
tinued,  “seek  to  disenthrall  them¬ 
selves  from  the  disciplines  and  coun¬ 
tervailing  influences  that  all  other  ele¬ 
ments  of  society  must  cope  with. 
They  claim,  as  a  matter  of  right,  an 
exaltation  of  status  that  has  never 
been  legally  conferred  and  that  no  one 
is  entitled  to.” 

In  short.  Black  said,  “What  we 
have,  to  coin  a  phrase  from  contem¬ 
porary  Jargon,  is  an  imperial  working 
press  that  aspires  to  be  above  the 
law.” 

Black  is  chairman  of  Argus  Corpo¬ 
ration  Ltd. ,  a  Toronto-based  firm  that 
over  the  past  three  years  has  acquired 
newspapers  at  a  ferocious  pace.  In  the 
United  States,  his  American  Daily 
Publishing  Co.  owns  at  least  30 
papers,  mostly  in  the  Midwest  and 
Pennsylvania.  He  continues  to  pur¬ 
chase  U.S.  papers  at  a  rate  of  almost 
one  a  month.  Hollinger  Inc.  owns 


about  20  Canada  papers  and  in 
England  Black  owns  a  controlling 
share  in  the  London  Daily  Telegraph. 

In  the  blistering  30-minute  speech, 
the  publisher  attacked  a  wide  range  of 
Journalistic  sacred  cows:  from  pro¬ 
press  libel  laws  to  press  councils  to 
“the  fiction  that  publishers  have  great 
power.” 

Some  examples: 

•  On  press  councils:  “Placebos 
like  press  councils,  however  sin¬ 
cerely  intended  or  administered,  are 
no  more  effective  a  monitoring 
mechanism  than  is  the  self-verified 
expense  account.” 


and  not  at  the  echelon  of  ownership, 
that  there  have  been  energetic  efforts 
to  administer  a  dreary  and  unimagina- 
tive  soft-Left  anaesthetic  to  the 
media-consuming  public.  To  confirm 
this,  we  need  only  listen  to  the  press 
react  like  wounded  animals  whenever 
a  proprietor  looms  who  might  not 
share  their  biases  about  important 
matters  of  public  policy,  nor  conform 
to  their  passive  proprietary  ideal. 
This  is  a  subject  of  which  1  have  some 
personal  experience.” 

Black’s  audience  of  about  500 
reacted  throughout  the  speech  with 
applause  and  many  nervous  giggles. 


“The  working  media,”  Black  continued,  “seek  to 
disenthrall  themselves  from  the  disciplines  and 
countervailing  influences  that  all  other  elements  of 
society  must  cope  with.  They  claim,  as  a  matter  of 
right,  an  exaltation  of  status  that  has  never  been 
legally  conferred  and  that  no  one  is  entitled  to.” 


•  On  the  “chill”  of  libel  laws: 
“The  working  press,  through  some  of 
the  most  influential  media  outlets  in 
[Canada],  is  now  claiming  impunity 
for  its  own  lapses  of  self-control,  and 
in  evoking  this  self-pitying  scam  of 
libel  chill  is  seeking  to  create  a  right 
that  would  enthrone  the  media  as  the 
absolute  arbiters  and  creators  of  pub¬ 
lic  opinion,  liberated  from  the  disci¬ 
plines  and  countervailing  forces  that 
all  the  rest  of  us  must  respond  to.” 

•  On  the  concentration  of  media 
ownership:  “[The]  organized  con¬ 
sternation  in  this  country  about  con¬ 
centration  of  media  ownership 

.  .  .  [is]  implausible.  Neither  Thom¬ 
son,  nor  Southam,  nor  MacLean 
Hunter  have  ever  attempted  in  my 
memory  to  impose  any  editorial  con¬ 
formity  on  their  newspapers. 

“It  is  at  [the  working  press  level] 


as  if  they  were  schoolboys  sharing  a 
dirty  Joke.  Some  of  the  publishers 
were  already  in  a  boisterous  mood 
before  the  speech,  at  one  point  hoot¬ 
ing  down  Calfiory  Herald  publisher  J . 
Patrick  O’Callaghan  when  he  deliv¬ 
ered  part  of  his  introductory  remarks 
in  French. 

Throughout  the  speech.  Black  lib¬ 
erally  quoted  from  testimony  he  gave 
as  a  25-year-old  in  the  Canadian 
Senate  in  1969,  an  attack  on  Journal¬ 
ism  that  built  his  acerbic  reputation. 

“The  so-called  profession,”  he 
said  at  the  time,  “is  heavily  cluttered 
with  abrasive  youngsters  who  substi¬ 
tute  what  they  call  ‘commitment’  for 
insight,  and,  to  a  lesser  extent,  with 
aged  hacks  toiling  through  a  miasma 
of  mounting  decrepitude. 

“1  suggested  alcohol  was  a  problem 
(Continued  on  paf>e  50) 
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Newspapers  ‘bullish’  on  1988 

Newspaper  Ad  Bureau  president  predicts  newspaper  ad 
revenues  wili  rise  this  year  by  8%  to  $31.7  biilion 


By  Andrew  Radoif 

Total  advertising  expenditures  in 
newspapers  will  grow  by  8%  this  year 
to  $31.7  billion,  the  Newspaper 
Advertising  Bureau  predicted  at  the 
American  Newspaper  Publishers 
Association  convention  in  Honolulu 
last  week. 

Last  year  total  newspaper  adver¬ 
tising  revenues  grew  by  9%  to  $29.4 
billion.  Newspapers’  share  of  total 
consumer  advertising  spending  also 
edged  up  in  1987,  to  34.5%  from 
34.2%. 

“We’re  bullish  on  1988,"  stated 
NAB  president  Craig  Standen.  “We 
think  the  economy  will  continue  to 
show  moderate  but  real  growth  and 
the  advertising  business  will  grow 
faster  than  GNP." 

NAB  projected  for  1988  a  6% 
growth  in  retail  revenues  to  $16.2  bil¬ 
lion,  Standen  said.  “We  believe  we’ll 
see  a  7%  increase  to  $3.8  billion  in 
national  expenditures." 

For  classified,  NAB  sees  a  slow¬ 
down  in  the  growth  rate  to  9%,  or 
$11.7  billion,  Standen  said. 

In  1987,  classified  exceeded  expec¬ 
tations  and  continued  its  double-digit 
growth  in  revenues,  increasing  by 
15%  to  reach  $10.7  billion  in. 
revenues.  / 

Retail  last  year  was  up  6%  to  $lfi.2 
billion,  while  national  was  up  4%  in 
1987  to  $3.5  billion. 

“While  we  are  optimistic  for  the 
rest  of  1988,  we  also  believe  it  will  be  a 
tough  year  competitively  and  our 
challenge  is  to  make  the  most  of  every 
selling  opportunity,"  Standen  said. 
“We  think  there  are  real  opportuni¬ 
ties  for  us  to  channel  national  adver¬ 
tising  dollars  into  local  spending,  par¬ 
ticularly  in  areas  like  travel,  liquor 
and  food." 

Selling  opportunities 

There  are  also  opportunities  this 
year  for  political  advertising,  Standen 
said,  particularly  from  local  candi¬ 
dates. 

“We’ve  established  a  political  desk 
at  NAB  to  assist  you  in  any  phase  of 
your  political  selling  effort,”  Standen 
remarked.  The  bureau  has  also  devel¬ 
oped  brochures  to  help  newspapers 


Craig  Standen 
Ad  Bureau  president 


sell  political  advertising. 

NAB  also  has  a  “new  color  work¬ 
shop  program”  that’s  designed  to 
help  newspapers  produce  better  color 
and  is  developing  another  color  pro¬ 
gram  which  will  “focus  directly  on 
selling  color,”  Standen  reported. 
“There’s  a  lot  of  business  out  there  if 
you  can  offer  readers  and  advertisers 
the  high-quality  color  they  demand.” 

Postal  rates 

Later  in  the  program,  Standen 
addressed  the  issue  of  increased  rates 
for  carrier  pre-sort cd  third-class  mail . 


The  previous  rate  was  from  $83  per 
1  ,()(K)  pieces  up  to  3.5  ounces,  plus  380 
a  pound  for  weight  above  the  3.5-oz. 
break  point.  The  new  rate,  effective 
April  3,  is  $101  per  1,000  pieces  up  to 
the  break  point  of  3.37  ounces,  and 
480  a  pound  over  that  break  point. 

“In  simplest  terms,  this  rate 
increase  means  that  a  12-page  tab 


weighing  one  ounce  had  a  postage 
cost  of  $23.75  per  thousand  and  now 
costs  $30  per  thousand  via  the  mail, 
an  increase  of  $6.25  per  thousand,  or 
26%, ”  Standen  said. 

The  higher  costs  do  not  mean  com¬ 
petition  from  shared  mail  “will  evap¬ 
orate,"  Standen  commented. 
“ADVO  and  other  shared  mailers 
have  already  shifted  their  strategies, 
focusing  their  sales  efforts  on  carry¬ 
ing  more  lighter-weight  pieces  where 
the  gross  profit  is  $12  to  $20  per  thou¬ 
sand  and  the  out-of-pocket  impact  of 
the  postal  rate  increase  is  minimal.” 

The  higher  rates  do  give  newspa¬ 
pers  “the  opportunity  to  recapture 
the  heavier-weight  pieces  favored  by 
major  retailers,"  he  said.  “Newspa¬ 
per  insert  rate  cards  are  skewed  to 
reduce  the  cost  per  page  as  the  num¬ 
ber  of  pages  increases.  In  the  mail  the 
opposite  is  true;  costs  increase  as  the 
number  of  pages,  and  therefore  the 
weight,  increases.” 

Standen  advised  newspapers  to 
review  their  insert  rates  and  compare 
them  with  the  rates  charged  by  mail¬ 
ers  “to  insure  you’re  competitive 
with  every  sized  insert.” 

Newspapers  using  third-class  mail 
to  deliver  nonsubscriber  products 
“will  want  to  consider  increasing 
those  rates  to  insert  users  to  reflect” 
the  postal  increase,  Standen  said. 
“We  recommend  you  bill  the  adver¬ 
tiser  for  postage  costs  separately, 
invoicing  him  for  payment  on  the 
same  day  as  you  pay  the  postal  ser¬ 


vice.  You  would  then  bill  your  service 
fee  on  the  advertiser’s  regular 
monthly  invoice.” 

Leo  Bogart,  NAB  executive  vice 
president  and  general  manager,  told 
publishers  “our  retail  business”  has 
been  targeted  by  the  Television 
Bureau  of  Advertising  as  “their  num¬ 
ber  one  sales  opportunity. 


“We  think  there  are  real  opportunities  for  us  to 
channel  national  advertising  dollars  into  local 
spending,  particularly  in  areas  like  travel,  liquor  and 
food.” 
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“They’re  selling,  guess  what? 
‘Media  Mix!’  So,  we’re  going  to  have 
to  mix  it  up  with  them  a  little  bit,”  he 
asserted. 

Bogart  also  offered  a  counterattack 
against  television’s  mainstay, 
national  advertising.  He  noted  that  a 
recent  study  on  the  future  of  the  food 
business  found  a  trend  for  promotion 
and  advertising  to  be  “looked  at  in 
terms  of  geographic  segments  rather 
than  across-the-board  national 
media. 

“Newspapers  offer  an  alternative 
route,  a  flexible  way  for  national 
advertisers  to  relate  to  the  specific 
kinds  of  competition  they  face  in 
markets  with  different  tastes  and  dif¬ 
ferent  levels  of  economic  growth,” 
Bogart  stated. 

In  retail  advertising,  newspapers 
will  face  new  challenges  from  the 
recent  wave  of  mergers  of  department 
stores,  Bogart  said. 

One  consequence  of  the  mergers  is 
more  “centralized  decision-making 
for  corporate  media  policies  and  for 
formulated  judgments  on  advertis¬ 
ing,”  he  commented. 

“A  more  important  consequence” 
of  the  retail  mergers,  Bogart  con¬ 
tinued,  is  that  consolidation  usually 
leads  to  stores  being  closed  or 
regrouped. 

“There  may  be  one  less  major 
advertiser,  and  the  one  that’s  still 
there  is  operating  under  new  and 
tougher  ground  rules,”  he  said. 

The  tougher  selling  climate  can  be 
turned  around  to  newspapers’  bene¬ 
fit,  he  said,  if  they  “demonstrate  how 
they  can  deliver  traffic  and  sales 
quickly,  efficiently  and  dependably.” 

Noting  the  pressure  on  retailers  to 
keep  a  lid  on  expenses,  including 
media  costs,  Bogart  declared,  “We 
must  encourage  retailers  to  eliminate 
fringe  media  and  concentrate  their 
advertising  in  daily  newspapers. 
Make  sure  your  retailers  are  familiar 
with  rate  card  options  like  blockbust¬ 
ers,  zones,  repeat  rates  and  volume 


Leo  Bogart 
Ad  Bureau  exec.  v.p. 

contracts.” 

Newspapers  should  also  be  sure 
retailers  are  aware  of  other  programs 
such  as  merge/purge  lists  of  subscrib¬ 
ers  and  credit  card  customers,  total 
market  coverage  programs,  zoning 
information  and  zip  code  data. 

Regarding  discount  stores,  Bogart 
remarked  that  as  these  chains  try  to 
grapple  with  increased  media  costs, 
newspapers  can  expect  either  a 
reduction  in  the  size  or  quantity  of 
their  inserts. 

“There’s  an  opportunity  here  for 
newspapers  to  promote  the  use  of 
nonsubscriber  ROP  as  a  low-cost 
alternative  to  inserts,  while  the  adver¬ 
tiser  continues  to  use  inserts  to  reach 
subscribers,”  he  said. 

Classified 

In  the  area  of  classified  advertising, 
Bogart  told  ANPA  the  Ad  Bureau 
doubted  the  category  could  sustain 
the  double-digit  growth  it  expe¬ 
rienced  in  1987. 

“We’re  probably  looking  at  single¬ 
digit  increases  through  1988,  depend¬ 


ing  on  local  market  conditions  for 
automotive,  real  estate  and  employ¬ 
ment,”  he  said. 

Classified  is  also  facing  new  com¬ 
petition,  he  declared. 

Last  year  some  major  real  estate 
firms  began  experimenting  with 
showcasing  homes  on  Sunday  morn¬ 
ing  television.  Newspapers  were  able 
to  respond,  Bogart  said,  by  selling  the 
real  estate  firms  “supplemental,  sup¬ 
portive  ads.  As  a  result  of  that 
strategy,  many  newspapers  sold  a  lot 
of  linage.” 

Bogart  also  gave  a  stiff  warning 
about  mounting  competition  from 
cable  tv. 

“The  Cable  Television  Advertising 
Bureau  has  been  saying  to  its  mem¬ 
bers  digitized  cable  classified  will  give 
newspapers  a  run  for  their  money,” 
Bogart  said.  “When  you  price  compe¬ 
titively  with  local  newspapers,  then 
you  start  stealing  away  from  newspa¬ 
pers.  Individual  newspapers  must 
start  developing  their  own  competi¬ 
tive  responses  now.” 

Bogart  suggested  that  newspapers 
become  the  information  provider  in 
markets  where  the  local  cable  opera¬ 
tor  does  not  already  feature  classified 
programming. 

Cable  ads  could  also  be  “piggy¬ 
backed”  onto  local  newspaper  real 
estate,  auto  and  employment  ads,  he 
said. 

Newspapers  can  also  strengthen 
their  classified  business  by  improving 
customer  service,  Bogart  remarked. 
“Most  dissatisfied  classified  custom¬ 
ers  complain  about  attitude  rather 
than  performance.  Some  newspapers 
now  have  systems  for  monitoring  cus¬ 
tomer  complaints,  standards  for 
response  time,  and  a  system  to  move 
this  information  to  people  who  can  act 
on  it.” 

Bogart  also  urged  newspapers  "to 
improve  the  professionalism”  of  clas¬ 
sified  management  and  staff  through 
more  training. 


Texas  daily  offers  outsert  ads 


The  Marshall  (Texas)  News  Mes¬ 
senger  is  offering  “outserts,”  four-to- 
eight-page  tabs  commercially  pre¬ 
printed  and  wrapped  around  the 
paper  for  home-delivery  customers. 

Geared  to  small  advertisers  and 
advertisers  who  are  spending  their 
money  in  various  media,  one  or  two 
outserts  have  been  running  per 
month,  generating  about  $5,000- 
$8,000  in  additional  annual  revenue, 
according  to  publisher  George  S. 
Smith. 

The  outsert  advertiser  pays  a  com¬ 
mercial  printing  fee,  the  regular  insert 


fee,  and  a  25%  surcharge  for  the  right 
to  be  on  the  outside  of  the  paper. 
Another  alternative  is  to  charge 
straight  ROP  rates,  plus  the  sur¬ 
charge. 

The  News  Messenger  also  allows 
two  advertisers  to  share  the  outsert  in 
a  flip-tab  format  with  two  front  pages 
that  are  flipped,  where  both  advertis¬ 
ers  stand  independently  and  have  the 
option  of  flipping  the  outsert  stacks  so 
that  half  of  one  advertiser  copy  is  on 
the  front  for  half  the  run,  and  the  other 
advertiser  gets  top  display  on  the 
other  half  of  the  run. 


Redesign  bolsters 
newsstand  sales 

A  redesign  of  one  of  Knight-Rid- 
der’s  newest  acquisitions  —  the  Sun 
News  in  Myrtle  Beach,  S.C.  —  has 
bolstered  the  paper’s  newsstand 
sales,  with  the  paper  reaching  an  all- 
time  circulation  high  of  40,017  on 
April  3. 

The  paper  unveiled  its  new  look 
March  16  with  more  use  of  color  info¬ 
graphics,  four-color  photography, 
new  typography  and  a  new  flag  with  a 
bright  red  vertical  nameplate.  Rob 
Covey,  art  director  of  U.S.  News  & 
World  Report,  planned  the  redesign. 
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Improving  your  ad  market  share 

Future  of  Advertising  Project  begins  to  offer  pubiishers  specific 
recommendations  on  how  to  improve  share  of  U.S.  ad  expenditures 


By  Andrew  Radolf 

The  Newspaper  Advertising 
Bureau’s  Future  of  Advertising  Proj¬ 
ect  has  begun  to  offer  specific  recom¬ 
mendations  to  publishers  on  how  they 
can  improve  newspapers’  market 
share  of  U.S.  advertising  expendi¬ 
tures. 

In  a  presentation  April  26  at  the 
American  Newspaper  Publishers 
Association’s  convention  in  Hono¬ 
lulu,  members  of  the  various  FOA 
task  forces  updated  newspaper 
publishers  on  their  activities. 

“We’ve  got  to  be  willing  to  change 
some  of  our  established  ways  of  doing 
things  if  we  are  going  to  make  our 
share  of  the  advertising  dollar  grow,’’ 
stated  Harold  W.  Andersen,  presi¬ 
dent  of  the  Omaha  (Neb.)  World-Her¬ 
ald -dnd  chairman  of  the  FOA  steering 
committee.  “If  we  confront  the  very 
broad  range  of  issues  facing  us  in  a 
comprehensive  and  systematic  way, 
we  feel  we  can  help  newspapers  con¬ 
tinue  to  be  the  number  one  advertis¬ 
ing  medium  into  the  next  century.” 

Jerry  Tilis,  president  of  the  Detroit 
Free  Press  and  head  of  the  pricing 
task  force,  told  publishers  they  must 
consider  restructuring  their  advertis¬ 
ing  rates  if  they  want  to  increase  their 
share  of  national  ad  dollars.  Tilis 
noted  that  in  1960  newspapers  took  in 
21%  of  all  national  advertising  dollars 
in  consumer  media.  By  1986,  that 
market  share  shrank  to  11%. 

Newspapers  face  three  major 
obstacles  in  selling  national  advertis¬ 
ing,  Tilis  remarked.  “You  cost  too 
much;  you’re  hard  to  use;  [national 


advertisers  are]  unsure  about  your 
value.” 

To  overcome  these  obstacles,  his 
committee  put  forth  a  number  or  rec¬ 
ommendations  about  advertising 
rates.  Mindful  of  antitrust  considera¬ 
tions.  Tilis  stressed  that  his  commit¬ 
tee  was  making  recommendations 
only  and  not  telling  newspapers  what 
rates  they  should  set. 

“One  recommendation  is  to  follow 
standard  volume  rate-breaks  for 
national,”  he  said.  “The  crucial  point 
is  to  present  your  rate  information  to 
national  advertisers  in  a  form  that  the 
advertiser  can  compare  with  other 
newspapers,  a  form  that  is  compatible 
with  SAUs.” 


revenues  at  very  low  incremental 
cost.” 

A  third  recommendation,  Tilis  said, 
is  that  newspapers  once  again  “look 
critically”  at  their  national/local  rate 
differentials,  which  have  “been 
widening  when  they  should  be  nar¬ 
rowing.”  He  cited  a  recent  4  A’s 
study  which  found  that  the  differen¬ 
tial  averaged  66%. 

Newspapers  should  also  consider 
developing  special  rates  for  catego¬ 
ries  such  as  beer  and  over-the- 
counter  drugs  that  currently  give 
them  “insignificant”  business.  “By 
offering  special  rates  for  those  catego¬ 
ries,  rates  that  offer  an  attractive 
CPM,  we  can  position  ourselves  to 


‘WeVe  got  to  be  willing  to  change  some  of  our 
established  ways  of  doing  things  if  we  are  going  to 
make  our  share  of  the  advertising  dollar  grow ...” 


A  second  recommendation,  Tilis 
said,  is  the  adoption  of  “repeat  rates. 
We  tend  to  get  the  one-shot  promo¬ 
tional  type  of  national  ad.  Existing 
discounts  have  simply  not  been  large 
enough  to  encourage  national  adver¬ 
tisers  to  use  newspapers  in  continuity 
campaigns  that  build  brand  image  and 
average  costs  down.” 

Tilis  explained  that  repetition  did 
not  necessarily  mean  running  the 
exact,  same  copy.  “I  mean  repeating 
ads  of  the  same  size.  When  we  get  an 
advertiser  to  follow  this  practice,  we 
can  contribute  significantly  to  our 


enjoy  tremendous  upside  potential 
with  practically  no  downside  risk.” 

Still  another  recommendation  was 
for  more  “flexibility”  in  the  “juxta¬ 
position  of  advertising  and  editorial.” 
Tilis  cited  the  new  island  position  in 
stock  tables,  now  adopted  by  more 
than  200  newspapers,  as  an  example 
of  how  more  flexibility  can  bring  in 
business. 

Tilis  also  urged  newspapers  to  do 
more  competitive  selling  against  local 
broadcast  —  “our  biggest 
competitor”  —  instead  of  focusing 
on  other  print  competition. 
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Citing  a  task  force  study,  “Adver¬ 
tising  and  Circulation  Rates,"  Tilis 
said  newspapers  need  to  consider 
their  markets  “in  broader  terms.  In 
recent  years,  our  rates  have  increased 
faster  than  our  advertisers’  ad 
budgets  or  the  prices  they  put  on  con¬ 
sumer  products.  We  should  be  more 
sensitive  to  the  requirements  of  con¬ 
taining  costs  and  increasing  value.” 

Standardization  is  another  key  area 
of  concern  for  the  FOA  Project.  Joe 
D.  Smith,  president  of  the  Alexandria 
(La.)  Daily  Town  Talk,  told  ANPA 
members  they  need  to  standardize 
their  color  policies  to  “make  our 
advertisers’  lives  much  easier  and 
better  support  our  capital  improve¬ 
ments  in  color  reproduction.” 

Smith,  who  is  chairman  of  the  stan¬ 
dardization  task  force,  said  one  rec¬ 
ommendation  for  boosting  color  use 
in  newspapers  is  the  elimination  of 
“separate  minimum-size  require¬ 
ments  for  color  ads. 

“You  should  also  adopt  a  maxi¬ 
mum  two-day  lead  time  for  camera- 
ready  spot  ads  and  for  camera-ready 
process  ads  with  a  seven-day  reser¬ 
vation,”  he  continued.  “We  should 
require  no  more  than  one  alternate 
date  for  color  ads,  and  make  color 
charges  commissionable  to  agen¬ 
cies.” 

Smith  also  urged  newspapers  to 
adopt  the  29-component  standardized 
invoice  in  order  to  present  “a  more 
common,  united  front  administra¬ 
tively.” 

Smith’s  task  force  has  also  devel¬ 
oped  a  standardized  national  adver¬ 
tising  contract  as  another  way  of 
making  newspapers  “user  friendly.” 

A  byproduct  of  the  standardized 
forms.  Smith  said,  is  the  10-digit  stan¬ 
dard  advertising  code.  “After  inte¬ 
grating  the  codes  into  your  existing 
billing  software,  you  can  collect  data 
by  advertising  account  and  by  prod¬ 
uct  classification.” 

One  result  of  collecting  such  data, 
he  said,  is  that  newspapers  can 
develop  a  database  on  competitive 


advertising. 

In  fact.  Smith  called  for  more  stan¬ 
dardization  in  general  of  newspaper 
data.  “Newspapers  provide  more 
local  market  information  than  any 
other  source,  but  it’s  no  good  to  the 
multimarket  advertiser  unless  he  can 
make  easy  comparisons,”  Smith  said. 

In  the  area  of  remote  entry  of  classi¬ 
fied  advertising.  Smith  said  newspa¬ 
pers  should  follow  the  standard 
guidelines  established  by  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers. 


coverage  products. 

Noting  that  newspaper  TMCs  have 
weekly  circulation  topping  28 
million  —  “bigger  than  all  other 
shoppers  combined”  —  Mattson 
said  his  task  force  has  “learned  how 
to  improve  these  publications’  cost 
effectively.” 

Ashton  Phelps  Jr.,  publisher  of  the 
New  Orleans  Times-Picayune  and 
chairman  of  the  classified  advertising 
task  force,  said  that  electronic  media 
“are  not  near-term  threats”  to  classi¬ 
fied  ads  but  do  have  the  long-term 


“Color  is  no  longer  optional  for  daily  newspapers, 
it’s  a  requirement . . .  Color  adds  incremental  value  to 
your  bottom  line  and  it  prevents  defection  from  ROP 
to  other  media  like  direct  mail  and  inserts.” 


Andersen  added  that  a  survey  of 
newspapers  representing  nearly  half 
of  total  daily  circulation  found  strong 
support  for  the  FOA  recommenda¬ 
tions. 

“Expressed  in  terms  of  circulation, 
69%  of  those  reporting  have  adopted 
the  standard  invoice;  81%  the  stan¬ 
dard  contract  language;  55%  the  stan¬ 
dard  codes,”  he  said.  “Sixty-six  per¬ 
cent  have  adopted  standard  national 
rate  breaks;  61%  are  offering  dis¬ 
counts  for  repeat  advertising;  and 
80%  have  eliminated  color  mini- 
mums.” 

New  York  Times  Co.  president 
Walter  Mattson,  who  heads  the  task 
force  on  improving  reproduction  and 
color,  told  ANPA  that  “color  is  no 
longer  optional  for  daily  newspapers, 
it’s  a  requirement  .  .  .  Color  adds 
incremental  value  to  your  bottom  line 
and  it  prevents  defection  from  ROP  to 
other  media  like  direct  mail  and 
inserts.” 

Mattson,  whose  task  force  pro¬ 
duced  the  “Guide  to  Quality  Newspa¬ 
per  Reproduction,”  said  his  group  is 
now  working  on  a  manual  for  improv¬ 
ing  production  quality  of  total  market 


potential  to  “curb  classified  growth.” 

Phelps  reminded  publishers  that 
electronic  technologies  can  also  be 
used  by  newspapers  for  developing 
new  classified  vehicles.  He  also 
advised  publishers  to  consider  the 
“profit  potential  that  derives  from 
building  a  large  database. 

“Your  database  could  eventually 
become  part  of  an  accessible  public 
information  network,  much  like  cur¬ 
rent  business,  law  and  medical  infor¬ 
mation  services,”  he  said. 

The  biggest  current  competition  to 
classifieds  remains  print,  Phelps  con¬ 
tinued.  He  said  that  shoppers  and 
“those  heavily  illustrated  quarter¬ 
fold  publications  .  .  .  with  extremely 
high  CPM’s”  account  for  nearly  $1- 
billion  worth  of  classifieds  annually 
and  are  gaining  market  share. 

“We  encourage  you  to  conduct 
your  own  local  research  to  determine 
what  your  competitors  are  doing  and 
what  you  can  do  to  recapture  lost  ad 
revenues,”  Phelps  said. 

USA  Today  publisher  Cathleen 
Black,  head  of  the  task  force  on  sales 
personnel,  said  newspaper  ad  sales- 
(Continued  on  page  53) 
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Six  AP  directors  eiected 
to  board 


R.  Maynard 


J.  Burgess 


J.  Ottaway 


D.  Newhouse 


Katherine  W.  Fanning,  editor  of 
the  Christian  Science  Monitor,  and 
Donald  E.  Newhouse,  president  of 
the  Star-Ledger,  Newark,  N.J.,  were 
elected  along  with  four  incumbent 
directors  to  the  Associated  Press 
board  of  directors. 

The  directors  re-elected  during  the 
AP's  annual  meeting  in  Honolulu 
were:  James  H.  Ottaway  Jr.  of  the 
Times  Herald-Record  in  Middletown, 
N.Y.;  Robert  C.  Maynard  of  the  Tri- 
hnne  in  Oakland,  Calif.;  James  E. 
Burgess  of  the  Wisconsin  State  Jour¬ 
nal  in  Madison;  and  Edwin  L.  Hemin- ' 
ger  of  the  Cornier  in  Findlay,  Ohio. 

Fanning  is  immediate  past  presi¬ 
dent  of  the  American  Society  of 
Newspaper  Editors,  and  Newhouse 
also  serves  as  president  of  Advance 
Publications  Inc.  and  Newhouse 
Broadcasting  Co.  and  is  a  director  of 
the  American  Newspaper  Publishers 
Association.  They  succeed  retiring 
directors  John  F.  McGee  of  the 
Charleston  (W.Va.)  Daily  Mail  and 
Robert  G.  Marbut  of  the  Corpus 
Christi  (Texas)  Caller-Times,  who 


K.  Fanning 


had  served  the  maximum  term  of 
three  years  on  the  board. 

Heminger  was  re-elected  to  the 
board  to  represent  a  city  of  under 
50,000  population.  AP  bylaws  require 
there  be  at  least  three  directors  repre¬ 
senting  newspapers  publishing  in 
cities  with  populations  under  50,(K)0. 

The  voting  for  directors  was  based 
on  membership  bonds  held  by  the 
newspapers  that  make  up  the  news 
agency  cooperative.  The  directors 
chosen  were  elected  from  a  field  of  12 
nominees. 

Ottaway  led  the  results  with  16,813 
bond  votes,  followed  by  Newhouse 
with  16,674;  Maynard  with  13,647; 
Burgess  with  12,988,  and  Fanning 
with  1 1,531. 

Defeated  candidates  and  their  vote 
tallies  were:  William  M.  Boyd.  Cen¬ 
tral  New  Jersey  Home  News,  New 
Brunswick,  7.787;  Ted  M.  Natt,  the 


E.  Heminger 


Daily  News,  Longview,  Wash.. 
6,046;  F.  A1  Totter,  San  Gabriel  Val¬ 
ley  Tribune,  West  Covina,  Calif., 
5,836;  Stanley  H.  Stauffer,  Topeka 
(Kan.)  Capital-Journal,  5,745;  and 
Paul  L.  O'Brien,  the  Salt  Lake  Tri¬ 
bune,  Salt  Lake  City,  Utah,  2,235. 

Heminger  defeated  John  Grey 
Montgomery  of  the  Daily  Union  in 
Junction  City,  Kan.,  by  a  vote  of 
16,682  votes  to  4,538  in  that  separate 
contest  to  represent  smaller  cities. 


Marbut  to  head  Ad  Bureau  board 


Bob  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks 
Communications  in  San  Antonio, 
Texas,  was  elected  chairman  of  the 
Newspaper  Advertising  Bureau  at  a 
meeting  of  the  Bureau's  board  of 
directors  in  Honolulu. 

Marbut  succeeds  Frank  A.  Daniels 
Jr.,  president  and  publisher  of  the 
Raleigh  (N.C.)  News  &  Observer, 
who  served  as  chairman  for  the  past 
two  years. 


Also  elected  by  the  board  were: 
Walter  Mattson,  president  and  chief 
operating  officer,  the  New  York 
Times  Co.,  as  vice  chairman,  suc¬ 
ceeding  Marbut;  and  John  P.  Giuggio, 
vice  chairman  of  the  Boston  Globe,  as 
treasurer,  succeeding  Richard  E.  Dia¬ 
mond,  publisher  of  the  Staten  Island 
(N.Y.)  Advance.  James  Hoge,  presi¬ 
dent  and  publisher  of  the  New  York 
Daily  News,  was  re-elected  as  secre¬ 
tary  and  assistant  treasurer. 
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Honolulu  paper  pokes  fun  at  competitor 

Honolulu  Advertiser  runs  parody  column 
poking  fun  at  Gannett  chairman  Aiien  Neuharth 


The  Honolulu  Advertiser  poked  a 
little  fun  at  its  competitor  this  week  — 
the  Gannett  Co. -owned  Honolulu 
Star-Bulletin. 

In  a  special  two-page  section  wel- 
coming  American  Newspaper 
Publishers  Association  members  and 
guests  to  their  annual  convention  held 
in  Honolulu,  the  Advertiser  ran  a  par¬ 
ody  on  Gannett  chain  chairman  Allen 
Neuharth’s  “BusCapade”  column. 

Last  year  Neuharth  and  a  small 
entourage  of  Gannett  staffers  toured 
all  50  states  in  a  corporate  bus,  with  a 
twofold  purpose  —  to  gather  news 
and  to  spread  the  positive  word  about 
Gannett's  national  newspaper  USA 
Today. 

Each  week,  Neuharth  wrote  a  col¬ 
umn  about  the  state  visited. 

In  what  it  called  a  “lighthearted 
look”  at  the  islands  and  a  "gentle 
prod”  at  Gannett  and  the  Star-Bulle¬ 
tin,  the  Twigg-Smith  family-owned 
Advertiser  ran  a  column  called  “Isle- 
Capade.” 

“Last  year,  the  Gannett  Com¬ 
pany’s  50-state  ‘BusCapade’  made  a 
Hawaii  stop  —  without  a  bus.”  the 


lead  paragraph  of  the  Advertiser  par¬ 
ody  stated. 

“One  of  our  feature  writers,  Rick 
Carroll,  couldn’t  resist  crafting  a  col¬ 
umn  that  a  fictional  USA  Today  col¬ 
umnist  [Neuharth]  might  write  after 
the  Isle  visit. 

“It  was  meant  for  the  Advertiser 
(internal  newsroom]  bulletin  board, 
but  we  feel  it  might  now  be  shared 
with  visiting  mainland  publishers.” 

The  byline  on  the  parody  read,  “By 
Al  Newshole,  USA  Yesterday 
Boss.” 

The  opening  paragraph,  in  an  obvi¬ 
ous  reference  to  Neuharth’s  writing 
style  for  his  BusCapade  column, 
stated,  “This  is  where  USA  vaca¬ 
tions.  Waikiki,  Hawaii.  The  50th 
state.  Southernmost  of  all.  Outer¬ 
most,  too. 

“In  middle  of  Pacific  Ocean  (see 
USA  Yesterday  graphic),  near  Tropic 
of  Cancer.” 

Then,  in  a  reference  to  Gannett 
Outdoor,  Gannett’s  billboard  com¬ 
pany.  the  parody  column  stated.  “No 
billboards  in  Hawaii. 


“Memo:  John  Curlyou  [Gannett 
president  John  Curley]:  Why  not?" 

And,  in  a  zap  at  how  USA  Today 
stories  always  work  in  the  letters 
USA  into  its  stories,  the  Advertiser 
parody  stated:  “  ‘Eh,  brah,  howzit?’ 
Means,  ‘Good  USAday,  how  are 
you?’  ” 

The  last  line  of  the  parody  column 
reads,  “Tomorrow:  Visit  to  Anahola, 
first  Kaui  town  with  USA  Yesterday 
news  rack.” 

In  a  capsulized  profile  on  Adver¬ 
tiser  management  execs  appearing  on 
the  facing  page  is  a  picture  and  brief 
biography  of  its  COO  and  publisher, 
Philip  Gialanella.  The  bio  reads, 
“Graduate  of  Gannett  Co.  school  of 
hard  knocks;  first  president  of  USA 
Today.  Stolen  by  the  Advertiser 
[from  Gannett]  two  years  ago.” 

Gialanella  left  a  top  executive  post 
at  Gannett  two  years  ago  to  return  to 
live  in  Hawaii  where  he  lived  before 
joining  Gannett  corporate. 

No  animosity  here,  according  to 
Advertiser  spokespeople.  Just  good 
clean  fun.  Right? 


Integrated  work  force  important  for  ‘economic  survival’ 


By  M.L.  Stein 

Integrating  newspapers  is  not  a 
matter  of  social  consciousness  or 
benevolence  but  “economic  survi¬ 
val,”  a  General  Motors  executive  told 
publishers  in  Honolulu. 

Asserting  that  competitiveness  has 
become  the  “buzzword”  of  the 
eighties,  Roy  S.  Roberts  contended 
that  staying  competitive  requires  that 
management  “give  the  customer  the 
kind  of  product  or  service  he 
wants  ...  at  an  attractive  price.”  An 
integrated  work  force  is  a  key  equa¬ 
tion  for  this  goal,  he  contended. 

Roberts,  who  is  black,  is  GM’s  vice 
president  for  personnel  and  adminis¬ 
tration.  He  was  one  of  four  minority 
member  business  executives  who 
offered  advice  to  the  newspaper 
industry  on  opening  more  doors  for 
nonwhites  during  a  panel  called 
“Plurality  Pays,"  April  26  at  ANPA’s 


l()2nd  annual  convention. 

The  session’s  moderator,  Detroit 
Free  Press  publisher  David  Lawrence 
Jr.,  set  the  tone  for  discussion  when 
he  stated  “there  are  solid  business 
reasons”  for  newspapers  to  recruit  a 
diverse  staff,  adding,  “Without 
genuine  pluralism  at  our  newspapers, 
we  risk  ignoring  the  needs  of  many  of 
our  readers  and  becoming  irrelevant 
to  them  —  or  writing  about  others’ 
lives  and  cultures  in  great  igno¬ 
rance.” 

Roberts  took  up  the  theme,  saying, 
“You  can’t  give  the  customer  the 
kind  and  quality  of  product  or  service 
he  wants  if  you  don’t  know  who  your 
customer  is.  You  can’t  do  it  if  the 
customer  himself  doesn’t  believe  you 
understand  him  and  are  paying  atten¬ 
tion  to  him.” 

Roberts  warned  that  until  the  year 
2()()()  and  beyond,  all  companies  will 


be  dealing  with  more  minority  work¬ 
ers,  and  those  firms  that  “fail  to  make 
the  connection  between  an  integrated 
work  force  and  the  bottom  line”  will 
fail. 

GM,  the  speaker  noted,  has  moved 
in  several  directions  to  diversify  its 
work  force. 

One  example,  he  continued,  is  a 
nationwide  program  aimed  at  junior 
and  senior  high  school  students, 
making  them  aware  of  the  opportuni¬ 
ties  and  rewards  they  can  get  from 
science  and  engineering.  Although 
the  project  is  less  than  two  years  old, 
more  than  2,000  youngsters,  white 
and  minority,  will  have  participated 
by  the  end  of  1988.  he  said. 

The  program.  “Explore  the  Possi- 
bilites,”  involves  distribution  of  vid¬ 
eotapes  and  workbooks  on  career 
opportunities  and  providing  special 
(Continued  on  pufte  50) 
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Publishers  urged  to  remain  vigiiant 

World  Press  Freedom  Committee  warns  that  despite  a  new  UNESCO  head, 
efforts  by  many  to  create  a  New  World  Information  Order  will  continue 


By  Andrew  Radolf 

Despite  the  optimism  generated  by 
the  appointment  of  a  new  director- 
general  at  UNESCO,  the  World  Press 
Freedom  Committee  warned  newspa¬ 
per  publishers  that  the  battle  against 
efforts  to  impose  a  New  World  Infor¬ 
mation  and  Communication  Order 
was  far  from  over. 

At  its  biannual  meeting  in  Honolulu 
April  24,  WPFC  officials  reminded 
publishers  that  although  Federico 
Mayor,  the  new  director-general, 
seems  to  be  more  sympathetic  to 
Western  views  on  press  freedom  than 
his  predecessor.  Amadou  Mahtar 
M'Bow,  a  vast  bureaucracy  remains 
in  place  at  UNESCO  which  is  still 
committed  to  the  NWICO  idea. 

“We  clearly  have  an  opportunity 
with  the  new  director-general,"  com¬ 
mented  Harold  W.  Andersen,  WPFC 
chairman  and  publisher  of  the  Omaha 
(Neb.)  World-Herald.  Andersen  said 
Mayor  was  open  to  WPFC  ideas,  but 
he  reminded  the  meeting  that  Mayor 
has  been  in  office  only  a  few  months. 

“That's  too  early  to  turn  a  bureau¬ 
cracy  around,"  Andersen  said, 
adding  that  Mayor  has  yet  to  be  tested 
on  his  commitment  to  Western  con¬ 
cepts  of  press  freedom. 

“There  is  only  so  much  that  even  a 
good  man  can  do  to  straighten  some- 
thing  that  is  as  snarled  up  as 
UNESCO  is  on  communications," 
remarked  WPFC  executive  director 
Dana  Bullen.  “The  recent  record  at 
UNESCO  doesn't  show  too  much 
change." 

The  April  20  WPFC  newsletter, 
Bullen  noted,  described  how 
UNESCO  was  preparing  a  new  Com¬ 
munication  Report  which  has  already 
been  dubbed  the  “New  MacBride 
Report."  The  original  MacBride 
Report  was  the  document  that  first 
proposed  the  establishment  of  a  New 
World  Communication  Order. 

Bullen  said  this  new  report  contains 
all  the  familiar  UNESCO  “code 
words"  for  placing  restrictions  on 
journalists,  such  as  “codes  of  con¬ 
duct,"  “licensing"  and  “protection 
of  Journalists." 

Bullen  pointed  out  that  in 


UNESCO  calls  for  protecting  jour¬ 
nalists  “always  meant  restrictions  in 
this  forum." 

Another  disturbing  development, 
Bullen  continued,  was  occurring  in 
the  International  Program  for  the 
Development  of  Communications. 
This  program  was  conceived,  with 
strong  U.S.  backing,  as  a  way  for 
UNESCO  to  provide  developing 
countries  with  practical  aid  in  build¬ 
ing  up  their  communications  and 
press. 

But,  Bullen  said,  IPDC  projects 
instead  “continue  to  build  up  govern¬ 
ment-run  news  agencies  in  country 
after  country  where  free-minded  jour¬ 
nalists  are  under  attack." 

The  United  Nations  itself  is  also 
continuing  its  involvement  in  commu¬ 
nications  issues  and  “will  need  care¬ 
ful  watching." 


Marks  noted  that  Time  magazine 
had  its  distribution  cut  from  10,(KH) 
copies  to  500  after  it  refused  to  print  in 
full  a  letter  from  Prime  Minister  Lee 
Kuan  Yew.  Time  eventually  relented 
and  had  its  distribution  restored. 

Disputes  over  the  right-of-reply 
issue  also  led  to  the  Singapore  gov¬ 
ernment's  restricting  distribution  of 
the  A.sian  Wall  Street  Journal  and  the 
Far  Eastern  Economic  Review, 
Marks  said.  Both  publications  are 
published  by  Dow  Jones  &  Co. 

Marks  noted  that  the  actions  of  the 
Singapore  authorities  have  set  a  pre¬ 
cedent  for  other  Asian  countries. 
Specifically,  he  cited  Malaysia  and 
Bangladesh  as  two  countries  where 
efforts  to  curb  the  press  have  been 
stepped  up. 

“It  may  spread  to  Latin  America," 
Marks  added. 


Bullen  said  this  new  report  contains  all  the  familiar 
UNESCO  “code  words”  for  placing  restrictions  on 
journalists,  such  as  “codes  of  conduct,”  “licensing” 
and  “protection  of  journalists.” 


Bullen  said  the  Soviet  Union  in  par¬ 
ticular  is  putting  forth  proposals  on 
communications  issues  that  WPFC 
finds  “disturbing.” 

“Don't  get  the  idea  this  [fight 
against  NWICO]  is  over,”  Bullen 
stated.  “The  need  to  sell  the  idea  that 
free  news  media  are  good  for  the  peo¬ 
ple,  good  for  the  country  is  still  as  big 
as  the  ocean.” 

Leonard  Marks,  WPFC  treasurer 
and  a  Washington,  D.C.,  attorney, 
said  the  committee's  recent  mission 
to  Hong  Kong  seeking  the  repeal  of  a 
law  saying  journalists  can  be  crimi¬ 
nally  prosecuted  for  printing  false 
information  had  good  prospects  for 
success. 

Marks  was  less  optimistic  that  a 
mission  to  Singapore  would  succeed 
in  convincing  the  government  not  to 
curtail  distribution  of  publications 
which  refuse  to  grant  the  prime  minis¬ 
ter  right  of  reply  to  articles  he  finds 
objectionable. 


Singapore's  insistence  on  a  right  of 
reply  may  be  appealed  to  Britain's 
House  of  Lords.  (A  provision  in  Sin¬ 
gapore's  constitution  enables  legal 
matters  to  be  appealed  to  the  body 
which  is  Britain's  highest  court.) 

If  the  legal  matter  does  go  that  far,  it 
will  be  the  first  time  the  right-of-reply 
issue  is  taken  up  by  a  democracy, 
Marks  noted. 

The  WPFC  also  was  successful  in 
convincing  the  Geneva-based  Com¬ 
mission  on  Human  Rights  to  add  cen¬ 
sorship  issues  to  its  agenda,  Marks 
stated.  The  WPFC  hopes  to  make 
appearances  before  the  commission 
regarding  press  censorship  concerns 
an  annual  occurrence,  he  said. 

John  Griffin,  editorial  page  editor 
of  the  Honolulu  Advertiser,  said  that 
press  conditions  in  Asia  are  improv¬ 
ing,  if  somewhat  sporadically. 

In  South  Korea  and  Taiwan  there 
has  been  a  loosening  of  government 
(Continued  on  pa^ie  50} 


18 


EDITOR  &  PUBLISHER  for  April  30,  1988 


Message  from  outgoing  ANPA  chairman 

Newspapers  must  spend  more  on  technological  development 


Newspapers  must  commit  more  of 
their  resources  to  developing 
advanced  technology  in  order  to 
improve  quality  and  remain  competi¬ 
tive,  outgoing  chairman  George  Wil¬ 
son  told  the  American  Newspaper 
Publishers  Association. 

Wilson,  who  is  also  publisherof  the 
Concord  (N.H.)  Monitor,  gave  the 
keynote  address  at  the  convention’s 
opening  general  session.  He  told  the 
publishers  that  they  were  not  spend¬ 
ing  enough  on  research  and  develop¬ 
ment. 

Wilson  noted  that  while  the  auto¬ 
mobile  industry  reinvests  2.4%  of  its 
sales  in  research  and  development, 
the  electrical  industry  3.3%  and  the 
appliance  industry  1 .7%,  the  newspa¬ 
per  industry  “working  cooperatively 
through  ANPA  invests  less  than  two- 
thousandths  of  one  percent  fin  R&D]. 

“We  are  making  a  grave  error,”  he 
warned.  “1  am  convinced  our  salva¬ 
tion  and  eternal  life  resides  in  R&D  — 


George  Wilson 


in  tlexography  and  kenaf  and  soft¬ 
ware  and  networks  and  soybean  oil.” 
He  reminded  publishers  that 


“every  useful  breakthrough  in  tech¬ 
nology  has  helped  us  lower  costs  and 
improve  quality.  We  have  been  able 
to  invest  great  resources  where  it  mat¬ 
ters  most  —  in  the  people  we  work 
with.  Technology  wisely  applied  lib¬ 
erates  human  creativity.” 

Along  with  technological  advance¬ 
ment,  newspapers  must  continue  to 
stress  editorial  quality,  Wilson  said. 

“We  can  perform  all  our  othe 
tasks  and  still  fail  in  our  duty  if  we 
don't  deliver  a  good  news  report  to 
our  readers,”  he  remarked.  “And 
they  know,  readers  and  advertisers 
alike,  when  we  cut  corners  or  fail  to 
dig  deeply  enough  into  a  story.” 

Wilson  also  told  ANPA  that  the 
newspaper  industry  faces  “unfin¬ 
ished  business”  in  hiring  more 
minorities. 

“Our  staffs  must  reflect  the  diver¬ 
sity  of  our  society  and  our  newspa¬ 
pers  must  faithfully  mirror  the  world 
around  us,”  he  stated. 


Goss  reception  draws  some  big  names 


The  Graphic  Systems  Division  of 
Rockwell  International  threw  a  five- 
hour  party  on  the  opening  night  of  the 
American  Newspaper  Publishers 
Association  convention,  and  many  of 
newspapers’  top  executives  showed 
up  in  the  first  hour,  despite  receptions 
beginning  at  the  same  time  that  were 
hosted  by  several  major  organiza¬ 
tions. 

Among  those  showing  up  early  at 
the  party  were  Knight-Ridder  Inc. 
chairman  Alvah  Chapman;  New  York 
Times  Co.  president  Walter  Mattson; 
Chicoffo  Tribune  president  and  CEO 
Charles  Brumback;  Houston  Chroni¬ 
cle  president  Richard  J.V.  Johnson; 
Stan  Stauffer,  president  of  Stauffer 
Communications;  Baltimore  Siin 
publisher  Reg  Murphy;  Dallas  Morn¬ 
ing  News  executive  editor  and  presi¬ 
dent  Burl  Osborne;  and  Media  News 
president  William  Dean  Singleton. 

Even  Detroit  News  president  Louis 
“Chip”  Weil  arrived  at  about  6;30 
p.m.,  a  half  hour  before  the  end  of  a 


bash  thrown  at  another  location  by  his 
parent  company,  Gannett. 

The  party,  held  in  the  Sheraton 
Waikiki  ballroom,  included  a  wide 
array  of  food,  including  a  huge  do-it- 
yourself  salad  bar,  a  choice  of  three 
types  of  pasta,  sliced  beef,  a  choice  of 
omelettes  made  on  the  spot,  sushi  and 
ice  cream  with  a  choice  of  toppings. 

Besides  the  food,  Rockwell  pre¬ 
sented  a  continuous  20-minute  show 


Singleton  can 

It  was  a  disappointing  American 
Newspaper  Publishers  Association 
convention  for  Dean  Singleton. 

The  president  of  Dallas-based 
Media  News  Group  goes  to  ANPA’s 
annual  affairs  on  the  prowl  for 
acquisitions,  but  Singleton  called  the 
1988  convention  in  Hawaii  a  “dull” 
affair  and  said  he  couldn’t  find  anyone 
who  wanted  to  sell  him  a  newspaper. 

It  was  at  the  ANPA  convention  in 


by  an  illusionist  and  had  several 
magic  acts  and  fortune-tellers  seated 
at  tables  around  the  reception  hall  so 
publishers  could  be  entertained  while 
they  ate. 

The  lavish  spread  was  similar  to  a 
nightly  reception  Rockwell  held  dur¬ 
ing  last  summer’s  ANPA  technical 
show.  That  party  drew  the  largest 
crowds  during  each  of  the  three  nights 
it  was  held. 


’t  make  a  buy 

San  Francisco  two  years  ago  —  dur¬ 
ing  the  Ray  Charles  concert  at  Gan- 
nett’s  USA  Weekend  party,  to  be 
exact,  that  he  first  told  Los  Angeles 
Times  publisher  Tom  Johnson  that  he 
wanted  to  buy  the  Dallas  Times  Her¬ 
ald  from  Times  Mirror  “and  show 
you  how  to  run  it.” 

By  that  summer,  the  $1  lO-million 
sale  of  the  Times  Herald  to  Singleton 
was  making  headlines. 
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AP  to  speed  up  news  delivery 

Associated  Press  will  move  from  a  transmission  speed  of  1,050 
words  per  minute  to  more  than  9,000  on  its  DataStream  system 


By  John  Consoli 

The  Associated  Press  will  speed  its 
DataStream  news  delivery  system  to 
9,000  words  a  minute  beginning  in 
June,  AP  president  Louis  Boccardi 
announced  this  week. 

Boccardi  said  newspapers  should 
not  worry  that  their  systems  may  not 
be  able  to  absorb  the  copy  that 
quickly. 

Addressing  publishers  at  the  AP 
annual  meeting  in  Honolulu  this 
week,  Boccardi  said,  “We'll  buffer  it 
down  to  whatever  you  can  stand." 

The  aim,  Boccardi  said,  “is  not 
more  copy,  but  faster  copy  so  that 
you  can  produce  a  more  thorough 
news  package  for  your  readers." 

AP  copy  currently  moves  over  the 
DataStream  wire  at  a  speed  of  about 
1, 050  words  a  minute. 

“We  will  begin  in  June  installing  at 
high-speed  newspapers  a  new  genera¬ 
tion  of  AP  microprocessors  that  will 
enable  us,  state  by  state,  to  leap  to 
9,600  baud  delivery,"  he  said. 

Boccardi  said  three  successful  test 
installations  of  the  new  AP  electronic 
darkroom  for  large  newspapers  are  in 
place  in  St.  Petersburg,  Chicago  and 
Minneapolis.  At  the  American  News¬ 
paper  Publishers  Association  techni¬ 
cal  show  in  Atlanta  in  June,  AP  will 
unveil  a  PC-based  electronic  dark¬ 
room  designed  for  smaller  newspa¬ 
pers,  he  reported. 

“This  smaller  darkroom  will  per¬ 
form  the  same  type  of  functions  that 
the  large  systems  now  do,  but  they 
will  cost  far  less  and  be  more  appro¬ 
priate  for  newspapers  below  the 
major  metro  level,"  he  pointed  out. 

By  the  end  of  the  year,  AP  will  also 
begin  operating  a  new  service  called 
DataFeature  Graphics  that  will 
deliver  news  graphics  offered  by  syn¬ 
dicates  and  supplemental  services. 

Boccardi  said  the  process  will  be 
demonstrated  at  the  ANPA/TEC 
show  in  June. 

“By  the  end  of  this  summer,  we  will 
be  producing  the  New  York  and 
American  Exchange  lists  at  our  new 
computer  center  near  Wall  Street," 
he  said,  “and  the  phaseover  to  the 
new  system  will  be  completed  by  next 


Louis  Boccardi 

spring." 

Boccardi  said  AP  is  now  selling  its 
AP/Leafax  35  portable  transmitter, 
which  enables  a  photographer  to 
transmit  pictures  directly  from  nega¬ 
tives  in  both  black-and-white  and 
color  without  making  a  print. 

AP  has  exclusive  distribution  rights 
for  the  machine  which  was  developed 
to  AP  specifications  by  Leaf  Systems 
Inc.  of  Natick,  Mass. 

The  transmitter  provides  higher- 
quality  pictures  and  allows  transmis¬ 
sion  to  an  electronic  darkroom. 

AP  tested  the  equipment  during  the 


Winter  Olympics  and  during  the 
NCAA  Final  Four  basketball  tourna¬ 
ment.  AP  covered  the  entire  tourna¬ 
ment  without  ever  making  a  print,  he 
commented. 

Boccardi  said  AP  has  also  con¬ 
verted  its  entire  operation  worldwide 
to  all  color  photography.  The  conver¬ 
sion  process  began  in  the  United 
States  more  than  a  year  ago. 

During  I988,  AP  will  be  adding 
between  lO  and  15  people  to  its 
domestic  news  staff,  Boccardi 
announced. 

“The  bulk  of  these  people  will  go  to 
our  line  bureaus,”  Boccardi  said. 
“These  additions  were  not  antici¬ 
pated  when  we  drew  our  1 988  budget, 
but  we  now  find  that  we  can  do  this 
within  the  resources  our  existing 
budget  makes  available.” 

Boccardi  said  AP's  general  rate 
increase  to  its  members  of  3.5%  cov¬ 
ered  only  2I%  of  the  increase  in  AP’s 
operating  expenses.  The  other  79%, 
he  said,  came  from  other  sources. 
“That  number  testifies  to  our  efforts 
to  moderate  assessment  increases 
while  at  the  same  time  developing 
new  income  .  .  .  .” 

AP's  membership  stands  at  an  all- 
time  high  of  1, 423  newspapers,  he 
asserted. 


Daily  News  co-sponsors  seminars 


The  Daily  News  of  Los  Angeles  and 
the  Small  Business  Administration 
have  Joined  to  help  small  retail 
franchises  increase  their  visibility  and 
customer  awareness  through  adver¬ 
tising  and  marketing. 

Some  lO  small  business  owners  or 
those  interested  in  starting  a  business 
recently  attended  two  consecutive 
nights  of  seminars  at  the  Daily  News 
building  in  Woodland  Hills. 

“The  great  response  from  this  seg¬ 
ment  of  the  business  community  illus¬ 
trates  the  need  for  advertising  and 
marketing  information  and  resources 
to  be  disseminated,  and  what  better 
vehicle  to  provide  these  services  than 
a  newspaper  and  SBA?"  said  Daily 
News  publisher  R.  Steven  Morris. 


The  newspaper  promoted  the  semi¬ 
nars  with  a  series  of  ads  running  for 
two  weeks  before  they  started.  Also, 
the  SBA  did  a  direct  mailing  to  busi¬ 
nesses  in  the  Daily  News  distribution 
area. 

The  workshops  were  led  by  both 
Daily  News  and  SBA  represen¬ 
tatives.  The  SBA  session  provided 
information  on  how  the  agency  can 
help  people  in  starting  a  business, 
including  financial  assistance,  minor¬ 
ity  programs  and  national  and  interna¬ 
tional  trade  programs. 

Daily  News  marketing  and  adver¬ 
tising  personnel  led  workshops  on 
“How  to  Develop  an  Advertising 
Budget,"  “How  to  Conduct  Market¬ 
ing  Research”  and  “Creative  With  a 
Purpose.” 
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8  newspapers  and  185  couples 


FlEXOMAN  press  ^ 


technology 
leads  the  way 


And  the  reasons  are  clear. 


In  1988  MAN  Roland  will  have  delivered  185  Flexo 
couples  to  eight  newspapers,  some  slip-in,  some 
complete  presses,  making  us  the  leading  supplier  of 
Flexo  technology  to  the  newspaper  market.  TTie 
reasons  for  our  lead  are  clear... 


Add  to  this,  our  proven  3:2  and  2:1  folder  designs  - 
the  workhorses  of  the  U.S.  newspaper  market  with 
over  200  in  operation.  The  MAN  Roland  pioneered 
Running  Belt  Tension  Reels,  with  our  new  state  of  the 
art  50"  RTF  is  an  accumulation  of  30  years  of 
experience  in  this  area. 

After-Sale  Siqtport:  An  installation  and  service 
support  organization  staffed  by  people  who  under¬ 
stand  newspapers  -  many  are  former  pressmen. 

And  Press  Parts  International,  our  parts  support 
group,  maintains  a  muitimillion  dollar  inventory  of 
parts  for  installed  presses.  They  respond  to  80%  of 
current  parts  orders  in  24  hours. 

Consider  the  reasons  that  made  MAN  Roland  the 
Flexo  leader  when  you  consider  yournext  press. 
MAN  Roland  USA,  INC. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
Telex:  833-330  (201)  469-6600 


The  Company:  MAN  Roland,  a  $700  million  global 
press  manufacturer,  with  nearly  500  employees  at 
U.S.  headquarters  in  N.J.  and  over  6,000  employees 
worldwide  ~  is  reaffirming  its  commitment  to  the 
U.S.  newspaper  market  with  a  muitimillion  dollar 
facilities  expansion  and  upgrade  of  its  U.S.  operations. 

Technology  &  Experience:  MAN  Roland 
FLEXOMAN  press  technology  currently  has  more 
running  experience  than  any  competitor.  In  1988  we 
will  make  quantum  leaps,  as  eight  FLEXOMAN  sites 
will  be  operational.  Ei^t  complete  MAN  Roland  Ink 
Handling  Systems,  with  87  Split  Fountain  Inkers,  and 
a  new  Flexo  Press  Management  System  -  the  first 
complete  presetting  system  to  maximize  Flexo’s 
simplicity. 


MAN  on  the  move 


GoodjournaJism  compels  us  to  report: 
V\fe  have  just  won  sixof  14  Pulitzer  Mzes 
awarded  to  the  newg)aper  industry. 


Public  Service: 

The  Charlotte  (N.C. )  Observer.  For  revealing 
misuse  of  funds  by  the  PTL  television  ministry. 


National  Reporting: 

Tim  Weiner,  The  Philadelphia  Inquirer. 
For  series  on  secret  Pentagon  budget, 


Feature  Writing: 

Jacqui  Banaszynski,  St.  Paul  Pioneer  Press 
Dispatch.  For  series  on  the  life  and  death 
of  an  AIDS  victim. 


Pulitzer  Prizes  recognize  the  best  in  the  business. 
At  Knight-Ridder  we  are  proud  and  honored  to  have 
so  many  winners  in  our  family. 


Knight-Ridder  is  a  worldwide  communications  and  media  company  with  eight  television 


Goodjournalism  compels  us  to  report: 
Vfe  have  just  won  sixof  14  Pulitzer  Prizes 
awarded  to  the  newspaper  industry. 


Commentary: 

Dave  Barry,  The  Miami  Herald.  For  using  humor 
as  “fresh  insight  into  serious  concerns.” 


Editorial  Cartooning: 

Doug  Marlette,  The  Charlotte  Observer. 

This  award  shared  with  the  Atlanta  Constitution. 


Feature  Photography: 
Michel  duCille,The  Miami  Herald. 
For  photographs  depicting  decay 
of  a  housing  project. 


RIDDER 


In  the  past  four  years  alone,  our  people  have  won 
22  Pulitzers.  With  journalists  that  good  and  innovative, 
the  least  we  can  do  is  report  on  them  once  in  awhile. 


stations,  cable  systems,  business  information  services  and  30  daily  newspapers. 


CAMPUS  JOURNALISM 


Student  journalist  threatened 

Columbia  University  student  newspaper  staffers  are  harassed  after 
naming  athletes  suspected  of  being  admitted  with  only  marginal  grades 


(From  left)  Former  managing  editor  John  Oswald,  former  editor-in-chief 
Sara  Just;  publisher  and  former  sports  editor  Roger  Rubin. 

Photo  by  Quintana  Roo  Dunne 


By  Allan  Wolper 

“I  got  six  of  them  —  six  death 
threats.  They  said  you  are  the  one 
who  printed  the  names.  I  am  going  to 
kill  you.  The  next  time  we  are  going  to 
kill  you  in  your  sleep.” 

Roger  Rubin,  the  publisher  of  the 
Columbia  Daily  Spectator,  the  under¬ 
graduate  daily  campus  paper,  says  he 
is  still  haunted  by  the  telephone 
threats. 

The  calls  were  followed  by  a 
pounding  on  his  Columbia  University 
apartment  door  just  before  dawn. 
“They  just  kept  banging  on  it  and 
screaming,"  Rubin  said.  “It  lasted 
about  a  minute.  Then  he,  or  they, 
left.” 

The  20-year-old  Chestnut,  Mass., 
student  said  that  until  then  he  had  felt 
secure  enough  in  his  room  to  sleep 
with  his  door  unlocked.  “It  never 
bothered  me,  even  though  it  was  New 
York  City,”  he  insisted,  “but  now  1 
keep  the  door  locked.” 

The  threats,  the  calls  ,  and  various 
other  incidents  followed  Rubin’s 
front-page  story  last  Nov.  18  in  the 
Columbia  Daily  Spectator  of  a  contro¬ 
versial  plan  to  admit  football  players 
with  marginal  grades. 

Rubin,  the  publisher  of  the  Specta¬ 
tor  this  semester,  identified  the  1 1 
players  he  said  entered  Columbia 
under  the  program. 

“It  was  a  very  frightening  period,” 
recalled  Sara  Just,  who  was  editor-in- 
chief  when  the  story  ran.  “We  felt  bad 
for  Roger.  1  was  afraid  he  was  going  to 
get  beat  up.  People  were  blaming  him, 
but  it  was  our  decision  to  run  the 
story. 

“It  was  a  tough  decision  to  run  the 
names.  Especially  when  all  your 
deans  and  your  teachers  are  telling 
you  that  you  made  a  stupid  decision. 
It  was  easier  to  yell  at  us  than  at  the 
New  York  Times.” 

Columbia  College  dean  of  students 
Roger  Lehecka  angrily  denied  that 
the  paper  had  gotten  the  names  right. 


(Wolper  is  director  of  Journalism  at 
Rutgers  University’s  Newark,  N.J., 
campus,  and  he  writes  about  college 
Journalism  for  E&P.) 


“We  told  them  that  they  had  the 
wrong  names,”  Lehecka  asserted  in 
an  interview.  “1  am  surprised  that 
they  [the  Spectator]  still  claim  they're 
right.” 

But  Lehecka  w'as  angered  by  the 
threats  that  accompanied  the  publica¬ 
tion  of  the  Spectator  story.  “We  told 
them  that  they  could  move  out,  but 
they  decided  not  to,”  he  recalled.  “1 
think  they  were  surprised  because  we 
were  so  angry  about  the  article.” 

“1  just  told  him  1  wasn’t  going  to 
run  from  it,”  Rubin  explained  simply. 

The  story  of  how  Columbia  was 
being  allowed  to  admit  the  marginally 
academic  students  actually  broke  in 
the  November,  1986  issue  of  the 
Chronicle  of  Higher  Education. 

It  was  part  of  a  short  piece  on  how 
the  Ivy  League  had  begun  a  program 
in  1982  to  permit  schools  with  chroni¬ 
cally  weak  teams  to  lower  their  stan¬ 
dards  for  football  players  so  they 
could  admit  some  better  athletes. 

Columbia  College  Today,  the  uni¬ 
versity  alumni  magazine,  included  the 
information  in  its  fall  1987  issue  as 
part  of  a  comprehensive  story  by  Tom 
Matthewson  on  the  plight  of  Colum¬ 
bia  University’s  inept  football  team. 


The  story  was  picked  up  by  the 
Associated  Press  and  finally  wound 
up  on  the  front  page  of  the  New  York 
Times. 

The  Spectator,  scooped,  rushed  to 
catch  up.  It  did,  by  publishing  the 
names  of  the  players. 

It  also  claimed,  however,  that  the 
players  had  been  enrolled  in  Colum¬ 
bia’s  Higher  Education  Opportunity 
Program  (HEOP),  a  summer  prep 
course. 

The  Columbia  University  adminis¬ 
tration  was  furious.  It  pointed  out  that 
the  students  in  the  HEOP  summer 
program  included  many  whose  grades 
were  above  Ivy  standards. 

The  Spectator  then  ran  an  itali¬ 
cized  correction  alongside  a  follow¬ 
up  front-page  story. 

The  campus  daily  also  admitted 
that  one  of  the  students  it  quoted  in 
the  article  should  not  have  been 
included  in  the  list  of  football  players. 

The  Columbia  administration  also 
attacked  the  paper  for  conducting 
interviews  with  players  who  asserted 
they  were  in  the  special  admissions 
program. 

The  administration  said  the  players 
(Continued  on  page  48) 
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ABITIBI-PRICE 
ANNOUNCES  A  TEN-GUN 
SALUTE  TO  CLAIBORNE, 

ALABAMA 


V 


Why  Claiborne,  Alabama? 
Because  it  will  be  the  site  of  a  new 
newsprint  mill  which  Abitibi-Price 
will  jointly  build  with  Parsons  & 
Whittemore  Inc. 

Why  a  ten  gun  salute?  Because 
it  will  be  the  tenth  newsprint  mill 
in  Abitibi-Price’s  family  of  mills. 

Why  Abitibi-Price?  Because  we 
are  the  world’s  largest  newsprint 
producer,  and  because  the 
Alabama  River  mill  will  allow  us  to 
better  serve  our  valued  customers 
in  North  America. 

Start  Up  Date:  Fourth  Quarter  1990 
Annual  Capacity:  220,000  Tonnes 

/Ibitibi-Price 


A  commitment  to  family  ownership 

Guy  Gannett  Publishing  Co.  institutes  a  program  to  get  famiiy 
members  more  involved  with  the  direction  of  the  company 


By  Andrew  Radolf 

The  Guy  Gannett  Publishing  Co., 
based  in  Portland,  Maine,  is  institut¬ 
ing  a  program  to  get  family  members 
more  involved  with  the  direction  of 
the  company  and  instill  “commit¬ 
ment”  to  its  remaining  privately  held. 

The  “Family  Forum”  was 
announced  by  Jean  Gannett  Hawley, 
chairman  of  the  board  and  publisher 
of  the  group's  newspapers.  Hawley  is 
the  daughter  of  Guy  P.  Gannett  who 
brought  the  family  into  the  newspaper 
and  broadcasting  businesses. 

Guy  Gannett  Publishing  is  not  affil¬ 
iated  with  Gannett  Co.  The  com¬ 
pany’s  daily  newspapers,  all  located 
in  Maine,  include  the  Portland  Press 
Herald,  Evening  Express  and  Maine 


Sunday  Telegram,  the  Daily  Ken¬ 
nebec  Journal  in  Augusta,  and  Cen¬ 
tral  Maine  Morning  Sentinel  in 
Waterville. 

Last  year  the  company  bought  two 
groups  of  non-daily  suburban  news¬ 
papers  and  shoppers  in  the  Twin 
Cities  area  with  total  circulation  of 
about  550,000. 

The  goal  of  the  forum  is  to  educate 
members  on  the  value  of  remaining 
committed  to  a  privately  held,  family 
business,  Hawley  told  E&P. 

“I’m  in  my  middle  60s  and  1  have 
complete  control"  through  a  trust 
established  by  her  father,  she  said.  “1 
want  to  be  sure  the  company  con¬ 
tinues  in  my  father’s  image.  1  don’t 
want  the  young  siblings  to  be  tempted 


DO  YOU  THINK 

CHRISTIAN  CRITICS  OF  THE  PRESS 
_ ARE  CRYBABIES? _ 

NOW. . .  a  thoughtful  analysis  from  a 
journalism  professor  and  former  reporter 


1  Mews  NVedta 


,\1;\KV1N0LASN> 


$8.95  Trade  paperback 


Dr.  Marvin  Olasky,  of  the  University  of 
Texas,  reveals  how  news  media  have  fall¬ 
en  into  public  disfavor  by  abandoning 
their  religious  roots.  He  analyzes  issues 
of  objectivity,  sensationalism,  crus.^ing, 
invasion  of  privacy,  and  libel. 

Prodigal  Press  challenges  this  generation 
of  journalists,  professors  and  students  to 
restore  credibility  to  the  news  by  over¬ 
coming  fear  of  Christianity. 

“This  is  a  book  that  should  be  required 
reading  for  every  journalism  student,  as 
well  as  every  professional  journalist.” 
Reg  Noble,  Editor,  Today's  Banner 

At  your  kical  borrkstore. 
or  write: 

MirCROSSWAY  BOOKS 


by  the  large  dollars  that  could  be 
offered  for  our  operation.” 

The  forum  will  provide  a  vehicle  for 
family  members  “to  know  what’s 
going  on  and  put  in  their  own  input.” 
she  continued.  The  forum  will  also  act 
as  “an  advisory  voice”  to  communi¬ 
cate  family  concerns  to  the  board  of 
directors. 

Also  among  plans  for  the  forum  are 
seminars,  speakers,  selected  readings 
and  a  family  newsletter. 

Hawley  remarked  that  increasing 
family  involvement  does  not  neces¬ 
sarily  mean  “entry  into  the  com¬ 
pany”  as  part  of  management. 

“I  believe  in  professional  manage¬ 
ment,”  she  said.“l  don’t  want  the 
family  involved.  That  usually  is 
destructive  unless  they  are  quali¬ 
fied.” 

Hawley  said  it  would  be  up  to  the 
board  of  directors  to  decide  if  any 
family  member  had  the  professional 
skills  to  qualify  for  a  managerial  posi¬ 
tion.  She  added  that  no  famiiy  mem¬ 
ber  has  been  designated  to  succeed 
her  as  chairman  and  publisher. 

Guy  Gannett  Publishing  does  not 
have  any  mechanisms  in  place  to  give 
liquidity  to  younger  family  members. 

“We  hope  that  through  their  loy¬ 
alty  and  interest,  they  won’t  [want  to 
liquidate],”  she  said. 

Another  family  member  who  sits  on 
the  Guy  Gannett  board  is  Hawley’s 
niece  Terry  G.  Hopkins.  Ironically, 
Hopkins  is  a  former  publisher  of  sev¬ 
eral  Gannett  Co.  newspapers.  Hop¬ 
kins  about  two  months  ago  resigned 
as  publisher  of  Gannett’s  Fort  Myers 
(Fla.)  News  Press  and  had  also  been 
publisher  of  the  company’s  newspa¬ 
pers  in  Norwich,  Conn.,  and  Ithaca, 
N.Y. 

Hopkins  is  currently  pursuing  other 
business  interests,  but  has  no  plans  to 
join  Guy  Gannett  management. 

The  Guy  Gannett  family  places  the 
accent  on  the  first  syllable,  while 
Gannett  Co.  puts  the  accent  on  the 
second  syllable. 

“It  was  [Gannett  chairman]  Al 
Neuharth  who  introduced  the  accent 
on  the  ‘nett,’  ”  Hopkins  remarked. 
“He  did  it  somewhat  tongue-in-cheek 
at  the  time.” 
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Chapman  rejects  Crain’s  ‘offer’  for  Free  Press 


the  JOA  decision  would  be  made  dur¬ 
ing  the  Reagan  administration.  The 
interview  with  the  unidentified  offi¬ 
cial  took  place  after  a  luncheon 
attended  by  Meese  and  reporters  and 
editors  at  Gannett' s  USA  Todav. 


ence  and  would  answer  no  questions 
about  the  JOA. 

A  Detroit  News  story  by  the  news¬ 
paper’s  Washington  bureau  reporter 
Bryan  Gruley  quoted  a  “senior  Jus¬ 
tice  Department  official”  as  saying 


By  Mark  Fitzgerald 

Knight-Ridder  chairman  Alvah  H. 
Chapman  Jr.  dismissed  a  suggestion 
that  publisher  Keith  Crain  might  buy 
the  Detroit  Free  Press. 

Speaking  at  the  recent  corporate 
annual  meeting  in  Miami,  Chapman 
reiterated  Knight-Ridder’s  intention 
to  move  the  Free  Press  printing  facili¬ 
ties  to  Philadelphia  if  the  proposed 
joint  operating  agreement  with  Gan- 
nett’s  Detroit  News  is  rejected. 

“The  Free  Press  has  got  a  lot  of 
assets  that  have  to  go  to  Philadelphia 
or  they’ve  got  to  be  paid  for  to  stay  in 
Detroit,  and  it’s  not  a  penny-ante 
game  when  you  get  into  that,’’  Chap¬ 
man  commented. 

Chapman  has  previously  said  if  the 
JOA  is  rejected,  the  relatively  new 
Free  Press  presses  would  be  installed 
at  a  proposed  satellite  printing  plant 
for  the  Philadelphia  Inquirer. 

Crain,  vice-chairman  of  Crain 
Communications  Inc.,  recently  said 
he  would  consider  buying  the  Free 
Press  once  a  JOA  decision  is  made. 
Until  then,  Crain  said,  any  discussion 
of  a  specific  plan  to  purchase  the 
paper  is  necessarily  “academic.” 

Chapman,  however,  questioned 
the  interest. 

“If  he  is  seriously  interested  in 
buying  a  paper,  he’s  got  an  opportun¬ 
ity  to  do  it.  He  can  write  us  a  letter 
with  some  money  attached,”  Chap¬ 
man  remarked. 

The  JOA  decision  rests  with  U.S. 
Attorney  General  Edwin  Meese  111, 
who  is  under  no  deadline  to  make  a 
decision.  Both  the  department’s  anti¬ 
trust  division  and  an  administrative 
law  judge  have  urged  rejection  of  the 
proposed  JOA,  which  would  be  the 
biggest  combining  of  newspaper  oper¬ 
ations  ever  under  the  1970  law. 

In  a  speech  before  the  Detroit  Eco¬ 
nomics  Club,  April  25,  Meese  said 
he  expected  to  issue  a  ruling  soon. 

Meese’s  scheduled  appearance  had 
loosed  wide  speculation  that  he  would 
comment  —  or  even  make  a 
decision  —  on  the  JOA.  A  few  days 
before  the  speech,  however,  his 
spokesman  said  Meese  would  skip  the 
traditional  pre-speech  press  confer- 


AFP  Wirt- Hx)to 

Iraqi  soldiers  in  fixxit  of  a  bullet-riddkd  mural  (^Ayatollah  Khomeini,  April  21, 
after  their  rcopture  of  the  Fau  Peninsula 

Another  front  page  choice. 


Eccentric  to  move 


InteraatkHial  Ne^v^ctures 

To  get  photos  like  this  on  your  front  page  everyday, 
call  us  at  (  202  )  223-2363.  Or  write  AFP, 

1612  K  Street,  N.W.,  Washington,  DC'  20006 


The  Eccentric,  one  of  12  semi¬ 
weeklies  published  by  the  Observer  & 
Eccentric  Newspapers  in  southeast¬ 
ern  Michigan,  is  slated  to  move  to  a 
new  building  in  Birmingham. 
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Sun-Times 
from  printin 

By  Mark  Fitzgerald 

A  Cook  County  judge  on  April  26 
denied  the  Chicago  Sun-Times' 
request  for  a  temporary  restraining 
order  barring  the  rival  Chicago  Tri¬ 
bune  from  publishing  Sun-Times  con¬ 
test  results  on  the  same  day  they  run 
in  the  tabloid. 

Judge  Thomas  O'Brien  ruled  the 
Sun-Times  had  not  shown  that  the 
Tribune  “misappropriated”  the  win¬ 
ning  results  in  the  Great  Match-Up 
Contest  which  the  Sun-Times  began 
April  24. 

In  his  oral  decision,  Judge  O'Brien 
declared  that  the  Sun-Times  contest 
results  are  “news  and  can  be 
reported,  in  the  opinion  of  the  court, 
as  simply  a  First  Amendment  right  — 
even  though  it  may  cause  economic 
harm”  to  the  Sun-Times. 

“There  is  no  exclusive  right  of  a 
newsmaker  to  insist  on  an  exclusive 
right  to  publish  the  news  it  creates,” 
the  judge  asserted. 

In  its  own  arguments,  the  Sun- 
Times  maintained  that  no  First 

loses  court  bid  tc 
g  contest  results  < 

Amendment  issue  was  involved. 

Instead,  attorney  James  Amend  of 
Kirkland  &  Ellis  argued,  it  was  a 
simple  case  of  the  Tribune  attempting 
to  “wreck”  its  contest. 

For  its  part,  the  Tribune  suggested 
that  the  Sun-Times  had  no  “property 
rights”  to  its  contest  results. 

And  Tribune  attorney  James  Klenk 
hailed  the  decision  as  a  First  Amend¬ 
ment  victory  as  well. 

“We  think  it  is  ironic  when  one 
member  of  the  press  sues  another 
member  of  the  press  to  keep  it  from 
publishing  a  true  fact,”  Klenk  stated. 

The  Sun-Times  request  for  a  publi¬ 
cation  ban  of  three  days  on  the  results 
of  its  Great  Match-Up  Contest  was  a 
new  twist  in  the  heated  competition 
between  the  tabloid  and  the  broad¬ 
sheet  Tribune. 

Ever  since  former  owner  Rupert 
Murdoch  introduced  the  Wingo  con¬ 
test  to  Chicago  in  1984,  the  Tribune 
has  published  the  results  of  various 
Sun-Times  contests  on  the  same  day 
by  reprinting  them  from  early  edi¬ 
tions. 

block  Trib 

3n  same  day 

When  the  Tribune  once  printed  a 
Wingo  number  in  error,  the  gleeful 
Sun-Times  placed  rack  cards 
throughout  the  city  reading,  “Wingo 
Warning!  Other  papers  may  mislead 
you.  Correct  Wingo  numbers  are  only 
in  the  Sun-Times.” 

This  time,  however,  the  Sun-Times 
changed  its  tack. 

On  April  22,  two  days  before  the 
Great  Match-Up  Contest  began,  Rob¬ 
ert  E.  Page,  the  Sun-Times  publisher, 
president  and  part-owner,  sent  a  let¬ 
ter  to  the  Tribune  warning  the  paper 

1  not  to  publish  contest  results  until  at 
least  three  business  days  after  they 
appeared  in  the  Sun-Times. 

;  In  court,  the  Sun-Times  argued  that 
it  has  invested  more  than  $1.25  mil¬ 
lion  in  the  new  game,  and  that  the 
Tribune  is  trying  to  get  a  “free  ride” 
on  that  investment. 

“What  the  Tribune  is  trying  to  do 
by  publishing  our  numbers  is  not 
seeking  to  inform  the  public  but  — 
one  —  to  increase  their  own  circula¬ 
tion  by  attracting  readers  to  get  the 
(Continued  on  page  50) 

Israel  lifts  prei 

Israel  has  retaliated  against  two 
U.S.  journalists  who,  quoting  govern¬ 
ment  sources,  reported  what  almost 
everybody  believed  —  that  Israeli 
commandos  assassinated  a  top  Pales¬ 
tinian  leader. 

The  move  is  the  latest  government 
effort  to  silence  reporting  in  recent 
weeks. 

Israel  April  26  temporarily  lifted 
press  credentials  from  Washington 
Post  reporter  Glenn  Frankel  and 
NBC  News  reporter  Martin  Fletcher. 

The  correspondents  told  the  Asso¬ 
ciated  Press  they  were  ordered  to  turn 

ss  credentials  of  two  1 

in  their  press  credentials  pending  an 
investigation.  They  apparently  vio¬ 
lated  broad  censorship  laws  by  not 
submitting  stories  to  censors. 

Without  press  passes,  the  reporters 
can  work  but  will  be  banned,  from 
government  press  conferences,  par¬ 
liament  and  interviews  arranged  by 
the  press  liaisons. 

Fletcher,  a  British  citizen,  was  the 
first  to  report  Israeli  involvement  in 
the  machine-gun  death  of  PLO  mili¬ 
tary  leader  Khalil  Wazir,  known  as 
Abu  Jihad.  Frankel  followed  up  by 
reporting  the  mission  was  approved 

I.S.  journalists 

by  Israel’s  top  leaders.  The  govern¬ 
ment  has  refused  to  comment. 

The  Washington  Post  said  it  has 
protested  to  the  Israeli  Ambassador 
in  Washington,  Moshe  Arad. 

NBC  News  president  Lawrence 
Grossman  fired  off  a  cable  of  protest 
to  Israeli  Prime  Minister  Yitzhak  Sha¬ 
mir. 

Shamir  was  quoted  on  Israeli  radio 
as  saying  the  reporters  “should  be 
punished.” 

Neither  news  organization  was 
planning  to  send  replacements. 

“It  doesn’t  affect  our  news  cover¬ 
age  as  much  as  you  might  think,” 
commented  Bob  Mead  of  NBC’s  for¬ 
eign  desk . 

Benjamin  C.  Bradlee,  Washington 
Post  editor,  said  Post  coverage  of 
Israel  would  not  be  affected  immedi¬ 
ately  but  could  if  the  revocation 
lasted. 

Bradlee  said  censorship  enforce¬ 
ment  had  been  lax  and  the  recent 
move  appeared  to  be  a  signal  to  the 
press. 

In  an  editorial,  the  Post  condemned 
Israeli  censorship,  calling  it  “absurd 

and  inconsistent”  and  bound  to  stir 
U.S.  opposition. 

— George  Garneau 
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Ex-publisher  wants  money  back  for  controversial  lecture  series 


By  Mark  Fitzgerald 

Former  publisher  John  McGoff  has 
demanded  the  return  of  $300,000  he 
contributed  to  fund  a  lecture  series  at 
the  center  of  a  hot  controversy  at  a 
Michigan  university. 

The  series  at  Northern  Michigan 
University  was  in  the  news  recently 
when  Nobel  Peace  Prize  winner  Elie 
Wiesel  canceled  his  appearance 
because  of  McGoff  s  alleged  ties  to 
the  apartheid  government  of  South 
Africa. 

In  a  March  23  letter  to  the  univer¬ 
sity,  McGoff  asked  for  the  return  of 
the  $300,000  used  to  fund  the  lectures. 
He  said  the  controversy  had 
“defeated  the  purpose  for  which  the 
grant  was  originally  made." 

Instead,  McGoff  wrote,  the  lecture 
series  had  become  “a  continuing 
source  of  embarrassment  to  both  me 
and  my  family." 

University  spokesman  Jim  Carter 
told  E&P  that  the  lecture  had  been 
funded  by  interest  from  the  original 
grant.  He  said  the  university  intends 
to  send  McGoff  $440,000,  which 
includes  interest. 

In  an  open  memo  to  students  and 
faculty,  NMU  president  James  B. 


Appleberry  said  he  would  reluctantly 
recommend  that  trustees  return  the 
money  at  their  April  29  meeting. 

Appleberry  said  he  questioned  the 
allegation  that  McGoff  s  contribution 
was  “tainted  money."  calling  that  a 
“still  unproven  allegation  .  .  .  that 
the  money  used  to  support  the  series 
was  obtained  illegally  or  .  .  .  [served] 
the  interests  of  a  government  which 
perpetuates  an  inhumane  and  uncon¬ 
scionable  political  system." 

In  1986,  the  U.S.  Justice  Depart¬ 
ment  charged  McGoff,  the  former 
owner  of  the  Chicago  Daily  Calumet 
and  several  Michigan  newspapers, 
with  failing  to  register  as  an  agent  of 
South  Africa  during  the  late  1970s. 
The  government  said  McGoff  s  now- 
defunct  firm,  the  Panax  Corp., 
accepted  $11  million  to  promote 
South  Africa. 

The  charges  never  went  to  trial 
because  a  federal  court  ruled  that  the 
alleged  crime’s  five-year  statute  of 
limitations  had  expired. 

Many  prominent  figures  had 
appeared  on  campus  as  part  of  the 
series,  including  former  President 
Gerald  Ford,  former  anchorman 
Howard  K.  Smith,  former  Secretary 


of  State  Alexander  M.  Haig  Jr., 
paleontologist  Richard  E.  Leakey, 
and  playwright  Edward  Albee. 

Nazi  concentration  camp  survivor 
Wiesel  was  the  first  to  object  to  the 
funding  source.  Carter  asserted. 

“All  of  the  speakers  were  told  there 
was  a  controversy  about  the  lecture 
series,"  Carter  stated.  “Mr.  Wiesel 
was  also  informed  well  in  advance 
that  there  was  a  controversy." 

Opposition  to  the  series  came  prin¬ 
cipally  from  the  university's  chapter 
of  the  American  Association  of  Uni¬ 
versity  Professors,  which  boycotted 
the  series  from  its  inception,  and  the 
Associated  Students  of  NMU,  which 
voted  this  year  to  “repudiate"  the 
program. 

McGoff  s  office  said  he  was  declin¬ 
ing  to  comment  on  the  series. 

Dow  Jones  &  Co. 
declares  dividend 

The  board  of  directors  of  Dow 
Jones  &  Company  Inc.  has  declared  a 
regular  quarterly  dividend  of  170  per 
share  on  the  common  stock,  including 
Class  B  shares,  payable  June  I  to 
shareholders  of  record  on  May  2. 


Insurance  words  don’t  always  mean  what  they 


are  intended  to  mean  to  non-insurance  people. 


Example:  In  insurance  lingo,  a  tort  reformer  is 


someone  trying  to  improve  the  civil  justice  system. 


not  a  baker  fancying  up  some  tortes. 


If  you  need  help  in  translating  “insurancese 
into  plain  English,  give  us  a  call.  For  that 


matter,  if  you  have  any  kind  of  question  about 


personal  insurance,  call  us.  If  we  can’t  help. 


we  may  be  able  to  point  you  to  someone 


who  can. 
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Report  from  abroad  and  at  home 

AP  correspondents  discuss  media  access 
in  foreign  nations  and  at  the  White  House 


By  Andrew  Radolf 

There  has  been  some  liberalization 
in  how  governments  treat  foreign 
media,  but  gaining  access  to  sources 
and  harassment  by  the  authorities 
remain  major  problems,  a  group  of 
Associated  Press  correspondents  told 
the  American  Newspaper  Publishers 
Association. 

in  South  Korea,  for  example,  the 
KCIA  “comes  to  see  us  only  once  a 
week  instead  of  three  times  a  week,” 
commented  Seoul  bureau  chief  Barry 
Renfrew,  and  riot  police  are  no  longer 
stationed  outside  the  AP  office  to  dis¬ 
courage  visitors. 

But  the  KCIA  has  sent  officers  to 
see  his  wife  at  their  home  on  occa¬ 
sions  when  he  is  away,  Renfrew 
related.  The  message  of  visits,  he 
said,  is  “You  are  there  but  you  are 
barely  tolerated." 

Renfrew  said  there  has  been  some 
liberalization  toward  the  press  in 
South  Korea  as  a  result  of  the  recent 
elections. 

While  there  is  less  intimidation,  the 
controls  now  are  more  subtle,  he 
commented. 

The  government  no  longer  requires 
a  license  for  opening  a  newspaper,  he 
explained,  but  now  it  specifies  what 
kind  of  printing  press  must  be  bought. 
“It  costs  $32  million,  which  means 
not  too  many  dissident  groups  are 
starting  newspapers." 

In  broadcasting,  the  government 


continues  to  maintain  control  because 
it  makes  all  “key  appointments,”  he 
said. 

Moscow  bureau  chief  Mike  Putzel 
remarked  that  despite  alasnost,  AP 
correspondents  “still  have  to  make  all 
the  assumptions  about  bugging” 
when  they  arrange  to  meet  sources. 

Putzel  said  the  biggest  change  from 
glasnost  is  it  made  the  Soviet  press 
more  interesting  and  the  bureau’s  job 
harder  since  there  are  more  stories  to 
pick  up. 


AP  White  House 
correspondent  Terry 
Hunt  told  ANPA  that  he 
has  some  of  the  same 
access  problems  as  his 
colleagues  stationed 
abroad. 


“For  Soviet  reporters  it’s  a  whole 
new  ballgame,”  Putzel  said.  They 
were  once  told  what  to  do,  and  now 
they  must  "try  to  figure  out  how  far 
they  can  go  and  what  their  new  role 
is,”  he  explained. 

The  rioting  in  the  West  Bank  and 
Gaza  Strip  has  not  brought  about 
direct  censorship  by  the  Israeli  mili¬ 
tary  “as  much  as  in  the  past,”  noted 
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Jerusalem  bureau  chief  Nick  Tatro. 

Instead,  the  Israeli  government  has 
put  curfews  on  towns  and  declared 
“closed  military  areas”  where  the 
press  is  forbidden  access,  Tatro  said. 
At  times,  the  government  has  “closed 
the  entire  West  Bank,”  he  added. 

Yet  AP  reporters  sometimes  do 
find  a  way  to  get  inside  a  closed  area. 
Tatro  related  that  a  female  staffer 
“dressed  in  a  veil”  in  order  to  get 
through  a  military  checkpoint  and 
enter  a  Palestinian  area. 

In  Nicaragua,  La  Prensa  has 
resumed  publishing  and  is  “a  very 
strong  opposition  newspaper,”  said 
Bryna  Brennan,  Managua  bureau 
chief. 

The  newspaper  has  published  con¬ 
tinually  since  it  was  allowed  to  reopen 
last  October  with  the  exception  of 
Easter  week,  she  said. 

Over  Easter,  La  Prensa  missed  five 
editions  because  of  a  newsprint  short¬ 
age.  La  Prensa  blamed  the  shortage 
on  the  Sandinista  government,  which 
has  a  newsprint  monopoly. 

AP  White  House  correspondent 
Terry  Hunt  told  ANPA  that  he  has 
some  of  the  same  access  problems  as 
his  colleagues  stationed  abroad. 

Hunt  noted  that  the  White  House 
press  corps  is  actually  restricted  to  a 
very  small  area,  with  plenty  of  armed 
Secret  Service  agents  stationed 
everywhere  to  make  sure  reporters  do 
not  go  where  they  are  not  wanted. 

“Physically,  we  can’t  get  through 
unless  we  have  an  appointment,” 
Hunt  said. 

Reporters’  freedom  of  movement 
generally  goes  only  as  far  as  the  press 
room  to  the  door  of  chief  spokesman 
Marlin  Fitzwater’s  office,  he  said. 

The  limitation  of  access  makes  it 
“almost  impossible  on  a  breaking 
story”  to  get  an  interview  with  a 
senior  administration  official,  he 
remarked. 

White  House  correspondents  actu¬ 
ally  have  “better  luck”  in  getting 
information  when  administration  offi¬ 
cials  brief  Congress.  Often  the  infor¬ 
mation  is  leaked  by  congressional 
sources,  he  observed. 
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Court  rejects  tv’s  bid  to  censor  newspaper 


By  M.L.  Stein 

A  television  station’s  attempt  to  bar 
the  Sacramento  (Calif.)  Bee  from 
publishing  a  story  about  the  popu¬ 
larity  of  local  newscasters  was 
rejected  by  a  Superior  Court  judge. 

The  unusual  case  arose  when  Kelly 
Broadcasting  Co.,  owner  of  local 
KCRA-TV,  filed  a  suit  alleging  that  an 
April  4  report  by  Bee  television  col¬ 
umnist  Bob  Wisehart  violated  Cali¬ 
fornia’s  trade  secrets  law. 

Wisehart  wrote  in  his  column  that 
he  had  obtained  a  copy  of  a  confiden¬ 
tial  study  by  Frank  N.  Magid  Associ¬ 
ates  Inc.  on  the  nation’s  leading  tv 
news  consultants,  which  stated  that, 
while  KCRA’s  Channel  3  was  still  the 
area’s  front-runner  in  video  news, 
several  of  its  “key  personalities”  had 
slipped  in  popularity. 

The  columnist  reported  the  Magid 
report  singled  out  Channel  3’s  Stan 
Atkinson,  who  was  named  most 
favorite  anchor  by  only  1 1%  of  the 
viewers  in  1987  compared  with  27%  in 
1985.  KCRA  is  a  Magid  client. 

“According  to  Magid,  Channel  3 
suffers  from  a  hardening  of  the  news 
arteries,”  Wisehart  commented.  He 
also  noted  that  the  Magid  study  found 
that  the  tv  station  has  “rising  stars” 
among  its  other  news  broadcasters. 

On  April  7,  KCRA  attorney  Ste¬ 
phen  H .  Johanson  asked  the  court  for, 
and  was  granted,  an  “emergency 
hearing”  on  the  suit,  according  to 
Gary  B.  Pruitt,  general  counsel  for 
Mctriatchy  Newspapers,  publisher  of 
the  Bee. 


“I  couldn’t  believe  it  when  they 
called  and  said  1  had  to  be  in  court  in 
three  hours,”  Pruitt  told  E&P. 

Johanson  told  Judge  Ronald  B. 
Robie  that  the  speedy  hearing  was 
necessary  because  “We  feel  it  is 
urgent  that  we  take  action.  Our  con- 
cern  is  that  it  [Wisehart’s 
information]  not  be  published  fur¬ 
ther.” 


report  personally. 

“1  guess  that  would  mean  that  he 
[Wisehart]  could  publish  the  report 
but  not  show  it  to  his  neighbor,” 
Pruitt  commented. 

After  the  court  date  was  set, 
according  to  Pruitt,  KCRA  asked  for 
a  delay  in  the  hearing  “to  re-evaluate 
whether  they  want  to  move  ahead 
with  the  lawsuit.” 


“You  sue  the  Bee  to  keep  the  paper  from  printing 
something  that  it’s  aiready  printed,  and  the  paper  is 
going  to  print  it  again  when  it  reports  the  suit.” 


The  suit  charged  misappropriation 
of  trade  secrets  and  conspiracy.  It 
also  sought  an  order  to  force  Wisehart 
to  return  “all  originals,  copies,  notes, 
photostats,  tapes,  transcripts,  films 
and  other  reproduction  of  the  Magid 
report.” 

The  plaintiffs  also  asked  for 
unstated  damages  in  excess  of 
$25,000. 

Robie  denied  a  publication  ban  on 
the  Magid  report  and  refused  to  order 
an  immediate  return  of  the  materials, 
observing,  “As  Mr.  Johanson  knows, 
the  media  don’t  need  someone  going 
through  their  files.” 

The  judge  set  April  22  for  a  hearing 
to  determine  whether  Wisehart  must 
return  the  copy  of  the  Magid  report 
itself  and  whether  the  columnist 
should  be  barred  from  distributing  the 


Johanson  did  not  return  an  E&P 
phone  call. 

Pete  Dexter,  the  Bee’s  acerbic  col¬ 
umnist,  ridiculed  KCRA  for  bringing 
the  suit,  remarking:  “The  first  thing  is 
that  Channel  3’s  problems  are  not  a 
trade  secret.  You’ve  got  a  remote 
control;  you  don’t  even  have  to  get 
out  of  your  chair  to  watch  it  happen. 
The  second  thing  is  that  if  Kelly 
Broadcasting  .  .  .  wanted  to  focus 
attention  on  the  report  in  question, 
they  couldn’t  have  done  it  better  if 
they’d  hung  Stan  Atkinson  from  the 
Goodyear  blimp.  You  sue  the  Bee  to 
keep  the  paper  from  printing  some¬ 
thing  that  it’s  already  printed,  and  the 
paper  is  going  to  print  it  again  when  it 
reports  the  suit.” 

Dexter  said  Channel  3  “is  the  only 
(Continued  on  page  53 f 
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A  father’s  view  of  attempting  to  raise  good  kids  in  a  crazy  world. 
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His  new  book,  “One  of  the  Guys,”  has  just  been 
published  by  Simon  &  Schuster. 
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Suzanne  Kennedy 
The  Highlander 
Marble  Falls,  Texas 


By  Pauline  M.  Edwards 

As  a  Texas  teen-ager  pasting  up  ads 
in  the  backshop  of  her  hometown's 
weekly  newspaper,  Suzanne  Ken¬ 
nedy  vowed  that  someday  she  was 
going  to  become  the  paper's  editor. 

“And  when  I  do,"  she  told  a  friend, 
“it's  going  to  be  the  best  newspaper  in 
the  state."  The  friend  laughed  —  and 
has  been  laughing  at  herself  ever 
since. 

For  since  then,  32-year-old  Ken¬ 
nedy  has  become  editor  of  that  paper, 
the  Hifihhinder  of  Marble  Falls, 
Texas,  not  once  but  twice:  first  on  a 
temporary  stint  while  still  in  college, 
then  as  permanent  editor,  the  job  she 
has  held  for  the  last  four  years. 

Furthermore,  the  newspaper  is  the 
prizewinner  Kennedy  promised  it 
would  be.  Recently,  the  Headliners 
Foundation  of  Texas,  a  statewide 
organization  of  journalists  with  head¬ 
quarters  in  Austin,  awarded  the 
Highlander  their  Texas  Outstanding 
Community  Journalism  Award.  The 
citation,  presented  by  Texas  Gover¬ 
nor  Bill  Clements  at  a  dinner  attended 
by  the  state's  leading  newsmen  and 
public  figures,  hailed  the  Highlander 
as  “a  distinguished  example  of  out¬ 
standing  community  journalism  by  a 
weekly  newspaper  with  exceptional 
commitment  and  service  to  the  com¬ 
munity  as  well  as  exceptional  writing, 
editing,  layout  and  photography 
skills." 

This  is  the  second  year  the  Headlin¬ 
ers,  whose  advisory  board  includes 
such  notables  as  CBS  newsman  Wal¬ 
ter  Cronkite;  Joe  Dealey,  former 
board  chairman  of  the  A.H.  Belo 
Corp.,  and  W.  Thomas  Johnson, 
publisher  of  the  Los  Anf>eles  Times, 
have  included  weeklies  in  their 
statewide  awards  program. 

When  Kennedy  started  at  the 
Highlander  almost  15  years  ago  she 
was  a  distributive  education  student 
hired  to  paste  up  ads  in  the  backshop, 
but  writing  news  w'as  what  she 
wanted  to  do.  Her  co-workers 
assured  her  she  didn't  have  a  chance. 
First  she  had  no  college.  Bill  Bray, 
who  had  recently  taken  over  manage¬ 
ment  from  his  father  Bob  Bray,  didn't 


Suzanne  Kennedy  at  her  desk  at  the 
Highlander. 


hire  reporters  unless  they  had 
degrees.  Next  she  had  to  get  around 
the  unwritten  rule  that  the  backshop 
and  the  front  office  were  to  stick  to 
their  respective  functions. 


Bray,  who  was  more  interested  in 
the  business  side  of  the  newspaper 
than  reporting  and  editing,  was  in  and 
out  of  the  office.  Every  time  he  left, 
Kennedy,  paste  pot  in  hand,  visited 
the  newsroom,  reading  over  the 
shoulders  of  reporters  and  asking 
questions.  Some  gave  her  notes  and 
helped  her  write  stories.  Others  let 
her  take  news  items  over  the  tele¬ 
phone.  Before  the  school  semester 
ended  she  was  writing  almost  as  much 
as  she  was  pasting  ads.  The  only  thing 
missing  was  her  byline. 

One  Tuesday,  shortly  before  Ken¬ 
nedy  was  to  graduate  from  high 
school,  a  late  spring  norther  (Texan 
for  “sudden  cold  front")  met  a  stalled 
Gulf  weather  system  just  outside  of 
Marble  Falls.  Boiling  thunderheads 


dumped  what  seemed  to  be  half  the 
Gulf  of  Mexico  upon  central  Texas. 

The  school  board  reporter  called  in. 
He  was  stranded  on  the  wrong  side  of 
Cow  Creek,  the  road  was  washed  out, 
somebody  else  would  have  to  cover 
the  board  meeting  that  night. 

Bray  looked  over  the  front  office. 
The  school  board  reporter  wasn't  the 
only  one  stranded  but  Kennedy,  in 
the  backshop,  was  there.  He  sent  her 
to  the  meeting  and  her  report  was  the 
lead  front-page  story  that  week,  com¬ 
plete  with  byline.  The  editor,  with 
Bray's  blessing,  assigned  her  a  desk 
and  typewriter  in  the  newsroom. 

Bray  began  looking  for  a  backshop 
replacement.  When  Ira  Kennedy,  a 
bearded  Texas  artist  just  back  from 
New  York  City  with  a  portfolio  of 
fresh  layout  and  design  ideas  applied, 
Bray  hired  him. 

Ira's  big-city  background  made  him 
something  of  a  mystery  man. 
Suzanne's  friends  gave  her,  the  staff 
single,  the  job  of  finding  out  what  he 
was  all  about.  In  the  process  of  fulfill¬ 
ing  that  assignment,  she  says,  she  had 


I  to  marry  him. 

As  a  reporter,  Kennedy  covered 
everything  from  city  council  meetings 
to  range  fires  until  the  summer  of  1978 
when,  at  Ira's  urging,  she  resigned 
and  enrolled  in  summer  school  at 
Southwest  Texas  State  University  in 
nearby  San  Marcos.  A  few  weeks  into 
the  semester  she  was  awakened  one 
morning  by  a  telephone  call  from  the 
Highlander.  The  editor  had  just 
walked  off.  Would  Suzanne  come 
back  as  temporary  editor  until  they 
could  find  someone  permanent? 

The  editor's  job,  even  “tempo¬ 
rary,"  was  too  good  to  pass  up.  Put¬ 
ting  her  schooling  on-hold,  she  drove 
back  to  Marble  Falls.  A  IO-by-20-foot 
sign  on  the  highway  Dairy  Queen 
(Continued  on  page  51) 


“IVe  don’t  cover  the  national  news,  or  much  state 
news,  so  we’d  better  do  a  good  job  covering  the  local 
scene  or  we  don’t  have  a  right  to  exist,”  she  feels. 
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Weekly  newspaper  feuding  with  housing  officials 

Paper  charges  it  lost  its  lease  in  housing  complex  because 
the  housing  corporation  puts  out  a  competing  newspaper 


By  Debra  Gersh 

The  weekly  City  News  has  been 
denied  a  renewal  of  its  lease  in  Co-Op 
City,  Bronx,  N.Y.,  by  the  Riverbay 
Corporation,  which  not  only  manages 
the  cooperative  housing  development 
but  also  publishes  its  own  weekly 
newspaper  there. 

While  the  City  News  lease  expired 
at  the  end  of  March,  at  press  time 
editor  and  publisher  Christopher  G. 
Hagedorn  said  it  would  not  vacate  the 
space  until  ordered  by  a  judge  to  do 
so.  When  he  spoke  to  E&P,  Hagedorn 
said  a  summons  to  vacate  had  not 
been  received. 

“We  will  not  move.  We  want  our 
day  in  court,”  said  Hagedorn,  noting 
that  the  paper,  which  has  met  its  lease 
obligations  for  18  years,  is  being 
pushed  out  because  of  its  harsh  criti¬ 


cism  of  Co-Op  City  officials.  “It's 
their  move.  We've  thrown  down  the 
gauntlet,  so  to  speak.” 

Hagedorn,  who  also  serves  as 
president  of  the  City  News  parent 
company  Hagedorn  Communications 
Corp.  of  New  Rochelle,  N.Y.,  has 
vowed  that  the  paper  will  continue  to 
publish  even  if  it  is  forced  to  move  its 
editorial  and  advertising  offices.  He 
said  the  newspaper  has  been  denied 
the  opportunity  to  move  into  another 
space  in  Co-Op  City,  even  though 
property  is  available. 

“The  motive  for  refusing  to  renew 
our  lease  is  a  reprisal  for  daring  to 
speak  out,  to  publish  articles  about 
the  wasting  of  assets  in  Co-Op  City, 
and  to  express  opinion  critical  of  Co- 
Op  City's  management  and  board  of 
directors,”  Hagedorn  said  in  a  state¬ 


ment  prepared  for  a  press  conference 
the  day  after  the  lease  expired. 

“An  orchestrated  campaign  against 
City  News  was  initiated  in  1986,  when 
a  group  of  directors  of  Co-Op  City, 
endorsed  by  Assemblyman  Eliot 
Engel,  won  control  of  the  board. 
Refusing  to  rent  office  space  to  City 
News  within  Co-Op  City  is  the  culmi¬ 
nation  of  a  series  of  reprisals,”  he 
said. 

“Co-Op  City  officials  and  manage¬ 
ment  are  acting  like  a  vindictive, 
small-town  mayor  who  spreads  the 
word  that  nobody  in  town  should  rent 
to  the  newspaper.  Co-Op  City  is  a 
small  town,  geographically  defined 
by  major  highways  and  separated 
from  neighboring  communities.  To 
report  on  events  within  Co-Op  City 

(Continued  on  pa^>e  52) 
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NEWSPEOPLE  IN  THE  NEWS 


Donald  R.  Livingston  Larry  G.  Miller  George  E. Constantino  Jr. 


Donald  R.  Livingston,  assistant 
personnel  director  for  the  Rocky 
Moiintan  News,  Denver,  since  1977, 
has  been  promoted  to  employee  rela¬ 
tions  director. 

A  graduate  of  Metropolitan  State 
College  in  Denver  with  a  bachelor  of 
science  degree  in  engineering  tech¬ 
nology,  Livingston  began  his  career 
with  the  newspaper's  advertising  pro¬ 
duction  department  in  1965  and  was 
promoted  to  assistant  manager  of  the 
department  in  1972. 

♦  *  * 

Larry  G.  Miller  has  been  named 
managing  editor  of  the  Pursippany 
(N.J.)  Daily  Record. 

Miller  was  with  the  Newport  News 
(Va.)  Daily  Press  the  past  four  years, 
first  as  city  editor  and  then  as  assis¬ 
tant  managing  editor.  He  holds  a  mas¬ 
ter's  degree  from  Central  State  Uni¬ 
versity,  Edmond,  Okla.,  and  a 
bachelor's  degree  from  the  Univer¬ 
sity  of  Oklahoma. 

♦  ♦  * 

Dave  Ravvson,  formerly  on  the  edi¬ 
torial  writing  staff  of  the  Portland 
(Maine)  Press  Herald,  is  now  assis¬ 
tant  managing  editor  for  news  at  the 
Central  Maine  Morninf’  Sentinel, 


Waterville.  Rawson  is  a  past  presi¬ 
dent  of  the  Maine  Press  Association 
and  former  chairman  of  the  group's 
ethics  and  legislative  committee. 

Also,  Jim  O’Halloran  has  been 
appointed  promotion  coordinator  for 
the  Morning  Sentinel  and  MainSay,  a 
biweekly  for  mature  living.  He  for¬ 
merly  was  in  advertising  sales  with 
the  publications. 

♦  *  * 

Cheryl  Locke,  formerly  manager 
of  human  resources  planning  and  ser¬ 
vice  coordination  for  Harvard  Com¬ 
munity  Health  Plan,  is  now  human 
resources  manager  of  the  Patriot  Led- 
fter.  Quincy,  Mass. 

She  is  responsible  for  a  five-person 
staff  and  assists  human  resources 
director  Karen  Dobbyn  in  developing 
new  programs. 

*  *  * 

John  Goetz  was  named  classified 
territory  manager  of  the  Rocky  Moun¬ 
tain  News,  Denver.  He  replaced  Tim 
CoLLLM,  who  was  promoted  to  clas¬ 
sified  ad  manager  last  December. 
Goetz  joined  the  News  last  year  as 
circulation  department  marketing 
supervisor  from  the  Milwaukee  Jour¬ 
nal/Sentinel  Co. 


George  E.  Con.stantino  Jr. is  the 
newly  appointed  vice  president  of 
human  resources  for  the  San  Fran¬ 
cisco  Newspaper  Agency. 

He  is  the  former  vice  president  of 
personnel  for  McKesson  Corpora¬ 
tion  Chemical  Group  headquartered 
in  San  Francisco.  His  work  experi¬ 
ence  includes  positions  with  several 
companies  and  the  U.S.  Department 
of  Labor  and  the  National  Labor 
Relations  Board. 

Constantino  has  taught  at  the  Uni¬ 
versity  of  California's  Institute  of 
Industrial  Relations  and  Golden  Gate 
University. 

*  *  * 

The  Connecticut  Daily  Newspa¬ 
pers  Association  re-elected  its  offic¬ 
ers  for  the  coming  year  at  the  recent 
meeting  in  Farmington. 

Eliot  C.  White  of  the  Meriden 
Record-Journal  is  president,  and 
Reid  MacCluggage  of  The  Day, 
New  London,  first  vice  president, 
and  Joseph  H.  Zerbey  of  the  Bristol 
Press,  second  vice  president. 

Mack  W.  Steward,  Torrin^ton 
Refiister-Citizen,  is  secretary-trea¬ 
surer  and  Charles  G.  Iwanicki, 
Meriden  Record-Journal,  assistant 
secretary-treasurer. 

*  *  * 

Dean  Robert  M.  Rl'G(;les  of  Flor¬ 
ida  A&M  University's  School  of 
Journalism,  Media  &  Graphic  Arts 
has  been  elected  to  a  three-year  term 
with  the  Accrediting  Council  on  Edu¬ 
cation  in  Journalism  and  Mass  Com¬ 
munications. 

Dean  Ruggles  was  on  the  council 
two  years  ago,  filling  out  the  term  of 
the  late  Cortland  Anderson,  direc¬ 
tor  of  the  E.W'.  Scripps  School  of 
Journalism  at  Ohio  University.  Since 
then  Ruggles  has  continued  as  chair  of 
the  council's  minorities  task  force. 

!(!  *  * 

Carol  Khan,  who  Joined  Subur¬ 
ban  Newspapers  of  Northern  New 
Jersey  in  1986  as  vice  president  of 
marketing,  was  promoted  to  senior 
vice  president  of  the  company  and 
also  named  publisher  of  the  Snhnrhan 
News  and  the  Town  News  weeklies, 
and  senior  publisher  for  the  Bergen 
Newspaper  Division. 

*  *  * 

At  USA  Today's  international  edi¬ 
tion,  Kathleen  McKay  was  pro¬ 
moted  to  international  advertising 
sales  director/U SA  from  international 
advertising  sales  manager/USA,  and 
Steven  Rau  to  international  adver¬ 
tising  sales  director/Europe  from 
international  advertising  sales  man¬ 
ager/Europe. 
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Alan  W.  Zaeske  is  the  newly 
appointed  vice  president/human 
resources  at  the  New  York  Daily 
News. 

He  will  oversee  a  unified  personnel 
and  industrial  relations  department, 
with  Richard  Jordan,  director  of 
industrial  relations,  reporting  to  him. 

Zaeske  has  been  vice  president/ 
human  resources  for  Cowles  Media 
Co.  since  1985  and  prior  to  that  held 
similar  posts  at  LTV  Energy  Products 
Co.  and  Rockwell  International. 

THOMA.S  J.  Naglieri,  formerly  vice 
president/human  resources  at  the 
News,  has  moved  to  vice  president/ 
assistant  to  the  publisher. 

*  *  * 

Jeff  Bruce,  editor  of  the  Austin 
Ameriean-Statesman,  was  elected 
president  of  the  Texas  Associated 
Press  Managing  Editors  at  the  annual 
meeting  in  Corpus  Christi. 

Also  elected  by  acclamation  were: 
Terry  Scott  Bertling,  Huntsville 
Item,  first  vice  president;  Tony 
Pederson,  Houston  Chronicle,  sec¬ 
ond  vice  president;  Soren  Nielsen, 
San  Angelo  Standard-Times,  secre¬ 
tary,  and  Ed  Rademaekers,  San 
Antonio  Light,  treasurer. 

*  *  * 

In  appointments  announced  at  the 
Providence  Journal  Co.,  John  E. 
Hazard  was  named  public  affairs 
manager.  He  joined  the  staff  in  1979 
as  Newspaper  In  Education  coordina¬ 
tor  and  also  was  special  projects  coor¬ 
dinator. 

Richard  J.  Murray  was  named 
advertising  sales  development  man¬ 
ager,  moving  from  local  retail  adver¬ 
tising  manager. 

Richard  R.  Cardosa,  national 
retail  advertising  manager  was 
appointed  retail  advertising  sales 
manager.  Maura  P.  Brodeur,  for¬ 
merly  a  field  sales  manager  and  classi¬ 
fication  sales  manager,  is  now  assis¬ 
tant  classified  advertising  manager. 


Donald  H.  Patterson  has  been 
appointed  vice  president  of  opera¬ 
tions  for  the  Virginian-Pilot  and  the 
Norfolk  Ledger-Star.  Most  recently 
vice  president  of  production,  he  con¬ 
tinues  responsibility  for  the  produc¬ 
tion  department. 

Patterson  joined  the  newspapers  in 
1983  and  has  held  personnel,  market¬ 
ing  and  production  manager  posts.  He 
previously  was  in  advertising  at  the 
Boston  Globe  and  in  advertising,  cir¬ 
culation  and  business  departments  at 
the  Baltimore  Sim. 

*  *  * 

Rick  White,  assistant  executive 
director  of  the  Pennsylvania  Newspa¬ 
per  Publishers  Associaton,  has  left 
that  position  to  become  executive 
vice  president  and  chief  operating 
officer  of  Swank-Fowler  Newspa¬ 
pers,  publisher  of  weekly  newspapers 
in  Pennsylvania. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Diane  Rutherford,  an  associate 
professor  of  English  and  speech  com¬ 
munication  at  Arizona  State  Univer¬ 
sity,  has  a  new  position  as  Newspaper 
In  Education  coordinator  for  Phoenix 
Newspapers  Inc. 

Rutherford  is  responsible  for  edu¬ 
cational  programs  at  the  Arizona 
Republic,  the  Phoenix  Gazette  and 
the  Arizona  Business  Gazette.  She 
also  will  coordinate  the  Republic's 
State  Spelling  Bee,  Phoenix  Newspa¬ 
pers  Inc.’s  literacy  promotion  efforts 
and  other  educational  programs  spon¬ 
sored  by  the  papers. 

She  has  taught  English  or  speech 
communication  at  several  public 
schools,  the  University  of  Illinois, 
Pittsburg  (Kan.)  State  University, 
and  did  graduate  work  in  speech  com¬ 
munication  at  the  University  of  Illi¬ 
nois. 

*  ♦  * 

Robert  L.  Lueckel,  advertising 
manager  for  the  regional  editions  of 
the  St.  Petersburg  Times  in  Pasco, 
Hernando  and  Citrus  counties, 
retired  April  4  after  13  years  with  the 
newspaper. 

He  began  his  38-year  newspaper 
career  with  the  Philadelphia  Bulletin 
and  also  has  been  classified  manager 
at  the  Reading  (Pa.)  Eagle  Times,  the 
St.  Petersburg  Times  and  the  Savan¬ 
nah  News-Press,  where  he  later  was 
advertising  director.  Lueckel  also 
was  publisher  of  the  Jennings  (La.) 
Daily  News. 
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OBITUARIES 


Carlton  D.  Briggs,  89,  a  retired 
managing  editor  of  the  Bridgeport 
(Conn.)  Telegram,  died  April  13  in 
Rockville,  Conn.  He  had  retired  in 
1979  after  52  years  with  the  Bridge¬ 
port  Post-Telegram  newspapers. 

*  *  * 

Ron  Bookman,  46,  deputy  execu¬ 
tive  director  of  the  Association  of 
Tennis  Professionals  and  a  former 
newspaperman,  died  April  12  in  Dal¬ 
las  after  being  struck  by  a  car  while 
riding  his  bicycle. 

He  had  been  a  staff  writer  for  Hous¬ 
ton  Press  and  executive  sports  editor 
of  the  Memphis  Press-Scimitar.  Edi¬ 
tor  and  associate  publisher  of  World 
Tennis  magazine  in  1971-80,  he  was  a 
past  president  of  U.S.  Tennis  Writers 
Association. 

*  *  * 

Henry  Cassidy,  77,  a  longtime 
Associated  Press  foreign  correspon¬ 
dent  and  a  chief  of  bureau  in  Moscow, 
died  Feb.  16  at  his  New  York  City 
home  after  a  battle  with  cancer. 

A  graduate  of  Harvard  University, 
he  worked  for  the  Boston  Traveler 
before  joining  AP  in  1933  in  New 
Haven.  Cassidy  was  in  New  York 
City  over  two  years  and  then  went  to 
Paris  in  1936.  He  witnessed  the  fall  of 
France  in  1940  and  was  assigned  to 
Moscow. 

While  in  the  Russian  capital,  he  was 
told  by  AP  headquarters  in  New  York 
to  get  an  interview  with  Joseph  Stalin. 
Cassidy  was  turned  down  but  the 
Communist  leader  did  agree  to 
answer  questions  submitted  in  writ¬ 
ing.  Stalin  replied  to  two  of  Cassidy’s 
letters,  marking  the  first  time  he  had 
ever  written  to  a  newspaperman. 

Cassidy  transferred  to  Washington 
in  1942  and  resigned  from  the  AP  in 
1945.  He  subsequently  worked  in 
radio  and  television  for  NBC  and 
WNEW,  New  York,  and  was  foreign 
editor  for  the  New  York  Daily  News  in 


John  S.  Chandley,  79,  managing 
editor  of  the  Kansas  City  Times  for  14 
years,  died  April  17  at  a  hospital  in  St. 
Joseph,  Mo.  He  retired  in  1974. 

Chandley  started  at  the  Times  in 
1929  as  a  reporter  and  rose  to  copy 
editor,  afternoon  city  editor  and,  in 
I960,  to  managing  editor.  Chandley 
was  a  past  president  of  the  Missouri 
Associated  Press  Editors  and  the 
Kansas  City  Press  Club. 

*  *  ♦ 

Morris  Crystal,  80,  retired  editor 
in  chief  of  the  Jewish  Daily  Forward, 
New  York,  died  April  15  of  cardiac 
arrest  at  the  Montefiore  Medical  Cen¬ 
ter  in  New  York  City. 

Born  in  the  Ukraine,  he  moved  to 
New  York  in  1922  and  began  working 
on  the  Yiddish-language  newspaper 
in  1943.  Known  for  his  writing  on 
culture  and  political  commentary,  he 
was  named  editor  in  1969  and  retired 
the  next  year. 

*  *  * 

James  D.  Donahue,  68,  a  night  city 
editor  of  the  old  Pittsburgh  (Pa.)  Snn- 
Telegraph,  died  of  a  heart  attack  April 
1 1  in  Jamaica  Plain,  Mass. 

He  worked  for  the  Sun-Telegraph 
in  the  ’40s  and  then  was  city  editor  of 
the  Boston  Herald-American.  In  the 
late  ’70s  he  became  a  free-lance 
writer. 

«  % 

Nate  Fine,  67,  the  Washington 
Redskins  team  photographer  for  the 
past  51  years,  died  of  cancer  April  10 
at  Arlington  Hospital. 

He  began  with  the  Redskins  while 
working  as  a  photographer  for  the 
Washington  Times-Herald  in  1937. 

Fine  continued  with  the  newspaper 
until  1944  and  then  had  his  own  photo- 
grahic  business  in  addition  to  the  Red¬ 
skins  work  until  Vince  Lombardi 
made  him  the  full-time  team  pho¬ 
tographer. 


Lewis  G.  Hansen,  56,  veteran  Chi¬ 
cago  Sun-Times  copy  editor,  died 
April  13,  after  a  long  illness.  He  had 
been  a  copy  editor  since  1978,  but  for 
the  last  two  years  was  on  disability 
leave. 

Hanson  joined  the  Sun-Times  when 
its  sister  paper,  the  Chicago  Daily 
News,  folded.  Prior  to  the  Daily 
News,  he  was  a  copy  editor  at  the 
now-defunct  Chicago  Today  and  the 
Chicago  American. 

He  began  his  career  after  discharge 
from  the  Army  in  1955,  working  as  a 
City  Hall  reporter  for  the  Seymoin- 
(Ind.)  Tribune  until  1962  and  then  the 
Niles  (Mich.)  Daily  Star  and  the 
South  Bend  (Ind.)  Tribune  prior  to  the 
Chicago  papers. 

*  *  * 

Robert  Marino,  42,  who  super¬ 
vised  special  events  in  the  promotions 
department  of  the  New  York  Daily 
News  for  24  years,  died  April  12  at 
Central  General  Hospital,  Plainview, 
L.l.  He  choked  April  9  while  eating 
and  lapsed  into  a  coma  and  died  with¬ 
out  regaining  consciousness. 

*  *  * 

Gordon  Merrick,  71,  a  former 
actor  and  reporter  and  author  of  13 
novels,  his  first  being  published  in 
1947,  died  of  lung  cancer  in  Colombo, 
Sri  Lanka,  on  March  27. 

After  appearing  on  Broadway,  he 
became  a  reporter  for  the  New  York 
Post  in  1941  and  then  served  in  World 
War  11  as  an  officer  in  the  Office  of 
Strategic  Services.  He  lived  in  France 
and  Greece  after  the  war. 

*  *  * 

Kathryn  Ann  Samuels  Pontius, 
74,  a  former  feature  writer  with  the 
Akron  Beacon  Journal  during  the 
1930s  and  a  teacher  in  Ohio  public 
schools,  died  April  14  at  a  Fort  Mey¬ 
ers,  Fla.,  hospital. 

^ 

Haruo  Shikanai,  42,  chairman  of 
Fuji  Sankei  Communications  Group, 
died  of  liver  and  kidney  failure  April 
16  in  Tokyo.  His  father,  Nobutaka 
Shikanai,  76,  senior  adviser  to  the 
group,  assumed  the  chairman’s  post 
he  had  turned  over  to  his  son  in  1985. 

Among  the  holdings  of  Fuji  is  the 
national  daily  Sankei  Shimbun  for 
which  Shikanai  became  director  in 
1977. 

:|c  4!  4: 

Ruth  S.  Tallmadge,  58,  a  subur¬ 
ban  correspondent  for  the  Philadel¬ 
phia  Inquirer  since  1983,  died  April  9 
in  Hahnemann  University  Hospital, 
Philadelphia,  of  complications  from 
bone-marrow  cancer.  In  1972-83,  she 
worked  for  the  Suburban  and  Wayne 
(Pa.)  Times. 
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Press-Enterprise  seeks  reader  input,  offers  tours  of  its  plant 


Riverside  (Calif.)  Press-Enterprise 
readers  can  have  the  option  of  touring 
the  plant,  submitting  news  story 
ideas,  or  attending  a  Saturday  jour¬ 
nalism  session  sponsored  by  the 
paper. 

Recently,  the  newspaper  began 
publishing  a  house  ad  headed  “Some 
Questions  for  Press-Enterprise  Read¬ 
ers.” 

In  addition  to  the  first-mentioned 
opportunities,  subscribers  can  check 
five  other  boxes.  One  question  asks  if 
delivery  service  is  satisfactory,  with 
extra  space  to  tell  why  it  is  not.  Read¬ 
ers  also  are  invited  to  take  a  guided 
bus  tour  of  the  county  at  a  nominal 


cost,  or  attend  an  open  meeting  to 
hear  editors  discuss  the  paper's  con¬ 
tent  and  respond  to  questions. 

Also,  criticisms  or  suggestions  are 
solicited  and  readers  are  asked  if  they 
would  like  to  place  a  display  or  classi¬ 
fied  advertisement.  If  so,  according  to 
the  questionnaire,  an  ad  representa¬ 
tive  will  call  on  them. 

The  Saturday  Journalism  session 
includes  a  presentation  on  news 
reporting,  the  editorial  page,  the  First 
Amendment  and  “principles  and 
practices  of  the  Press-Enterprise." 

Editor  and  publisher  Howard  H. 
“Tim”  Hays  said  more  than  100 


responses  were  mailed  in  during  the 
first  two  weeks  the  ad  ran  on  an  irreg¬ 
ular  basis. 

“We  were  pleased  to  learn  how 
many  people  wanted  to  tour  the  plant 
and  attend  a  session  on  the  newspa¬ 
per,”  Hays  noted.  “We  believe  that 
anything  that  opens  up  communica¬ 
tion  with  readers  is  worth  doing.  We 
want  to  show  our  openness  and  are 
anxious  to  hear  from  them." 

Executive  editor  Marcia  McQuern 
has  reported  that  some  of  the  news 
story  tips  have  been  valuable, 
according  to  Hays. 

—  M.L.  Stein 


Wall  Street  Journal  will  add  a  third  section,  expand  scope 


The  Wall  Street  Journal  will  add  a 
third  section  in  September,  Dow 
Jones  &  Co.  chairman  Warren  H. 
Phillips  announced  at  the  company’s 
annual  shareholders  meeting  April  20. 

The  new  section  is  part  of  a  Journal 
plan  to  expand  its  coverage  of  finan¬ 
cial  markets,  including  more  stories 
on  market  trends  and  investment 
opportunities. 

The  Journal  will  also  be  broadening 
its  coverage  of  medicine,  science, 
technology  and  law. 

The  Journal,  which  went  to  two 


sections  in  June  1980,  has  been  con¬ 
sidering  a  third  section  for  some  time. 
Plans  to  introduce  it  were  held  up 
after  the  Oct.  19  stock  market  crash 
which  resulted  in  the  newspaper  los¬ 
ing  advertising,  particularly  in  the 
financial  category. 

Financial  advertising  in  the  Journal 
continues  to  be  “off  significantly,” 
Phillips  told  shareholders,  as  a  result 
of  the  “post-Oct.  19  retrenchment  in 
the  investment  community.” 

The  Journal  is  also  facing  stiffer 
competition  from  Investor’s  Daily, 


USA  Today,  the  New  York  Times  and 
the  Financial  Times. 

The  New  York  Times  also  recently 
expanded  its  own  coverage  of  medi¬ 
cine,  law  and  technology  and  has  pro¬ 
duced  a  weekly  Science  section  on 
Tuesdays  for  many  years. 

Phillips  said  the  Journal's  total 
advertising  volume  was  down  8.6%  in 
the  first  quarter  of  this  year. 

The  Journal  has  also  experienced  a 
“modest  circulation  decline  in  recent 
months,”  Phillips  said. 


Gannett  grants 

The  Gannett  Foundation  has 
approved  304  grants  totaling 
$1,983,365  in  60  communities  served 
by  Gannett  Co.  Inc.  interests.  To  date 
in  1988,  the  foundation  has  approved 
more  than  $8.5  million  in  grants. 


Johnstown  Independent 

Ohio 

has  been  sold  to 

Hirt  Publishing  Co. 

We  are  pleased  to  have 
assisted  in  this  acquisition. 

j  James  Martin 

JL  &  Associates 

JVI  Suite  1000 

65  E.  State  St. 

jAMESMARTiN  CoIumbus,  Ohio  43215 

&  ASSOCIATES  (614)889-9747 
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PROTECTION 


T/je  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 


(213)474-5594  Deane 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 
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INTEGRATED 
NEWSmPER 
SYSTEMS. 
IT’S  MORE  THAN 
OUR  NEW  NAME. 


Creative  Data  Systems 
(CDS),  which  currently  supplies 
software  for  over  600  newspaper 
publications,  has  changed  its 
name  to  Integrated  Newspaper 
Systems.  INS  for  short.  Why? 

Very  simply.  Integrated  Newspaper 
Systems  is  a  better  name.  It  more 
accurately  describes  the  software 
products  we  offer  and  the  integrated  data 
system  they  can  create  for  you. 

Our  mission  is  to  provide  the 
newspaper  industry  with  totally  integrated 
modular  software  to  help  you  manage 
diverse  publishing  requirements.  In 
other  words,  "Real  solutions  for  revenue 
development  and  management.”  That's 
our  business. 

INS  product  offerings  are 
the  best  newspaper  application 
software  packages  available 


designed  to  run  exclusively  on 
standard  off-the-shelf  IBM  mid¬ 
range  products.  As  industry 
partners,  INS  supplies  powerful 
application  software  and  IBM 
supplies  the  standard  platform. 

This  partnership  offers  a  practical 
network  that  combines  the  IBM  System 
mid-range  products,  IBM  Personal 
Computers  and  INS  application  software 
for  solutions  in  Advertising,  Circulation, 
Financial  and  Production.  Real  solutions 
that  allow  your  system  to  communicate 
back  and  forth  between  functions— 
simply,  concisely,  and  easily. 

Want  to  know  more  about  INS 
and  IBM  cutting  edge  solutions?  Call 
913-451-4618  or  write  for  our 
free  brochure.  Real  Solutions 
for  Revenue  Development  and 
Management. 


Integrated  Newspaper  Systems 
Real  Solutions  for  Revenue 
Development  and  Management. 


THAT’S  OUR  BUSINESS 

\2  Corporate  Woods.  •  K)975  Benson  Drive  •  Overland  Park  KS  66210  •  9I3/45F4618 


VISIT  US  AT  ANPAATC  BOOTH  3912 


NEWS/TECH 


Suppliers  tout  their  wares  at  America  East 

Newspaper  equipment  companies  preview  what  they'll  show  at 
the  ANPA‘TEC  conference;  waste  management  is  also  discussed  in  detail 


By  Jim  Rosenberg  wire  delivery  on  the  system.  All  but  Workstations  can  reserve  ad  space 

.  one  installation  include  classified  or  take  an  ad  stack  directly  from  an  ad 

Among  equipment  and  services  workstations.  “Standard"  setups  layout  program.  Page-design  transla- 

promoted  at  the  annual  America  bast  were  described  as  two  classified  sta-  tion  interfaces  are  available  for  host 

newspaper  technmal  show  m  Her-  three  to  six  editorial  sta-  front-end  system  composition  lan- 

shey,  Pa.  were  CText  s  publishing  ^hen  more  than  editorial  hard-  guages. 

systerns,  Information  Engineering  needed.  According  to  Information  Engi- 

Associates  PL  News  Layout  and  Information  Engineering  Associ-  neering,  the  workstation  will  order 

Digital  Technology  s  new  Adbuilder  announced  that  it  will  introduce  typesetters  that  support  scanned 

system.  ^  ■  j  Release  2  for  its  PC  News  Layout  at  graphic  output  to  place  the  graphic 

CText  s  newer  ADept  display  ad  June’s  American  Newspaper  properly.  For  front  ends  with  graph- 

workstation,  using  off-the-shelf  hard-  Publishers  Association  Technical  ics  callouts,  it  will  output  placement 

ware,  exploits  80386  processor  speed  show  (ANPA/TEC)  in  Atlanta.  The  codes. 

and  a  40-,  64-  or  85-MB  hard  disk.  It  version  promises  more  extensive  Digital  Technology  International 

now  has  a  1 9 '/>"  monitor,  mouse  and  support  and  use  of  the  mouse.  added  the  Macintosh  Il-based 

97-key  board,  with  pull-down  menus  In  addition  to  two  years  of  daily  Adbuilder  ad  workstation  to  its  line  of 
and  WYSIWIG  display.  Ninety  production  use  for  the  front  page  of  editorialandarchivesystems(phone- 

scaled  outline  fonts  have  sizes  and  set  (JSA  Today,  (which  developed  the  and  wire-capture  capability  are  in  the 

widths  in  hundredth-point  mere-  PC-based  pagination),  there  are  sev-  works). 

meats.  It  networks  with  the  CText  gpal  current  newspaper  development  Designed  for  speed  and  greater 
editorial  and  classified  systems,  sites,  and  a  publisher  of  several  trade  internal  memory  and  storage, 

which  share  files,  output  devices  and  magazines  is  now  in  production  with  Adbuilder  offers  kerning,  masks,  spot 

storage.  it.  color  separations  with  register  marks. 

Designed  for  performance  at  lower- 

volume  publications.  System  One-40  . . -..-.■■i. 

uses  off-the-shelf  microcomputers,  .  ,  ..  .  .  .  .... 

with  coaxial  cable  connections  for  Information-sharing  sBSSions  included  progress 
sharing  files,  typesetters  and  central  reports  on  keyless  inking  systems  for  offset,  f/exo  and 
^  Civilox  letterpress  operations,  as  well  as  users’ 

The  basic  One-4()  consists  of  five 

workstations,  four  of  which  employ  experiences  With  Several  pagination  systems. 

“diskless”  technology  to  lower  cost  « 

and  improve  security.  The  system 

accepts  up  to  three  more  diskless  While  more  of  an  add-on  system  at  irregularcopyflow,circularanddiag- 
workstations.  The  file  server  has  dual  the  Orlando  (Fla.)  Sentinel  and  onal  drawing,  vertical  justification 

drives  and  the  system  uses  a  magnetic  Washington  Post,  some  European  and  versatile  arrangement  and  stack- 

tape  drive  for  user-initiated  backup.  OEMs  are  reported  to  be  tightly  inte-  ing/restacking.  Up  to  100  fonts  are 

The  manager's  workstation  can  take  grating  the  system  with  Atex  and  available  in  sizes  offour  to  720  points, 

over  with  a  file  server  hard  disk  drive  Hastech  equipment.  including  outline,  condensed  and 

in  the  event  offile  server  malfunction.  The  editorial  pagination  worksta-  expanded  type,  superior  numbers  and 
Novell  networking  writes  auto-  tion,  which  utilizes  a  special  version  various  effects, 

matically  to  both  drives.  Newswire  of  XyWrite  Ill  Plus  word  processing  Besides  automatic  component 

servers  for  high-  or  low-speed  cap-  and  runs  on  standard  AT  hardware  alignment,  rotation,  centering  and 

ture,  background  composition  with  a  color  monitor,  was  designed  to  Justification,  “divide  and  conquer” 

servers  to  queue  copy  for  typesetting,  eliminate  calculations  and  markup  capability  gives  even  spacing  and 

and  communications  servers  with  commands  by  page  designers.  Com-  proper  rule  or  box  alignment,  and  its 

modems  for  taking  data  from  remote  ponent  depths  are  automatically  graphics  library  has  often-used  ad 

PCs  can  also  be  added.  An  Apple  determined  (or  estimated  if  pre-  graphics  that  are  sizable  anamorphi- 

LaserWriter  Plus  and  NEC  Silent-  scribed  or  calculated  information  is  cally  and  proportionally  (the  library  is 

writer  are  options.  insufficient),  with  subsequent  auto-  stored  at  one  workstation  networked 

CText  reported  sales  of  the  entry-  matic  adjustment  after  depth  values  for  common  access), 

level  system  within  days  of  its  intro-  are  entered.  A  page  status  display  Workstation  software  is  an 

duction.  Eight  systems  have  been  shows  jump  requests  and  the  status  of  enhancement  of  DTl’s  version  4.0 

shipped  to  date,  including  several  to  connected  pages  opened  for  change.  program.  An  upgrade  is  available  to 

Thomson  newspapers  in  the  East  and  One  keystroke  shows  changes  and  DTI  users  who  wish  to  maintain 

Midwest.  updates.  The  system  automatically  existing  Macintosh  hardware,  and  is 

Three  Thomson  papers  will  carry  creates  jump  formats.  (Continued  on  page  44) 
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Nowls  the  time  to  start 
getting  into  flexo  presses. 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4 . . .  from 
the  people  who  have  done  more  with 
flexo  than  anybody.  Anywhere. 

We’ve  researched  the 
variables  in:  ANILOX 
ROLLS  (cell  volumes,  screen 
rulings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re-wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 

Send  for  our  free  booklet,  / 

Newspaper  Flexography  -  A  / 

Report  on  Current  Technologs.  / 

It  gives  answers  to  questions  /  ^ 

that  you  may  not  have  even  /  iL-JW 
thought  of.  / 


Please  send  me 
Newspaper  Flexograp 
A  Report  on  Current 
Technology 


PRINTING  PRESS  CO. 

RO.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 


America  East 

(Continued  from  pu}>e  42) 


limited  to  features  that  will  run  with 
one  megabyte  memory. 

Information-sharing  sessions 
included  progress  reports  on  keyless 
inking  systems  for  offset,  flexo  and 
Civilox  letterpress  operations,  as  well 
as  users’  experiences  with  several 
pagination  systems. 

Waste  management 

For  the  hundred-plus  attending  the 
waste  management  session,  Richard 
Neergaard,  in  charge  of  environmen¬ 
tal  services  for  the  ANPA,  covered 
EPA  reporting  requirements  as  they 
affect  newspapers,  stressing  that 
those  unaware  of  employee  right-to- 
know  rules  are  not  in  a  position  to 
comply  with  more  recent  community 
right-to-know  regulations  (E&P,  Jan. 
9  and  16).  In  addition  to  levels  of 
stored  fuels  and  fire  suppressants, 
Neergaard  listed  ink  as  a  substance 
that  may  necessitate  inventory 
reporting. 

He  noted  OSHA  regulations  cur¬ 
rently  permit  suppliers  to  determine  if 
inks  are  hazardous  (based  upon  levels 
of  component  carbon  black  and  oils). 
Although  so  far  not  usually  desig¬ 
nated  hazardous,  Neergaard  said  that 
could  change,  saying  that  the  EPA  is 
likely  to  be  “unhappy"  if  it  should 
find  10,000  pounds  of  unreported 
black  ink  (with  809f  oil). 

He  advised  newspapers  to  report 
such  “threshold"  levels  of  ink.  Ten 
minutes  spent  on  paperwork,  he  said, 
“may  save  newspapers  a  lot  of 
time  .  .  .  down  the  road." 

He  cautioned  that  quantities  that 
trigger  reporting  may  be  severely 
reduced  by  1990.  For  those  not 
already  in  compliance  he  said  local 
fire  departments  or  regulatory  bodies 
can  refer  them  to  sources  of  the 
necessary  forms. 


UP  TO  SPEED 

QUIPP  SYSTEMS,  INC. 

927C  N.W.  100th  STREET 
MIAMI.  FLORIDA  33178 

(305)  884-5204 


As  for  toxic  chemical  release 
forms,  Neergaard's  “initial  opinion  is 
that  few  newspapers  will  have  to  deal 
with  [the]  forms.” 

For  those  who  may  face  such  a 
prospect,  he  said  the  EPA  estimates 
paperwork  at  400  man-hours  per  year, 
adding  that  the  job  may  require  expert 
advice,  even  legal  counsel. 

“Congress  is  unhappy  with  the  fact 
that  we  still  have  an  ozone  problem" 
in  spite  of  long-standing  regulations, 
warned  Neergaard,  referring  to  con¬ 
cern  with  emission  of  volatile  com¬ 
pounds  that  aggravate  ozone  prob¬ 
lems.  While  newspapers  have  no 
smokestacks,  they  do  have  “fugi¬ 
tive”  (unvented/uncontrolled)  emis¬ 
sions  from  such  substances  as  blanket 
wash  and  other  cleaners. 

“This  is  an  educational  problem,” 
said  Neergaard,  because  EPA  does 
not  distinguish  between  newspapers 
and  other  printers,  such  as  gravure 
and  heatset  operations,  which  have  a 
greater  problem  with  volatiles. 

The  efficacy  of  volatile  solvent  sub¬ 
stitutes  (detergents,  water-based  sol¬ 
vents)  has  been  questioned,  and 
Neergaard  urged  pressure  on  vendors 
to  come  up  with  effective  safe  substi¬ 
tutes. 

Emissions  compliance  is  of  partic¬ 
ular  concern  to  newspapers  seeking 
permits  for  new  construction. 

Jim  Hitchman,  production  vice 
president  for  Ottaway  Newspapers, 
related  his  experiences  with  solvent 
and  ink  recovery,  saying  that  “three 
of  our  newspapers  have  experienced 
what  1  consider  witch-hunts.”  He 
stressed  tracking  any  waste  stream 
and  testing  at  independent  laborato¬ 
ries  when  challenged  on  compliance. 

Ottaway  chose  an  ARTech  system, 
said  Hitchman,  “because  it  offers 
both  ink  and  solvent  recovery  in  one 
unit,"  using  a  vibrating  metal  filter 
and  heating  unit  to  drive  off  water. 
The  mix  with  virgin  ink  was  changed 
from  4:1  to  1:1  owing  to  the  system’s 
success,  which  Hitchman  said 
reduced  36-46  drums  of  ink  to  about 
three  drums  and  eliminated  incinera¬ 
tion  costs. 

(Noting  that  contracting  for  press¬ 
room  cleaning  can  be  a  suitable  option 
for  small  operations,  Hitchman  said 
Ottaway  found  one  vendor  willing  to 
remove  and  process  the  paper’s  waste 
with  its  own  used  solvent  when  fin¬ 
ished  cleaning.) 

Where  once  the  St.  Petershnrfi 
(Fla.)  Times  used  to  landfill  its  waste, 
plant  manager  Ralph  Imhof  com¬ 
mented  that  his  newspaper’s  centri¬ 
fuging  and  heating  reclamation  unit 
installed  by  J.M.  Huber  Corp.  has 
proved  a  “very  successful  process,” 
leaving  only  “a  handful"  of  lint.  The 
Times  mixes  virgin  and  recovered  ink 


at  2:1. 

William  Arble,  technical  specialist 
with  the  Pennsylvania  Technical 
Assistance  Program,  urged  newspa¬ 
pers  to  avail  themselves  of  PENTAP 
and  similar,  usually  free,  services  in 
other  states.  Funded  by  the  state  and 
administered  by  Penn  State  Univer¬ 
sity,  PENTAP  assists  in  solving 
production  problems. 

Arble  viewed  a  waste  audit  as  an 
opportunity  rather  than  an  annoy¬ 
ance,  stressing  that  comparison  of 
incoming  chemicals  to  outgoing  waste 
helps  tighten  up  procedures  govern¬ 
ing  use.  It  will  not  only  ensure  regula¬ 
tory  compliance,  but  also  help  control 
the  cost  of  consumables. 

“Don’t  let  the  salespeople  lure  you 
into  quantity  discounts,”  warned 
Arble.  If  it  means  buying  amounts  of 
regulated  substances  not  usually 
needed,  it  may  also  require  other¬ 
wise  unnecessary  reporting,  he  said. 

Abitibi-Price, 

P&W  to  build 
Alabama  mill 

Abitibi-Price  Inc.  has  reached 
agreement  in  principle  for  partnership 
with  Parsons  &  Whittemore  Inc.  in  a 
venture  to  construct  and  operate  a 
newsprint  mill  at  Claiborne,  Ala. 

Completion  of  the  $320-million 
project  is  expected  by  1990,  provided 
financing,  freight  rates  and  regulatory 
compliance  are  arranged. 

The  mill,  with  a  220,000-metric  ton 
capacity,  will  be  located  on  the  site  of 
the  Alabama  River  Pulp  Co.,  a  wholly 
owned  Parsons  &  Whittemore  sub¬ 
sidiary. 

According  to  Abitibi-Price  execu¬ 
tive  Linn  MacDonald,  it  is  “an  ideal 
site  with  an  existing  infrastructure  — 
steam  and  water  supply,  effluent 
treatment  and  wood  procurement.” 
Startup  is  planned  for  the  end  of  1990. 

New  pressroom 
safety  manual 

The  National  Printing  Equipment 
and  Supply  Association  Inc.  has 
released  its  latest  pressroom  safety 
manual.  Safe  Cleaning  of  Offset  and 
Letterpress  Printing  Equipment.  The 
new  booklet  combines  information 
from  three  previous  publications  on 
cleaning  of  inking  and  dampening  sys¬ 
tems  and  printing  cylinders.  New  data 
covers  web  press  reel  stands,  infeeds 
and  folders,  as  well  as  frames,  braces 
and  electrical  equipment. 

Copies  are  $3  from  the  association 
at  1899  Preston  White  Dr.,  Reston, 
Va.  22091. 
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In  your  race  against 
printii^  deadlines,  success 
means  running  l(H^r 
with  fi»ver  tneaks. 


At  Hruger,  we've  developed  a  number  of  ways 
to  help  you  meet  your  deadlines. 

And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  K-lndex,  a 
Kruger-developed  program 
that  continually  evaluates 
the  relative  strength  of  the 
newsprint. 


r 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 
to  outer  edge. 

Our  delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,'  perhaps  it's  time  to  talk  to  Kruger. 


Kruger 

We  re  making  news  in 
newsprint  technology. 


for  paper  samples  and  specifications, 
contact  a  Kruger  sales  representative 
or  our  New  York  Sales  Office: 
489-5th  Ave.  New  York,  N,Y,  10017 
(212)  697-9700 


IN  BRIEF 


L.A.  Daily  Journal 
observes  100th 
year  of  publishing 

The  Los  Angeles  Daily  Journal 
observed  its  1 00  years  of  publication 
in  the  April  6  issue  by  summarizing 
what  it  termed  the  “top  lO  legal  sto¬ 
ries”  of  the  past  century. 

The  legal  newspaper’s  story  by 
Gerald  F.  Uelmen  began  with  the 
famous  feud  between  two  California 
Supreme  Court  justices,  Stephen 
Field  and  David  Terry,  in  1 888-89. 
The  feud  ended  when  Terry  was  shot 
to  death  by  Field’s  bodyguard,  who 
was  exonerated. 

Other  landmark  cases  included  the 
San  Francisco  graft  trials  from  1906- 
1910,  the  trial  of  attorney  Clarence 
Darrow  for  jury  bribery  in  1911,  the 
controversial  relocation  of  Japanese 
residents  during  World  War  II  and  the 
Regents  of  the  University  of  Califor¬ 
nia  vs.  Allan  Bakke,  a  white  candi¬ 
date,  who  won  admission  to  a  state 
medical  school  in  1978  on  his  claim  of 
reverse  racial  discrimination. 

In  the  same  issue,  the  Daily  Journal 
was  lauded  in  advertisements  spon¬ 
sored  by  the  city  of  Los  Angeles  and 
signed  by  Mayor  Tom  Bradley;  the 
Los  Angeles  County  Board  of  Super¬ 
visors;  the  county  Bar  Association; 
the  State  Bar  of  California;  the 
Municipal  Court  Judges  Association; 
Justice  Malcolm  Lewis  of  the  state 
Supreme  Court  and  other  jurists. 

The  Daily  Journal  is  an  official 
newspaper  of  the  city  and  county  of 
Los  Angeles.  Gerald  L.  Salzman  is 
publisher  and  editor-in-chief. 

TvB  study  leads  to 
major  restructuring 

Major  restructuring  and  organiza¬ 
tional  expansion  of  the  Television 
Bureau  of  Advertising  were  recently 
announced  by  William  G.  Moll,  TvB 
president,  who  also  pledged  an 
increase  in  commitment  by  station 
representative  members  to  support 
expanded  national  sales  develop¬ 
ment. 

The  moves  follow  the  release  of  a 
study  initiated  by  the  TvB  last  fall  and 
conducted  by  the  Butterfield  Commu¬ 
nications  Group,  which  cited  a  num¬ 
ber  of  member  needs,  including:  new 
local  business  development;  an  effec¬ 
tive  program  to  develop  new  national 
spot  business;  development  of  station 
sales  forces  through  training  and  edu¬ 


cation;  more  effective  research  and 
support  materials  from  the  TvB;  and 
increased  information  exchanges 
between  members. 

The  TvB,  in  response,  created  a 
number  of  new  activities  and  respon¬ 
sibilities.  Among  the  actions  were  the 
following  appointments  and  reassign¬ 
ments: 

James  A.  Joyella,  head  of  market 
development  at  CBS  Television,  will 
join  the  TvB  as  senior  vice  president/ 
national  sales  and  new  national  sales 
executives  will  be  added  in  Los 
Angeles,  Dallas  and  Atlanta;  Diane 
Healy  Linen,  former  group  vice  presi¬ 
dent/television  at  Communications 
Equity  Associates,  will  become 
senior  vice  president/development; 
John  Krubski,  former  vice  president 
for  advertiser  sales  at  M&M  Syndica¬ 
tions,  will  be  a  Top  30  market  special¬ 
ist  for  the  TvB;  and  Patrick  Ryan, 
now  a  TvB  marketing  executive,  will 
be  responsible  for  managing  services 
to  stations  in  markets  31  to  212. 

Also;  Barbara  Zeiger,  vice  presi¬ 
dent/member  services,  has  been  pro¬ 
moted  to  vice  president/training  and 
education;  Wallace  Westphal,  vice 
president/local  sales,  has  been 
appointed  senior  vice  president/retail 
development;  Mindy  Samitt,  member 
services  coordinator,  has  been  pro¬ 
moted  to  director  of  member  ser¬ 
vices;  Richard  D.  Severance,  senior 
vice  president/national  sales,  has 
been  named  TvB  executive  vice 
president  and  general  manager;  Rob¬ 
ert  Baker,  executive  vice  president/ 
operations  plans  to  leave  the  TvB  in 
June,  when  he  will  form  his  own  sales 
training  company  and  will  continue  to 
work  with  the  TvB  to  develop  “TvB 
Sales  University”  to  replace  the  cur¬ 
rent  regional  sales  conferences;  and 
Harvey  Spiegel,  senior  vice  presi¬ 
dent/research  will  continue  in  his 
present  capacity. 

HCN  launches  two 
weeklies  In  Texas 

Houston  Community  Newspapers 
Inc.  has  launched  its  14th  and  15th 
newspapers  in  the  Houston,  Texas, 
market,  the  Times  of  Clear  Lake  and 
the  Bay  Area  Times.  The  Clear  Lake/ 
Bay  Area  is  home  to  NASA’s  John¬ 
son  Space  Center. 

In  planning  the  new  weekly  news¬ 
papers,  HCN  mailed  40,000  survey 
forms  into  the  nine  communities 
which  make  up  the  Clear  Lake/NASA 
market.  Based  on  the  responses, 
HCN  set  guidelines  for  editorial  con¬ 
tent  which  will  be  further  refined 


through  reader  feedback. 

Launch  of  the  two  papers  was  pre¬ 
ceded  by  publication  of  two  full- 
dress  prototypes,  which  included 
retail  spec  ads,  classified  liners  and 
display  ads  which  were  carried 
through  sales,  accounting,  service 
and  production  under  conditions  of  an 
actual  deadline. 

As  the  editorial  staff  began  cover¬ 
ing  news  and  establishing  beats,  its 
preliminary  work  went  into  the  test 
editions  to  help  analyze  editorial  lay¬ 
out  designs. 

ABC  exec  to 
coordinate  media  at 
the  Goodwill  Games 

Donn  Bernstein,  who  served  as 
director  of  college  sports  at  ABC 
Sports  for  the  past  13  years,  has 
joined  Cohn  &  Wolfe  in  New  York  as 
vice  president.  His  primary  responsi¬ 
bilities  will  be  to  oversee  all  media 
relations  for  the  1990  Goodwill 
Games. 

Bernstein  will  serve  as  the  national 
media  director  for  the  Games,  over¬ 
seeing  publicity  and  promotional 
efforts  and  assisting  in  the  coordina¬ 
tion  of  international  press  coverage. 
He  will  work  closely  with  the  Seattle 
Organizing  Committee  and  Turner 
Broadcasting  System. 

Morning  News’  tv 
book  has  new  look 

The  Dallas  Morning  News  televi¬ 
sion  magazine  has  a  new  look  and  new 
content,  with  more  features  and  pages 
designed  for  avid  tv  watchers. 

The  magazine,  which  appears 
every  Sunday  in  the  Morning  News, 
now  features  expanded  listings  of 
movies  on  cable,  and  each  listing  of 
broadcast  and  cable  movies  now  car¬ 
ries  a  star  rating,  MPAA  rating,  suita¬ 
bility  rating  on  language  and  violence, 
running  time,  channel,  day  and  time. 

Daily  highlights  for  broadcast  and 
cable  programming  have  been  added, 
and  a  cable  conversion  chart  is 
anchored  each  week  so  it  can  be 
located  quickly. 

Other  changes  include  new  features 
on  programs  suitable  for  family 
viewing  and  on  the  latest  video 
releases,  expansion  of  film  critic 
Philip  Wuntch’s  column  on  top  movie 
choices  of  the  week,  and  a  new  cover 
design  and  improved  graphics  inside. 
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Murdoch  to  sell 
Boston  tv  station 


Campus 

(Continued  from  pa  fie  24) 


with  the  marginal  academic  creden¬ 
tials  were  never  told  they  were  admit¬ 
ted  under  special  circumstances. 

The  editors  worried  for  several 
weeks  afterward  that  they  might  have 
misidentified  the  players,  but  relaxed 
after  administration  sources  con¬ 
firmed  their  story,  according  to 
Rubin. 

And  there  was  constant  pressure. 

One  football  player  drunkenly 
accosted  a  Spectator  woman  staff 
writer  and  angrily  denounced  “Roger 
the  Jew  Rubin,”  according  to  John  A. 
Oswald,  the  managing  editor  at  the 
time. 

“He  made  some  more  anti-Semitic 
remarks,"  Oswald  said,  “but  later  on 
he  came  by  and  apologized,  and  we 
just  kept  it  to  ourselves." 

Dean  Lehecka  confirmed  the 
encounter.  “The  woman  reporter  told 
me  what  happened,  and  1  encouraged 
her  to  press  charges,”  he  recalled. 
“That  kind  of  behavior  is  unaccept¬ 
able  at  Columbia  University.” 

Columbia  College  dean  Robert 
Pollack  criticized  the  paper  at  a 
faculty  senate  meeting,  blaming 
Rubin,  Just  and  Oswald  for  violating 
the  privacy  of  the  athletes. 

“We  were  made  to  feel  guilty  for 
doing  the  job  we  were  supposed  to,” 
Oswald  said  in  an  interview,  “but  he 
doesn't  have  the  immediate  effect  on 
your  life  that  a  dean  could.” 

Pollack,  reached  at  his  home,  did 
not  wish  to  talk  about  the  incident.  “I 
don't  have  any  comment.  I’m 
afraid,”  he  said  softly. 

William  Steinman,  sports  informa¬ 
tion  director  at  Columbia  for  1 8  years , 
believed  the  paper  did  a  sloppy  job  of 
reporting.  “They  made  some  assump¬ 
tions  about  the  summer  program  and 
they  were  wrong,”  he  charged,  “and 
they  got  a  great  deal  of  enmity  from 
the  administration  and  the  team. 

“They  just  didn't  follow  the  rules  of 
journalism  and  check  their  sources. 
Then  they  ran  a  correction  that  you 
had  to  read  with  a  magnifying  glass. 
Did  you  know  that  both  sports  editors 
had  resigned?  1  suspect  it  [the  story] 
had  something  to  do  with  it.” 

“That’s  totally  false,”  said  Tracy 
Connor,  current  editor-in-chief  of  the 
campus  paper.  “Their  terms  ran  out. 
Roger  is  the  publisher  now,  and 
Niloofar  [Razi]  just  didn’t  want  to 
work  in  editorial  any  more. 

“I’m  publisher  now,”  Rubin  said 
with  a  laugh.  “Tell  him  I’m  still 
involved  in  editorial  decisions,  and 
1  still  write  some  sports. 

“1  just  wonder  how  long  they  are 


going  to  hold  it  against  me.  1  still  feel 
bad  about  the  whole  thing,  but  I  had  to 
print  the  names. 

“They  added  credibility  to  the 
story.  I  know  that  scores  [on  tests] 
don’t  always  mean  a  lot.  In  fact,  one 
of  the  smartest  guys  1  know  was 
admitted  under  the  program.” 

Oswald  believes,  however,  that  the 
Columbia  program  is  really  an 
academic  can  of  worms.  “The  ath¬ 
letes  who  got  into  the  program  could 
not  have  been  admitted  to  any  other 
Ivy  League  school,”  he  said.  “No 
one  has  made  that  point. 

“It  also  opens  the  way  for  Colum¬ 
bia  to  go  after  hundreds  of  students 
who  are  in  this  category.” 

The  Ivy  League  standards  adopted 
in  1982  to  help  colleges  improve  their 
faltering  athletic  programs  ask  that 
student  athletes  receive  a  minimal 
score  based  on  SAT  scores,  high 
school  average  and  achievement 
tests. 

The  lowest  score  an  athlete  can 
receive  and  still  be  admitted  is  161, 
with  different  points  given  for  each 
scholastic  rating.  The  Columbia  stu¬ 
dents  received  scores  from  145  to  150. 

Fred  Knubel,  director  of  public 
relations  at  Columbia  University,  still 
insists  that  the  athletes  admitted  met 
minimal  Ivy  League  standards. 
“Some  students  were  admitted  to 
Columbia  with  marks  that  were  lower 
than  the  football  players,”  he  said. 

Columbia,  however,  has  thus  far 
not  disclosed  how  many  students  fit 
that  academic  classification. 

For  months  after  the  piece  ran,  the 
student  paper  waited  for  a  legal  shoe 
to  drop.  Columbia  College  never  con¬ 
firmed  the  identity  of  the  players,  and 
no  one  challenged  the  paper. 

“One  guy  came  to  me  and  said  he 
was  going  to  sue  if  I  didn’t  print  a 
retraction  [on  the  names],”  Rubin 
said.  “I  said,  OK,  you  tell  me  what’s 
wrong  and  I  will.  He  never  came 
back.” 

The  paper  received  good  marks  for 
their  work  from  Spencer  Klaw,  editor 
of  the  Columbia  Journalism  Review. 

“I  didn’t  see  all  the  stories,”  Klaw 
said,  “but  I  think  the  Spectator  had  a 
better  perspective  than  what  I’ve 
seen  on  tv  or  in  some  of  the  papers. 
My  impression  is  that  they  did  a  thor¬ 
ough  job." 

Steinman  believes  that  some  of  the 
animosity  between  Rubin  and  the 
team  has  subsided.  He  doesn’t  think 
the  Spectator  will  run  into  any  prob¬ 
lems  next  year  when  it  covers  the 
football  team,  which  is  trying  to  break 
its  41-game  losing  streak,  the  longest 
in  history. 


News  America  Publishing  Inc.  has 
decided  to  sell  television  station 
WFXT  in  Boston,  despite  the  ruling 
of  the  D.C.  Court  of  Appeals  over¬ 
turning  the  Kennedy-Hollings 
Amendment. 

News  America  chairman  Rupert 
Murdoch  also  owns  the  Boston  Her¬ 
ald,  and  current  Federal  Communica¬ 
tions  Commission  regulations  pro¬ 
hibit  such  cross-ownership  unless 
Murdoch  can  prove  either  medium  is 
under  financial  distress. 

Murdoch  commented  that  “There 
remains  great  uncertainty  as  to  the 
FCC’s  position  regarding  waiver 
extensions  in  these  circumstances. 
Accordingly,  we  have  appointed 
Allen  &  Company  to  proceed  to  sell 
WFXT.” 


Harte-Hanks  Communications  Inc. 
has  completed  its  previously 
announced  divestiture  program 
begun  last  fall.  The  recent  closing  of 
the  sale  of  an  Okeechobee,  Fla. ,  cable 
television  system  was  the  last  in  a 
series  of  divestitures  in  the  com¬ 
pany’s  successful  effort  to  pay  down 
debt,  increase  operating  flexibility 
and  simplify  organizational  structure. 

Nineteen  operating  units  were  sold 
as  part  of  the  effort,  announced  last 
October  and  November.  Included 
were  all  seven  of  the  company’s  cable 
systems,  seven  direct  marketing 
units,  two  television  stations  and 
three  small  daily  newspapers. 


foreign  editor.  He  quickly  hired  some 
of  the  best  and  the  brightest  foreign 
correspondents  —  Jack  Foisie,  Rob¬ 
ert  Elegant,  Don  Cook,  Joe  Alex 
Morris,  William  Tuohy,  and  many 
others. 

Whatever  prestige  is  coming  to  the 
Times  today  because  of  its  foreign 
coverage  is  due  in  large  part  to  what 
Gibson  created  in  the  beginning. 

Gibson  vacated  the  foreign  editor’s 
desk  to  take  another  post  on  the 
Times,  but  he  didn’t  vanish  into  thin 
air. 

Frederich  Miller 
South  Pasadena,  Calif. 


Harte-Hanks  done 
with  divestiture 


Letters 

(Continued  from  pane  9) 


48 


EDITOR  &  PUBLISHER  for  April  30,  1988 


Don’t  shrink  the  comics 

‘Doonesbury’  creator  Garry  Trudeau  urges  publishers 
to  reverse  the  trend  toward  smaller  comics’  size 


By  Andrew  Radolf 

“Doonesbury”  creator  Garry  Tru¬ 
deau  told  newspaper  publishers  they 
should  reverse  the  trend  to  shrinking 
comics’  size  because  the  funny  pages 
represent  the  “one  area  of  pictorial 
interest”  that  competes  directly  with 
television. 

Speaking  at  the  American  Newspa¬ 
per  Publishers  Association  conven¬ 
tion  in  Honolulu,  Trudeau  said 
shrinking  comics'  size  has  turned 
most  strips  “into  talking  heads”  and 
led  to  less  detail  in  art  and  story  lines. 

Doonesbury  itself  became  “illegi¬ 
ble”  as  a  result  of  the  shrinkage,  Tru¬ 
deau  said. 

The  difficulty  the  small  size  caused 
in  the  readability  of  his  comic  resulted 
in  Trudeau’s  syndicator.  Universal 
Press  Syndicate,  insisting  that  news¬ 
papers  taking  the  comic  run  it  at  least 
44  picas  wide. 

“The  size  condition  only  affirms 
our  option  not  to  appear  in  a  format 
which,  in  our  interpretation,  was 
detrimental  to  the  feature,”  Trudeau 
said.  “We  never  sought  to  challenge 
management  authority.” 

Yet,  Trudeau  said,  many  editors 
and  publishers  considered  the  size 
requirement  to  be  “a  personal  chal¬ 
lenge”  and  replied  “fat  chance”  to 
the  request. 

All  comics  are  “suffering”  from  the 
size  reduction,  but  he  “has  power 
only  over  Doonesbury,”  Trudeau 
noted  while  telling  publishers  he  will 
continue  to  insist  on  the  44-pica  mini¬ 
mum  size. 


For  more  syndicate  news  see  E&P's 
weekly  Syndicates  section, 
beginning  on  Page  54 


Trudeau  also  argued  that  Doones- 
bury’s  appeal  to  readers  has  been 
“highly  overrated.” 

But  that  overestimation  of  its 
appeal  helped  create  a  “media  event” 
over  his  decision  that  led  to  “height¬ 
ened  tensions”  and  feelings  among 
newspaper  executives  that  they  were 
“being  bullied.” 

Trudeau  said  newspapers  protest¬ 
ing  his  size  requirement  were  guilty  of 
a  “double  standard.”  In  other  sec¬ 
tions  of  the  newspaper  they  were 
willing  to  “trade  off  news  and  adver- 


’  7 
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Garry  Trudeau 

tising”  but  not  in  the  comics  section. 

Newspapers  “want  the  readership 
of  comics,”  he  said,  “but  not  the 
commitment  to  space.” 


Satire  is  “supposed  to  be  unfair  and 
unbalanced.”  Trudeau  remarked. 
“Criticizing  a  political  satirist  for 
being  unfair  is  like  criticizing  a  260- 
pound  nose  guard  for  being  too  physi¬ 
cal.” 

Even  though  political  satire  won  a 
major  victory  with  the  U.S.  Supreme 
Court’s  decision  in  Hustler  r.  Fal- 
weU,  Trudeau  said  the  potential  for 
lawsuits  was  continuing  to  have  a 
“chilling  effect.” 

Newspapers,  he  said,  were  as  con¬ 
cerned  about  “incurring  lawsuits” 
and  the  high  cost  of  defending  them¬ 
selves  as  they  were  about  losing 
them. 

“When  the  cause  of  a  suit  is  a  piece 
of  satire,  litigation  is  particularly  trou¬ 
bling.”  he  stated. 

Trudeau  told  publishers  about  a  let¬ 
ter  he  had  received  from  Frank  Sina¬ 
tra’s  attorney  after  he  did  a  1985  strip 


“Criticizing  a  poiiticai  satirist  for  being  unfair  is  like 
criticizing  a  260-pound  nose  guard  for  being  too 
physical.” 


All  he  wants,  Trudeau  continued,  is 
“simple  respect  for  a  medium  that 
draws  more  than  its  fair  share”  of 
readers. 

Nevertheless,  when  some  newspa¬ 
pers  refuse  to  run  certain  of  his  more 
controversial  strips.  Trudeau  “con¬ 
cedes  the  principle  but  doesn’t  always 
support  the  logic.” 


satirizing  events  involving  the  singer 
and  a  Las  Vegas  hotel. 

The  letter,  he  said,  protested  that 
the  facts  presented  in  the  strip  were 
wrong. 

“Well  of  course  1  misrepresented 
the  facts.”  Trudeau  stated.  “1  made 
them  up.  .  .  .It  would’ve  been  a  very 
short  trial.” 


Integrity 
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results  in  the  Tribune  and  —  two  — 
to  deny  the  Sun-Times  the  benefit  of 
their  contest,”  Amend  declared. 

Attorney  Amend  compared  the 
case  with  the  7()-year-old  case  of  The 
Associated  Press  v.  International 
News  Service.  In  that  case,  the  INS 
was  obtaining  AP  copy  and  retrans¬ 
mitting  its  own  version  of  the  stories. 
The  U.S.  Supreme  Court  ruled  that 
the  activity  was  illegal. 

Tribune  attorney  Klenk  centered 
most  of  his  arguments  around  the 
First  Amendment. 


Work  force 

(Continued  from  page  17) 

curriculum  materials  for  science  and 
math  teachers,  Roberts  related. 

According  to  Roberts,  the  same 
ideas  can  be  applied  to  the  newspaper 
business 

Avon  Products,  Inc.  is  another 
company  that  examined  its  programs 
for  women  and  minorities,  found 
them  wanting  and  did  something 
about  it  said  Daisy  Chin-Lor,  the 
firm’s  director  of  human  resources  for 
continental  Europe. 

“We  were  hiring  people  but  not 
keeping  them  and  not  helping  them 
advance,"  she  recalled. 

A  large-scale  education  program 
has  resulted  in  about  10%  of  Avon's 
managers  being  women  and  the  figure 
for  minorities  is  rising  “but  we  still 
need  a  lot  of  work  in  this  area,"  Chin- 
Lor  disclosed. 

Another  panelist,  Gerald  S. 
Adolph,  a  principal  at  the  manage¬ 
ment  consultant  firm  of  Booz,  Allen  & 
Hamilton  of  New  York,  advised 
publishers  to  “personalize"  goals  for 
themselves  and  their  managers  to 
advance  and  retain  minorities. 

“I'm  referring  to  programs  which 
induce  people  to  acknowledge  ‘I’m 
part  of  the  problem,  my  behavior  has 
to  change,’  ’’  Adolph,  a  black  who 
holds  degrees  from  MIT  and  Harvard, 
stated. 

Once  changes  are  set  in  motion 
they  should  be  given  teeth  by  tying 
them  to  compensation,  promotion 
and  informal  rewards,  he  continued. 

“What  you  will  have  accomplished 
is  to  create  a  powerful  motivation  — 
self  interest  —  to  affect  people’s 
innate  racism,  inertia,  or  fear  of  the 
unknown,”  the  executive  predicted. 

At  Booz,  Allen,  Adolph  com¬ 
mented,  the  system  “recognizes  the 
importance  of  people  development  — 

“The  plaintiff  here  wants  to  pre¬ 
vent  a  newspaper  from  publishing  a 
true  fact  .  .  .  Prior  restraints  are 
reserved  for  the  catastrophes  of  the 
world  —  sailing  times  of  warships 
and  national  secrets,”  he  claimed. 

Klenk  also  ridiculed  the  suggestion 
that  Tribune  circulation  would 
increase  by  publishing  the  numbers. 

“The  Sun-Times  sells  for  250.  The 
Tribune  sells  for  350.  It  seems  ludi¬ 
crous  to  me  that  someone  would 
spend  350  to  read  the  Tribune  to  get 
the  numbers  he  can  get  for  a  quarter.” 
Klenk  remarked. 

A  May  10  date  was  set  for  a  court 
hearing  on  the  Sun-Times  request  for 
a  preliminary  injunction 


not  just  minorities  but  all  people.” 
Moreover,  he  said,  no  one  at  his  com¬ 
pany  is  elected  a  partner  or  receives 
top  bonuses  “without  a  track  record 
of  people  development.  For  us,  some¬ 
one  who  abuses  or  underdevelops 
people  is  as  serious  as  someone  van¬ 
dalizing  your  printing  presses.  It  is 
simply  unacceptable.” 

Another  black  manager,  Barbara 
F.Cox,  executive  director  of  human 
resources  at  U.S. West  Business 
Resources  in  Englewood,  Colo.,  part 
of  a  telephone  holding  company,  said 
62%  of  its  employee  base  is  composed 
of  women  and  “people  of  color.” 

This  occurred  through  the  estab¬ 
lishment  of  a  “Women  of  Color”  em¬ 
ployee  group,  she  said.  Its  purpose, 
she  explained,  was  to  identify  minor¬ 
ity  women  in  the  organization  who,  it 
was  felt,  had  the  greatest  potential  for 
future  leadership.  Not  only  were  the 
women  selected  but  they  were  given 
knowledge  and  resources  to  succeed 
in  a  major  corporation,  Cox  reported. 


World  press 

(Continued  from  page  18) 

controls,  Griffin  said,  although 
observers  still  got  the  impression  that 
the  governments  there  continued  to 
have  the  news  media  “on  a  leash.” 

Griffin  added  that  the  somewhat 
freer  climate  in  South  Korea  has 
resulted  in  once-banned  journalists 
contemplating  starting  new  newspa¬ 
pers.  “Seven  more  [newspapers)  are 
due  to  start”  in  Seoul  where  there  is 
presently  five  papers,  Griffin  said. 

The  Philippine  press  under  the 
Aquino  administration  has  returned 
both  to  freedom  and  “the  bad  old 
days”  of  sensationalism  and  payoffs, 
Griffin  said.  Next  to  the  Philippines, 
Thailand  has  the  freest  press  in  South¬ 
east  Asia  but  journalists  “still  have  to 
be  careful  what  you  say  about  the 
military  and  the  monarchy,”  Griffin 
said. 

Indonesia  still  has  “more  downs 
that  ups,”  Griffin  continued.  The 
government  there  “doesn’t  like 
reporting  on  the  corruption  of  Presi¬ 
dent  Suharto.” 

Indonesia  “ought  to  be  the  scene  of 
the  next  revolution,”  but  the  leader¬ 
ship  will  not  come  from  the  press  but 
from  other  segments  of  the  country, 
Gritfin  said. 

In  China  there  has  also  been  some 
easing  of  government  restrictions  on 
journalists,  while  in  Vietnam  there 
has  been  some  ripple-down  effect  on 
its  press  of  glasnost  in  the  Soviet 
Union,  according  to  Griffin. 
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Weekly  editor 

(Continued  from  page  32) 


greeted  her;  “Welcome  Back 
Suzanne,  the  Highlander  Needs 
You." 

She  headed  the  staff  until  January, 
then  she  submitted  her  resignation 
once  more  and  she  and  Ira  left,  this 
time  for  New  York  City.  Ira,  who  had 
previously  worked  with  Andy  Warhol 
and  Larry  Rivers,  missed  the  stimula¬ 
tion  of  the  city  and  Kennedy,  who  had 
never  been  north  of  Dallas,  wanted  to 
see  what  the  rest  of  the  country  was 
like.  Ira  assured  her  New  York  had  so 
many  universities  one  was  bound  to 
admit  her. 

Before  unpacking  her  bags, 
Suzanne  began  visiting  college  admis¬ 
sions  and  student  aid  offices  and  filing 
applications.  She  waited  out  the 
spring,  then  the  summer,  working  at 
whatever  jobs  she  could  find.  Finally, 
the  day  registration  was  to  close  at 
New  York  University,  she  received  a 
letter  notifying  her  that  she  had  been 
accepted  by  NYU.  A  $7,000  scholar¬ 
ship  check  was  enclosed. 

For  two  semesters  she  studied  eco¬ 
nomics  and  journalism  and  unsuc¬ 
cessfully  fought  homesickness.  Then, 
at  summer  break,  she  and  Ira  returned 
to  Texas.  She  applied  to  the  Univer¬ 
sity  of  Texas  in  Austin  and,  on  the 
strength  of  her  NYU  records  and  her 
Highlander  resume,  she  was  admitted 
to  the  university’s  honors  program.  In 
1982,  while  her  two-year-old  son 
Brian  squirmed  in  his  father's  arms, 
Suzanne  graduated  with  honors. 

She  and  Ira  returned  to  Marble 
Falls  to  work  for  Highland  Graphics, 
an  agency  spun  off  from  the  High¬ 
lander  that  did  web  work  for  area 
weeklies  and  computer  journals  in 
Austin.  The  job,  mostly  management 
and  hand-holding,  paid  well  enough 
but  it  nearly  drove  her  nuts,  she 
recalls.  She  was  ready,  a  year  later, 
when  the  editor  of  the  Highlander 
resigned. 

A  community  newspaper  needs  to 
be  open  to  local  opinion  and  more 
than  a  puff  sheet  for  hometown  activi¬ 
ties,  Suzanne  believes.  As  well  as 
letters  to  the  editor,  she  invites  diver¬ 
sified  views  by  offering  space  on  the 
editorial  pages  to  anyone  who  wants 
to  write  a  guest  column. 

For  those  too  shy  to  identify  them¬ 
selves,  she  prints  selected  opinions 
and  observations  called  in  over  the 
telephone.  Every  week  the  paper  runs 
a  front-page  feature  with  pictures  of 
local  citizens  and  their  views  on  area, 
state,  or  national  affairs. 

“We  don't  cover  the  national  news. 
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or  much  state  news,  so  we'd  better  do 
a  good  job  covering  the  local  scene  or 
we  don't  have  a  right  to  exist,"  she 
feels. 

At  one  time  or  another  everyone  in 
the  community  has  disagreed  with  her 
definition  of  what  constitutes  a  good 
job  of  covering  the  local  scene. 

Soon  after  she  took  over  the  edi¬ 
tor's  desk  she  heard  rumors  that  the 
Marble  Falls  City  Council  had  been 
holding  unscheduled  meetings.  The 
mayor  and  council  members  admitted 
it  was  true,  but  assured  her  the  High¬ 
lander  didn't  need  to  be  concerned. 
Suzanne  reminded  them  such  meet¬ 
ings  were  against  the  state's  open 
meetings  law.  They  shrugged  her  off. 

Not  long  thereafter  a  constable 
greeted  the  city  fathers  at  City  Hall 
with  subpoenas  to  answer  a  civil  suit 
filed  against  them  by  the  Highlander. 
The  new,  young  editor,  they  suddenly 
realized,  meant  business  about  closed 
meetings.  The  suit  was  later  settled 
out  of  court  and  since  then  the  City 
Council  and  other  public  bodies  in  the 
area  have  been  careful  about 
announcing  their  meetings  and  their 
agendas. 

A  few  months  later  the  contract  of 
the  Marble  Falls  school  superinten¬ 
dent  came  up  for  renewal.  In  a  closed 
personnel  meeting  one  school  board 
member  voted  against  the  superinten¬ 
dent,  then  went  to  the  Highlander 
with  his  list  of  complaints.  When 
Suzanne  included  his  charges  in  her 
story  about  the  meeting,  board  mem¬ 
bers  were  dismayed  about  what 
seemed  to  them  a  betrayal  of  trust. 
Their  dismay  turned  to  outrage  when 
they  read  her  accompanying  editorial 
urging  other  board  members  to  give 
the  dissenting  member  a  fair  hearing. 

A  group  of  community  leaders  went 
to  Bill  Bray  and  demanded  that  he  fire 
her.  Bray  told  them  he  was  sorry  they 
felt  the  way  they  did,  but  Suzanne  had 
done  what  any  good  editor  would  do 
and  he  couldn’t  let  public  displeasure 
set  policy  for  the  paper.  When  they 
threatened  to  organize  a  boycott 


against  the  Highlander,  he  said  he 
hoped  they  wouldn't  but  he  couldn't 
stop  them  if  they  chose  to. 

Suzanne  was  out  of  the  office  that 
afternoon,  having  gone  home  early  to 
keep  an  unexpected  date  with  her 
midwife.  That  evening  she  gave  birth 
to  Kevin,  the  second  Kennedy  son. 
When  she  came  back  to  work  some 
weeks  later  the  boycott  had  fizzled 
and  tension  had  eased. 

Within  six  weeks  the  same  school 
board,  in  an  abrupt  change  of  heart, 
unanimously  passed  a  resolution 
praising  Suzanne  and  the  Highlander 
for  a  series  of  articles  she  wrote  about 
school  finance,  focusing  on  why  state 
funding  for  the  Marble  Falls  Indepen¬ 
dent  School  District  had  been  drasti¬ 
cally  reduced. 

Following  publication  of  the  series, 
the  county’s  chief  appraiser  installed 
a  new  system  of  property  appraisal, 
which  is  expected  to  result  ultimately 
in  increased  state  funding  for  the  local 
schools. 

Those  who  remember  Suzanne's 
promise  to  make  the  Highlander  the 
best  weekly  in  Texas  no  longer  laugh. 
Circulation  is  up  in  spite  of  a  news¬ 
stand  price  of  750  a  copy.  Advertising 
is  strong.  Besides  the  1988  Headliners 
award,  the  paper  has  scored  firsts 
from  the  Texas  Press  Association  and 
the  South  Texas  Press  Association  as 
well  as  winning  national  awards. 

How  does  it  feel  to  have  reached  all 
your  goals  by  the  age  of  32? 

“That  was  1988,"  Suzanne  points 
out.  “There’s  always  1989  and  '90 
and  ’91.” 


UT/TPA  committee 
headed  by  Woodfin 

The  1989  University  of  Tennessee/ 
Tennessee  Press  Association's 
annual  Press  Institute  Committee  will 
be  headed  by  Rob  Woodfin,  publisher 
and  owner  of  the  South  Pittsburgh 
Hustler. 
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with  the  thoroughness  of  a  commu¬ 
nity  weekly,  a  staff  must  be  within  the 
development. 

“To  shut  City  News  out  of  Co-Op 
City  is  a  direct  action  to  cripple  our 
coverage  and  suppress  our  opinion,” 
he  said. 

Bill  Schwarz,  Co-Op  City’s  assis¬ 
tant  general  manager  for  community 
affairs  and  manager  of  the  develop¬ 
ment’s  weekly  City  Times,  said  the 
board  is  simply  trying  to  stem  adver¬ 
tising  losses  in  the  Times. 

“Mr.  Hagedorn’s  stories  are,  at 
worst,  vexing,”  Schwarz  said. 
“When  you’re  in  management  you 
learn  to  take  your  lumps.  But  he  is 
costing  us  money.” 

Schwarz  explained  that  around 
March  or  April  of  last  year,  Hagedorn 
switched  the  publication  date  of  his 
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1 150  protest  price  hikes  in  laundry  rooms 


Hagedorn's  City  News 

third.  He  estimated  losses  of  some 
$100,0{)0for  1987,  while  the  paper  had 
made  small  profits  in  the  two  years 
prior. 

“From  our  perspective,  it  makes 
no  sense  to  give  someone  the 


“He  has  the  right  to  his  editorial  opinion,  but  don’t 
ask  me  to  pay  the  bill  so  he  can  undercut  my  revenue 
base.” 


weekly  from  Thursday  to  Saturday, 
the  same  day  the  City  Times  is  pub¬ 
lished,  and  he  began  to  send  the  paper 
free  to  all  of  the  some  15,(KX)  house¬ 
holds  within  the  development,  just  as 
the  Times  had  been  doing. 

“It  was  clear  he  was  making  a  bid 
for  our  advertisers,”  Schwarz  com¬ 
mented.  “1  could  do  nothing,  but  that 
would  risk  permanent  erosion  of  the 
advertising  base.  So  we  reduced  our 
ad  rates  to  stay  competitive.” 

Schwarz  said  there  was  “no  mass 
exodus  of  advertisers”  from  the  City 
Times,  but  it  did  lose  revenue  from 
cutting  the  ad  rates  by  about  one- 


resources  to  [cause  us]  to  operate  at 
losses,”  he  added. 

“We’re  not  going  to  send  a  flock  of 
security  guards  down  there  [to  force 
City  News  to  evacuate],  we  will  seek 
legal  remedies,”  Schwarz  said.  “He 
[Hagedorn]  has  decided  not  to  vacate. 
We  will  apply  for  relief  through  the 
court  system. 

“He  has  said  he  will  continue  to 
publish,  so  we’re  not  putting  the 
newspaper  out  of  business,”  Schwarz 
maintained.  “He  has  the  right  to  his 
editorial  opinion,  but  don’t  ask  me  to 
pay  the  bill  so  he  can  undercut  my 
revenue  base.” 


DJ.  Fund  to  help  develop  writing  course 


The  Dow  Jones  Newspaper  Fund, 
Marquette  University  and  the  College 
Entrance  Examination  Board  are 
teaming  up  to  develop  an  intensive 
writing  program  for  high  school  stu¬ 
dents. 

Fifteen  high  school  journalism 
teachers,  selected  through  a  national 
competition,  will  participate  in  an 
Intensive  Journalistic  Writing  Insti¬ 
tute  at  Marquette  July  17-30.  During 
the  institute,  the  teachers  will  design 
an  advanced  placement  journalistic 
writing  course  to  be  added  this  fall  to 
their  schools’  English  curricula. 

Students  who  enroll  in  the  courses 
will  receive  daily  writing  assignments 


and  routine  exercises  to  develop  their 
writing  abilities  along  with  their  vo¬ 
cabulary,  grammar  and  spelling. 

The  course  will  prepare  the  stu¬ 
dents  to  take  the  College  Board’s 
Advanced  Placement  English  Lan¬ 
guage  and  Composition  Examination. 
Those  students  with  high  scores  on 
the  exam  can  receive  college  course 
credit. 


New  format 

The  Burlington  (Vi.)  Free  Press  has 
adopted  a  tabloid  format  for  its  Thurs¬ 
day  “Weekend”  section. 


Reviewer  won’t 
pan  the  bad  ones 

By  M.L.  Stein 

Jim  Wood,  whose  style  is  to  tell 
where  the  good  restaurants  are  and 
“not  waste  time  finding  cute  ways  to 
pan  the  bad  ones,”  was  recently 
named  restaurant  reviewer  for  the 
San  Francisco  E.xaminer. 

Wood,  a  newspaperman  for  over  40 
years,  is  no  stranger  to  Exam¬ 
iner  readers.  He  had  been  writing  the 
“Wood  on  Food”  column  for  the  pa¬ 
per’s  Sunday  Image  magazine.  In 
his  new  job,  he  is  writing  for  the 
Friday  weekend  section. 

Wood  once  took  cooking  guru  Julia 
Child  to  a  restaurant  on  San  Francis¬ 
co’s  unfashionable  6th  Street  in  the 
South  of  Market  area  because  he  liked 
the  food  there.  He  believes  San  Fran¬ 
ciscans  are  too  sophisticated  to  put  up 
with  “pretentious  presentations, 
overpriced  dishes  and  lousy  service.” 

Wood,  who  also  is  an  Examiner 
associate  editor,  has  other  iconoclas¬ 
tic  views  on  being  a  restaurant  critic. 
One  concerns  what  he  terms  a  “ridic¬ 
ulous  fetish  about  secrecy.” 

“It  started  in  New  York  for  public¬ 
ity  and  people  actually  came  to 
believe  it,”  he  said.  “In  fact,  almost 
any  competent  San  Francisco 
restauranteur  can  tell  you  with  preci¬ 
sion  just  how  the  last  reviewer  was 
dressed  on  each  visit. 

“You  can’t  be  active  in  the  food 
community  and  then  claim  to  your 
readers  that  no  one  in  the  restaurant 
knew  you.  What  if  you  are  recog¬ 
nized?  What  are  they  going  to  do,  go 
out  and  catch  a  fresh  fish?  Any 
restaurant  that  gives  a  reviewer  spe¬ 
cial  treatment  is  admitting  that  its  reg¬ 
ular  service  is  inadequate.  Part  of  the 
reviewer’s  job  is  to  know  the  differ¬ 
ence.” 

Wood,  a  Harvard  graduate,  is  mar¬ 
ried  to  Examiner  columnist  Carol 
Pogash.  He  has  appeared  on  various 
radio  and  television  shows  and  has 
served  as  a  judge  at  cooking  competi¬ 
tions  with  such  food  celebrities  as 
Wolfgang  Puck,  Craig  Claiborne  and 
Jeremiah  Tower. 

Monitor  to  publish 
a  monthly  magazine 

The  Christian  Science  Monitor  has 
published  the  prototype  of  a  new 
monthly  magazine.  World  Monitor, 
with  the  charter  issue  slated  to  appear 
in  September. 

The  four-color  magazine  will  focus 
on  world  news,  politics,  economics, 
culture  and  personalities. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  i987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  ^  _ _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _  _  _ Title  ^  _ _ 

Company _ _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ 

City _ State  ^  _  _  .  Zip  _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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He  traveled  the  free  road  to  syndication 


Michael  Ramirez  drew  editorial  cartoons  for  nothing  for  a  California 
daily,  which  soon  led  to  a  contract  with  Copley  News  Service 


HPii 

Ramirez  commented  this  year  on  two  'Honeymooners'  and  some  U.S.  money  pruners. 


By  David  Astor 

When  Michael  Ramirez  decided 
last  year  to  become  a  syndicated  edi¬ 
torial  cartoonist,  he  knew  that  he  had 
to  draw  national  cartoons  for  a  daily 
newspaper  to  have  a  shot. 

Ramirez,  who  was  doing  cartoons 
for  a  group  of  California  weeklies  at 
the  time,  sent  letters  to  over  50  dai¬ 
lies.  But  there  were  no  job  offers.  So 
Ramirez  made  a  bold  move  —  offer¬ 
ing  to  work  at  the  San  Clemente 
(Calif.)  Daily  SanIPost  for  free. 

The  unsalaried  Ramirez  began 
doing  four  Daily  Sun/Post  cartoons  a 
week  this  past  December.  He  did  get 
reimbursed  for  materials,  and  also 
received  something  a  lot  more  valu¬ 
able  —  a  quick  syndication  offer. 
Copley  News  Service  spotted 
Ramirez's  work  in  January  and  soon 
signed  him  to  a  contract. 

Copley  now  distributes  four 
national/international  cartoons,  one 
California  cartoon,  and  caricatures  by 
Ramirez  each  week  as  part  of  its  12- 
person  editorial  cartoon  package. 

Ramirez's  road  to  syndication  is 
not  the  only  unusual  thing  about  him. 
While  many  editorial  cartoonists  tend 
to  be  liberal  or  centrist,  Ramirez 
describes  himself  as  "very  conserva¬ 
tive."  Some  of  his  targets  have 
included  Mikhail  Gorbachev,  Daniel 
Ortega,  Michael  Dukakis,  and  other 
Democrats. 

But  Ramirez  —  an  admirer  of  con- 


Michoel  Ramirez 

servative  Chico fio  Trihiine/Tribune 
Media  Services  editorial  cartoonist 
Jeff  MacNelly  —  is  willing  to  take  an 
occasional  swipe  at  the  right.  One 
1988  Ramirez  cartoon  featured  sym¬ 
bols  for  three  Republican  candidates; 
a  bush  (George  Bush),  a  pineapple 
(Robert  Dole),  and  a  nut  (Pat  Robert¬ 
son). 

Ramirez,  who  does  most  of  his 
work  at  home  ("the  refrigerator  is  real 
accessible"),  strives  to  make  his  car¬ 
toons  humorous.  He  observed  that 
politicians  are  of  great  help  in  this 


process  because  of  the  material  they 
provide.  “The  best  gagwriters  are 
running  for  office,"  declared 
Ramirez.  “They  don’t  talk  nearly 
enough  for  me!” 

But  drawing  funny  cartoons 
doesn’t  satisfy  Ramirez  unless  he  is 
also  taking  a  strong  position  —  and 
getting  readers  to  agree  with  it.  “1 
want  to  convince  people  that  there  are 
two  sides  to  an  issue:  a  wrong  side  and 
my  side,”  said  Ramirez  with  a  laugh. 

Being  hard-hitting  can  lead  to  a  lot 
of  mail,  and  Ramirez  receives  his 
share  of  positive  and  negative  letters. 
“1  love  hate  mail,”  he  exclaimed.  "It 
shows  I’m  having  an  impact." 

And  Ramirez  loves  his  profession 
in  general,  noting  that  editorial  car¬ 
toonists  not  only  have  the  opportu¬ 
nity  to  use  both  their  creativity  and 
intelligence  but  can  also  “get  back  at 
all  these  guys  who  are  deciding  how 
your  life  will  end  up.  You  get  to  kick 
them  in  the  shins  once  in  a  while  and 
wake  them  up." 

“1  think  an  editorial  cartoonist," 
added  Ramirez,  "is  a  cross  between 
Edward  R.  Murrow  and  Son  of  Sam.” 

Ramirez  himself  is  the  son  of  a  U.S. 
Army  man  of  Spanish-Mexican  des¬ 
cent  and  a  Japanese  mother.  The  26- 
year-old  cartoonist  was  born  in 
Tokyo,  learned  Japanese  as  his  first 
language,  and  lived  in  Japan  and  Eu¬ 
rope  for  much  of  his  youth. 

He  began  doing  editorial  cartoons 
(as  well  as  illustrations  and  stories) 
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for  the  campus  newspaper  at  the  Uni¬ 
versity  of  California/lrvine,  where 
Ramirez  earned  pre-med  and  fine  arts 
degrees  in  1984. 

Meanwhile,  Ramirez  worked  pro¬ 
fessionally  as  an  editorial  cartoonist/ 
graphic  illustrator/reporter  for 
weekly  papers  owned  by  the  Sutton 
News  Group  (1980-82)  and  Coast 
Media  News  Group  (1982-85).  Then 
Ramirez  joined  Baker  Communica¬ 
tions,  which  publishes  the  Costa 
Mesa  News,  Irvine  Today,  Newport 
Ensign,  and  Palos  Verdes  News.  He 
continues  to  do  editorial  cartoons  for 
these  papers. 

Ramirez,  a  winner  of  three  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion  awards  and  an  illustrator  of  two 
books,  has  also  made  ends  meet  via 
his  work  for  a  T-shirt  company  and  a 
travel  business  he  started  with  some 
partners. 

As  his  employment  history  indi¬ 
cates,  Ramirez  likes  to  keep  busy.  He 
reads  a  lot,  with  many  of  his  cartoon 
ideas  coming  from  the  Los  Angeles 
Times,  the  Orange  County  Register, 
and  Newsweek.  Ramirez  also  surfs, 
plays  basketball  and  tennis,  rides  an 
exercise  bike,  writes  music,  and  plays 
piano  and  guitar.  The  former  rock 
band  member  is  single. 

In  the  immediate  future,  Ramirez 


Museum  honoring  Milton  Caniff 


A  tribute  to  “Terry  and  the 
Pirates”/“Steve  Canyon”  creator 
Milton  Caniff  will  take  place  May  1  at 
the  Museum  of  Cartoon  Art. 

Caniff,  who  died  earlier  this  month 
at  the  age  of  81  (see  E&P,  April  9  and 
16),  was  originally  scheduled  to  speak 
at  the  museum  May  1.  Instead,  com- 


Milton  Caniff  in  1959. 

would  like  to  become  a  (paid)  staff 
cartoonist  for  a  large  daily,  although 
he  emphasized  that  he  appreciates  the 
opportunity  given  him  by  the  Daily 
Sun/Post.  And  Ramirez  is  also  devel¬ 
oping  a  couple  of  comic  strip  ideas. 


ics  historian/author  Richard  Mar- 
schall  will  conduct  a  slide-show  pre¬ 
sentation  and  lecture  on  Caniff  s  life 
and  art.  Then  there  will  be  an  appear¬ 
ance  by  Richard  Rockwell,  Caniff  s 
“Steve  Canyon”  assistant  for  35 
years. 

An  exhibit  featuring  original  Caniff 
art  and  other  items  will  run  through¬ 
out  May  at  the  museum,  which  is 
based  at  Comly  Ave,  Rye  Brook, 
N.Y.  10573. 

In  other  news,  the  museum  is  hold¬ 
ing  its  13th  annual  Children’s  Cartoon 
Contest. 

The  competition  features  catego¬ 
ries  for  aspiring  artists  17  and  under, 
14  and  under,  1 1  and  under,  and  8  and 
under.  Judges  include  King  Features 
Syndicate-distributed  cartoonists 
Mort  Walker  (“Beetle  Bailey”/“Hi 
and  Lois”),  John  Cullen  Murphy 
(“Prince  Valiant”),  and  Jerry  Dumas 
(“Sam  and  Silo”). 

The  contest  deadline  is  May  3 1 ,  and 
awards  will  be  presented  July  10. 
Winners  will  receive  cash  prizes  and 
get  their  work  displayed  at  the 
museum  and  in  Cartoonist  Profiles 
magazine. 
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Universal  criticizes 
advice  column  poll 

A  recent  Louis  Harris  poll  rating 
Ann  Landers  higher  than  Abigail  Van 
Buren  has  been  criticized  because 
Harris  and  Landers  are  with  the  same 
syndicate. 

The  survey  (see  E&P,  April  23)  said 
Landers  and  Van  Buren  have  the 
same  level  of  readership,  but  reported 
that  more  respondents  felt  Landers 
did  a  better  job. 

“Dear  Abby”  is  distributed  by  Uni¬ 
versal  Press  Syndicate.  Its  president, 
John  P.  McMeel,  wrote  a  letter  to  the 
Associated  Press  April  22  stating  that 
an  AP  story  on  the  poll  earlier  this 
month  should  have  mentioned  that 
both  Harris  and  Landers  are  with  Cre¬ 
ators  Syndicate. 

“This  familial  back-patting  would 
certainly  be  open  to  question  were  it 
undertaken  in  any  other  arena," 
stated  McMeel,  “and  it  is  remarkable 
that  it  was  not  examined  in  this  situa¬ 
tion.” 

Earlier  in  the  letter,  McMeel  wrote: 
“What  is  particularly  dismaying 
about  your  story,  in  this  day  when 
superficiality  in  reporting  is  coming 
under  closer  scrutiny,  is  the  obvious 
points  your  reporters  missed." 

In  response,  AP  managing  editor 
William  Ahearn  stated:  “The  reporter 
simply  was  unaware  that  the  Harris 
Poll  and  Ann  Landers  are  distributed 
by  the  same  company.  He  reported  on 
the  findings  of  a  poll  done  by  a  widely 
respected  polling  organization  and 
was  not  seeking  to  join  in  any  ‘familial 
back-patting.'" 

Harris,  when  asked  about  the 
McMeel  letter,  said  the  “familial 
back-patting"  comment  was  “noth¬ 
ing  but  nonsense." 

“If  Ann  Landers  had  come  out 
lower  in  the  survey  than  ‘Dear  Abby,' 
believe  me,  I  would  have  said  that,” 
declared  the  pollster,  who  stated  that 
his  credibility  depends  on  being 
objective. 

Harris  said  a  major  reason  for  doing 
the  survey  was  his  "fascination"  with 
the  way  many  people  in  a  time  of 
“declin(ing)  .  .  .  confidence  in  psy¬ 
chiatrists"  look  to  advice  columnists 
for  help. 

Creators  president  Richard  S. 
Newcombe  said:  “For  25  years  the 
Harris  Poll  has  enjoyed  an  unparal¬ 
leled  reputation  for  accuracy.  It  is 
preposterous  to  suggest  that  Creators 
Syndicate  in  any  way  influenced  the 
content  of  the  Harris  Poll  ....  The 
attack  on  the  integrity  of  Lou  Harris 


A  one-panel  cartoon  that  offers 
humor  as  well  as  a  health  message  is 
being  syndicated  by  Extra  Newspaper 
Features. 

“World  of  Wellness”  —  which 
touches  on  topics  such  as  nutrition, 
exercise,  and  drugs  —  is  by  Ed  Fis¬ 
cher.  He  is  a  Rochester  (Minn.)  Post- 
BulletinlENF  editorial  cartoonist 
whose  work  has  also  appeared  in 


says  more  about  the  insecurity  of  the 
position  of  the  attacker  than  it  says 
about  the  poll.” 

Universal  vice  president/editorial 
director  Lee  Salem,  responding  to 
Newcombe  on  behalf  of  McMeel 
(who  was  at  the  American  Newspaper 
Publishers  Association  convention 
last  week),  said:  “It  is  an  amusing 
coincidence  that,  in  the  same  issue 
citing  the  Harris  Poll  on  advice  col¬ 
umnists,  Editor  &  Publisher  reported 
that  ‘only  21%  of  the  respondents 
trusted  polls  .  .  .  while  28%  did  not.' 
Our  concerns  are  typical  ones  that 
properly  question  the  relationship 
between  a  poll,  its  subject,  and  who 
stands  to  gain  from  the  results  of  that 
poll.” 

— David  Astor 

Cosell  to  leave  TMS 

Howard  Cosell  will  end  his  two- 
year  run  as  a  Tribune  Media  Services 
sports  columnist  on  May  4.  He  could 
not  be  reached  for  comment  as  to 
whether  the  column  will  be  discon¬ 
tinued  or  moved  to  another  syndicate. 


‘Hazel’  has  birthday 

“Hazel”  —  reportedly  the  oldest 


Time,  Newsweek,  U.S.  News  & 
World  Report,  and  the  World  Book 
Encyclopedia. 

Working  with  Fischer  on  the  panel 
is  Dr.  Jeff  Haebig,  ajunior  high  school 
wellness  teacher  and  the  owner  of  a 
business  that  promotes  wellness  for 
company  employees. 

ENF  is  based  at  P.O.  Box  6118, 
Rochester,  Minn.  55903. 


syndicated  panel  still  being  produced 
by  its  originator — is  now  45.  Ted  Key 
does  the  comic  for  King  Features  Syn¬ 
dicate. 

In  other  anniversary  news,  “Com¬ 
ics  for  Kids”  by  Bob  Weber  Jr.  of 
King  has  now  been  available  in  the 
U.S.  for  just  over  a  year.  Also,  a 
“Comics  For  Kids”  magazine  is 
expected  to  make  its  debut  at  the  end 
of  1988. 

And  “Cosmic  College”  —  a  weekly 
cartoon/text  horoscope  feature  from 
Time  Data  Syndicate,  P.O.  Box  717, 
Manchester,  N.H.  03105  —  just 
turned  one  as  well. 


A  ‘Careers’  package 

The  latest  annual  “Spring  Careers” 
package  is  being  offered  by  Crain 
News  Service. 

Sandra  Pesmen  is  editor  of  the 
package  and  author  of  many  of  its 
over  15  articles,  which  cover  topics 
such  as  “reducing  job  search  frustra¬ 
tion,”  “how  to  find  employment 
abroad,”  and  “what  to  do  with  com¬ 
puter  skills.”  Also  included  is  a  spe¬ 
cial  edition  of  Pesmen’s  “Dr.  Job” 
advice  column. 

The  award-winning  Pesmen  — 
(Continued  on  ne.xt  pape) 


Ed  Fischer  with  an  underground  cartoon  of  sorts. 

‘World  of  Wellness’  is  introduced 
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(Continued  from  previous  pa^e) 

author  of  Writing  for  the  Media  —  is 
features  editor  for  Crain’s  Chicago 
Business.  And  her  “Dr.  Job”  feature 
and  job-related  articles  appear  in  the 
New  York  Daily  News  and  a  number 
of  other  daily  and  weekly  newspa¬ 
pers. 

Pesmen  was  a  Chicago  Daily  News 
feature  writer  and  reporter  from  1968 
to  1978,  and  also  taught  journalism  at 
Northwestern  University  for  10 
years. 

Crain  is  based  at  220  E.  42nd  St., 
New  York,  N.Y.  10017. 


Buckling  up  comics 

Over  a  dozen  King  Features  Syndi¬ 
cate  and  North  America  Syndicate  car¬ 
toonists  have  donated  comics  to  the 
Committee  for  Safety  Belt  Awareness 
(CSBA). 

The  comics  will  be  included  among 
educational  materials  sent  to  high 
schools  in  California  and  —  depend¬ 
ing  on  funding  —  other  states, 
according  to  CSBA  director  Larry 
Deutchman. 

Participating  cartoonists  are  Tom 
Armstrong  (“Marvin”),  Tom  Batiuk 
(“Funky  Winkerbean”),  Greg  Evans 
(“Luann”),  Greg  Howard  (“Sally 
Forth”),  Hank  Ketcham  (“Dennis 
the  Menace”),  Fred  Lasswell  (“Bar¬ 
ney  Google  and  Snuffy  Smith"), 
Bobby  London  (“Popeye”),  Brant 
Parker  and  Johnny  Hart  (“The 
Wizard  of  Id”),  Bill  Rechin  and  Don 
Wilder  (“Crock”),  Mort  Walker 
(“Beetle  Bailey"),  and  Dean  Young 
and  Stan  Drake  (“Blondie”). 

CSBA,  chaired  by  actress  Michele 
Lee,  is  part  of  the  Entertainment 
industries  Council  —  a  nonprofit 
organization  founded  by  members  of 


A  LOT  OF  PEOPLE 
TMIWK  SEAT  BELTS 
ARE  TOO  UN- 
COrtPORTABLE 
TO  wear 


Hollywood  gossip  feature  offered 


THEY  EXDN'T 
COMRM?E  WiTi-l 
THOSE  NICE 
PADDED  fi 
COFFINS  jA 


Alice  O'Neill 


“Live  From  Hollywood,”  a  twice- 
weekly  gossip  column  by  actress/ 
journalist  Alice  O'Neill,  is  being  syn¬ 
dicated. 

Columns  contain  items  about  stars 
such  as  Robert  Duvall,  Goldie  Hawn, 
Shirley  MacLaine,  Robert  Redford, 
Elizabeth  Taylor,  and  Oprah  Win¬ 
frey. 

“1  write  the  column  the  way  1  used 
to  recount  show-biz  anecdotes  when 
visiting  my  family  back  home  in 
North  Carolina,”  said  O’Neill. 

The  column  is  distributed  by  Los 
Angeles  Features  Syndicate,  16137 
Sherman  Way,  Suite  24,  Van  Nuys, 
Calif.  91406. 


Burlingame  taking  over  tv  feature 


'Beetle  Bailey'  was  one  of  the  donated 
comics  urging  seat  belt  use. 


Jon  Burlingame  will  be  reviewing 
and  previewing  broadcast  and  cable 
television  shows  for  “Tune  in 
Tonight”  beginning  May  1. 

He  replaces  Judy  Flander  on  the 
six-times-a-week  column,  which  is 
distributed  by  United  Feature  Syndi¬ 
cate. 

Burlingame  is  the  West  Coast  edi¬ 
tor  for  United  Media’s  TV  Data  list- 

the  show  business  community  to 
address  issues  such  as  substance 
abuse  and  AIDS.  It  is  based  in  Bur¬ 
bank,  Calif.,  and  Reston,  Va. 


Zaslow  at  workshop 

Advice  columnist  Jeff  Zaslow  will 
be  the  keynote  speaker  at  a  May  14 
feature  writing  workshop  for  newspa¬ 
per  journalists  sponsored  by  the 
Ashury  Park  (N.J.)  Press. 

Zaslow,  who  is  with  United  Feature 
Syndicate,  was  one  of  the  columnists 
replacing  Ann  Landers  at  the  Chicago 
Sun-Times. 

Speakers  from  the  Miami  Herald, 
Newsday,  Philadelphia  hujuirer, 
Washington  Post,  Rolling  Stone, 
Time,  and  60  Minutes  will  be  at  the 
Neptune,  N.J.,  event.  The  mail 
registration  deadline  is  May  4. 

Stan  Delaplane  dies 

Stanton  Delaplane.  a  Pulitzer 
Prize-winning  columnist  for  the  San 
Francisco  Chronicle  and  Chronicle 
Features,  died  April  18  of  emphysema 
at  the  age  of  80. 

The  Chicago  native,  who  joined  the 


ings  company,  and  also  writes  TV 
Data’s  daily  “Prime  Time  Picks.” 
And  he  has  contributed  cover  stories 
to  UM’s  various  tv  publications. 

Previously,  Burlingame  spent  1 1 
years  as  a  reporter  and  critic  for  the 
Schenectady  (N.Y.)  Gazette  and 
Gloversville  (N.Y.)  Leader-Herald. 
His  “Film  Clips”  column  ran  in  the 
Leader-Herald  for  almost  eight  years. 

Chronicle  as  a  reporter  in  1936, 
mainly  wrote  about  travel  in  his  syn¬ 
dicated  feature. 

Delaplane  also  achieved  a  kind  of 
fame  for  introducing  Irish  Coffee  into 
the  U.S.  after  sampling  it  at  Ireland’s 
Shannon  Airport.  He  manufactured 
the  whiskey  drink  himself  one  night  at 
the  Buena  Vista,  a  waterfront  bar  that 
went  from  obscurity  to  becoming  pos¬ 
sibly  the  most  popular  saloon  in  San 
Francisco  because  of  the  concoction. 

Delaplane  won  the  1941  Pulitzerfor 
a  series  of  articles  about  the  “Free 
State  of  Jefferson,”  a  group  of  four 
northern  California  counties  and  one 
Oregon  county  that  threatened  to  cre¬ 
ate  a  49th  state  over  their  protest 
about  bad  road  conditions.  He  also 
won  several  other  journalism  honors. 

During  World  War  11,  Delaplane 
was  a  correspondent  in  the  Pacific 
theater.  He  was  twice  elected  presi¬ 
dent  of  the  San  Francisco  Press  Club 
and  authored  four  books. 

— M.L.  Stein 

'Doonesbury'  cartoonist  Garry  Trudeau 
of  Universal  Press  Syndicate  spoke 
April  25  at  the  American  Newspaper 
Publishers  Assaciation  convention  in 
Hawaii.  The  story  appears  on  Page  49 
of  this  week's  issue. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


FEATURES 

AVAILABLE 


_ CARTOONS _ 

SHOWBIZ  CARICARTOON  with  trivia 
question  class  a  celebrity  caricature, 
perfect  for  entertainment  section. 
Gambill,  11000  Palm  Dr.,  Desert  Hot 
Springs,  CA  92240.  For  samples  (619) 
329-6484. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((l&A).  Sixth  year,  30  newspap-i 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Sox  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


_ HUMOR _ 

"APHORISMS,  EPIGRAMS,  ET 
CETERA...’’:  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards.  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


COMPETITION  HEATING  UP?,  Rate 
Increases?  or  just  a  need  for  a  Reader 
Participation 'Circulation  Builder. 
WINGO  style  BINGO  by  SATCO  is  your 
answer.  For  more  info,  call  (305) 
441-2526  or  write;  SATCO,  1099 
Ponce  de  Leon  Blvd.,  Coral  Gables,  FL 
33134. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

BOATING  NEWSPAPER.  Northern  Cali¬ 
fornia’s.  Twice-monthly  issues.  Estab¬ 
lished  5  years.  One/half  owernship, 
working  partner  sought.  "Longitude 
122",  1150  Marina  Village  Pkwy,  Ste. 
103,  Alameda,  CA  94501.  (415) 
865-0120.  Bob  or  Jerry. 


FAST  GROWING  large  circulation  news¬ 
weekly,  in  Northeast,  looking  for 
partner/investor.  Write  "NEWSWEEK- 
LY”  P.O.  Box  331,  Bolton,  MA  01740. 


Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure,  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall.  Jr,, 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH.  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 

Appraisals*Consulting*Brokerage 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846, 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L,  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  T rade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)361-4486  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 

2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation- Appra  isa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


2-1/2  YEAR  young  every  other  week 
newspaper  in  tremendous  growth  area 
of  New  Jersey.  28,500  circ.  mailed 
free.  Should  be  weekly  now!  1987  gross 
$238K.  Fantastic  potential  for  exper¬ 
ienced  newspaper  person/people/ 
corporation  with  capital.  No  real  estate 
involved.  Asking  $125K,  Reply  to  PO 
Box  191,  Bound  Brook,  NJ  08805. 


A  BEAUTIFUL  newspaper  property 
available  in  Western  New  York’s  most 
beautiful  community.  Orchard  Park, 
home  of  the  Buffalo  Bills  and  Erie 
Community  College/South.  Fifty-six- 
year-old  independent,  three-town  legal, 
award-winning  weekly  newspaper, 
4,000  paid  circulation, 
$250,000--$50,000  down  and 
10-year  buyout-includes  account 
recievable,  all  equipment.  Beautiful 
historic  property,  present  base  of  opera¬ 
tions,  available  at  $20,000,  No  brok¬ 
ers.  Call,  write  John  W.  Coleman, 
Suburban  Press,  Orchard  Park,  N.Y. 
14127,  telephone  716-622-0001. 


ADVERTISING  PAPER  FOR  SALE 
Pleasant,  Upstate  NY  community  -  fast 
growing,  lots  of  new  business.  Circula¬ 
tion:  5,886  -  direct  mailed  weekly.  Very 
good  growth  potential,  1  or  2  person 
operation.  Owner  needs  to  divide  fast 
growing  business.  $100,000  -  must 
have  $50,000  down  minimum.  Princi¬ 
pals  Only.  Write  to  PO  Box  216, 
Greene,  NY  13778. 


FLORIDA  WEEKLY  East  Coast.  No 
competition.  4,600.  $400,000.  James 
Martin  &  Associates.  (614)  889-9747. 


MAINE  COAST  WEEKLY  -  Eight  years 
young.  2nd  class  tabloid.  3  man  gross 
but  ready  to  explode.  Includes  modern 
typo  to  camera  ready,  car.  $55,000 
Firm  -  spoker-  Box  2903,  Editor  & 
Publisher. 


Non-sailor  wishes  to  sell  sailboating 
tabloid  monthly.  Established  1972, 
serves  8  southeast  states.  PO  Box 
11384,  Bradenton,  FL  34282.  (813) 
758-5636. 


SMALL,  SUCCESSFUL  Montana  week- 
U.  Growing  fast.  Outdoor  paradise. 
(Jwners  with  other  interests  open  to 
offer.  Box  2861,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  %270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

LAST  YEAR,  each  of  our  community 
newspapers  won  an  average  of  eight 
awards  for  editorial  and  advertising 
excellence.  We’re  committed  to  excel¬ 
lence,  and  we’re  acquiring  growing 
papers  with  revenues  exceeding 
$500,000.  We’re  well-financed.  Confi¬ 
dentiality  guaranteed.  Write  Box  2879, 
Editor  &  Publisher. 


NO  ONE  LEFT  IN  THE  FAMILY? 

I  can’t  compete  with  the  chains  for  your 
daily,  and  if  that’s  what  you  want  to  do 
with  your  baby,  then  call  the  brokers. 
But,  maybe  we  can  find  a  way  to  assure 
your  retirement  $$$  while  keeping  the 
paper  in  the  hands  of  an  aggressive 
former  daily  editor  seeking  to  return  to 
his  first  love.  I’m  a  dreamer  who  still 
calls  himself  a  newspaperman.  Curi¬ 
ous?  Let’s  talk.  GJC,  Box  2263, 
Roswell,  GA  30077. 


OUR  AFFILIATES  own  4  Television 
stations  and  are  seeking  acquisitions  of 
daily  newspapers.  Circulation  5,000  to 
25,000.  Contact  First  Allied  Corpora¬ 
tion,  270  Commerce  Dr.,  Rochester, 
NY  14623.  (716)  359-3000.  Kevin 
Glazer. 


WE  ARE  owner/operators  of  57  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 


(604)  732-4443 
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ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 

First  time  offer.  Established  8  years 

exclusive  in  its  region.  Explosive  growth 

area,  Southeast  Florida.  Statewide- 

regional  recognition  and  linkages.  Some 

paid.  Gross  sales  in  excess  of 

$280,000.  Send  inquiries  to  Box 

2438,  Editor  &  Publisher. 


PUBLISH. ..AND  PROSPER! 

Join  our  network  of  independent 
publishers.  Licensed  territories  avail¬ 
able  for  exclusive  monthly  syndicated 
publication.  Profitable.  Proven  track 
record.  Minimum  cash  requirement 
$35,000.  Write  or  call  President,  API, 
PO  Box  98,  Dayton,  OH  45459, 
1-(513)  435-5931 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-2412338. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 

Call  Today.  (609)  783-6070. 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


COMPUTER  SERVICES 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


EDITORIAL  SERVICES 


WASHINGTON,  DC  based  information 
and  research  service  for  journalists  and 
writers,  specializing  in  defense  and 
Congressional  issues.  Reasonable  rates 
(202)  244-7234. 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  luttle, 
OK  73089.  (800)  338-9656. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


Editor  &  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


EQUIPMENT 


&  SUPPLIES 


CAMERA  &  DARKROOM 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU'TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


C-TEXT  newspaper  classified/editorial 
system.  40  MB.  IBM  file  server  with  40 
MB  hot  backup.  6  Leading  Edge  termi¬ 
nals.  Can  be  interfaced  with  most 
typesetters,  A  real  bargain.  Call 
Publisher  Bill  Smith  (215)  547-4210. 


HAZARDOUS  WASTE  EQUIP. 


"SUPER”  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


1985  227S  5/1  Muller  inserter.  1 
year's  use.  (818)  885-5995. 


9-HEAD,  48-P  SHERIDAN  inserting 
machine.  2  roller  top  Cutler  Hammer 
conveyors.  12ft  &  14ft  Hall  systems 
bundle  conveyors.  Hall  Systems  counter 
stacker.  Still  in  operation,  available 
after  August  '88.  Contact  Mark  Olson, 
The  Monterey  Peninsula  Herald,  PO  Box 
271,  Monterey,  CA  93942.  (408) 
646-1808. 


CHESHIRE  SMARTSTACK  mailing 
system.  Hardly  used.  Selling  for  a  real 
bargain.  Complete  mailing  system. 
Cheshire  525/E  labeling  and  addressing 
machine  with  539  labeling  head  and 
Cheshire  counter/stacker.  Up  to 
15,000  pieces  per  hour  through  the 
stacker.  Built  for  high  volume  service 
and  printing,  newspaper  and  mailing 
operations.  Less  than  800  hours  on 
labeling  head.  Less  than  100  hours  on 
stacker.  Call  Publisher  Bill  Smith  (215) 
547-4210. 


Cheshire  730  Lister  laoel  printer.  1  up 
excellent  condition.  Must  sell  imme- 
diatley.  Best  offer.  Contact  Tom  at 
(602)  997-5811. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 


Northeast  Industries,  Inc. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MUELLER  INSERTERS: 
1-1981  3  into  1 

1- 1972  3  into  1 

2- 1969  3  into  1 

All  can  be  seen  in  operation 
(408)  289-1400 


STACKERS 

Hall  Monitor 
I  DAB 

Sta-Hi  251  &  257 
Muller-Martini  259 

STRAPPERS 

Signode 

Ovalstrap  JP-80 

MISCELLANEOUS 
Pacers,  Stream  Aligners,  Conveyor 
Roller  Top,  Slip  Torque,  Belt 


Systemation,  inc. 

(203)  675-9438  FAX  (203)  678-0437 


STEPPER  COLLATER  QUARTER 
folder.  6  pocket.  Model  76  QF-2,  Never 
used.  Collates  and  quarter  folds  up  to 
15,000  per  hour.  Addressing  head  can 
be  added.  Call  Publisher  Bill  Smith 
(215)  547-4210. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham. 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV.  V  PACESETTERS 
(614)  846-7025 


FOR  SALE  Harris  System  96,  complete. 
Which  will  be  including  280  MB  disk 
drive  and  disk  packs,  multiplexer, 
control  consoles,  1760  terminal,  7 
1770  remote  editing  terminals.  1  1780 
advance  editing  terminal.  2  2221 
display  ad  system.  2  aps  micro  5  CRT 
phototypesetter  with  latest  technology 
and  fonts.  System  includes  peripherals. 
This  system  is  ideal  for  daily  or  other 
applications  including  commercial 
works.  Two-and-a-half-years  old.  In 
excellent  condition.  Ready  to  discuss 
any  serious  offer.  Want  to  deal  immedi¬ 
ately.  Call  Robert  Nalo,  PDG  (514) 
581-1450  or  (514)  759-1621. 


FOR  SALE  Harris  2540  system.  Make 
offer.  Call  (718)  761-3547. 


TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


RECONDITIONED  COMPUGRAPHIC 
TYPESETTING  EQUIPMENT 


□  Terminals 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue 

Allentown.  PA  18103 


EDITOR  &  PUBLISHER  for  April  30,  1988 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PLATEMAKING _ 

2  letterflex  290A  systems.  Purchased 
in  1981,  used  18  months,  in  storage 
since.  Excellent  for  backup  machines  or 
spare  parts.  (415)  645-2471. 


LETTERFLEX  290As 
FOR  SALE 

Three  (3)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact 

Ramsey  Altman  or  Bill  Willoughby 
Atlanta  Journal-Constitution 
(404)  526-5151 


The  shallow  consider 
liberty  a  release  from  all 
law,  from  every  constraint. 
The  wise  see  in  it,  on 
the  contrary,  the  potent 
law  of  laws. 

Walt  Whitman 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


2  unit  Newsking 

King  Press  Sheeter  with  all  connecting 
parts  including  clutches. 

4  Unit  Goss  Commity  -  oil  bath, 
extra  clean  press. 

Goss  Community  Add-On  Units 
Grease  and  Oil. 

Goss  Suburban  Add-On  Units 
Available. 

2  Unit  Mergenthaler-Mogel  folder 

40hp. 

Mueller  Inserters:  1-1981  3  into  1; 
1-1972  3  into  1;  2-1969  3  into  1. 

All  can  be  seen  in  operation. 

WESCO  GRAPHICS,  INC. 

Telephone  (408)  289-1400 

Telex  172664  Fax  (408)  289-1432 


FIRST  OFFERING 

"Like  New"  5-unit  HARRIS  1660. 
Installed  1980  &  can  be  seen  in 
production.  Released  for  removal 
August,  1988.  Offered  exclusively  by: 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050 _ Tlx  42362 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmonf  1'4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 
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Selling  Supplies? 

Buying  or  Selling 
Used  Equipment? 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3:2  folder 
1  22-3/4"  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1 -year-old 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

6  Unit  NK  with  KJ6  folder  1970/74 
5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

2  SSC  1/2  &  1/4  page  folders  1980/84 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2" 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-15A  doctor  unit 

2  4-unit  V-15A  presses  with  JF7 
1974/79 

5  Unit  V-15A  with  JF15  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 
MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters, 
Count-O-Veyors 

CALL  US  IF  mu  RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 


Lucius  Morse,  Owner 
(314)  961-9997 


HARRIS 

-V-15D,  8  units,  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


JF-K  folder/quarterfolder  in  excellent 
condition  $12,500.  Call  Bob  Vedder 
(813)  484-2611. 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186! 


INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 


22"  CUTOFF 

Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4”  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  4  units 
Goss  SC'Community,  6  units 
Goss  Community,  5  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
M.E.G.  D-20(9,  4  available 
Butler  4042-16,  2  available 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


Whether  it’s  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to; 

Editor  &  Publisher 
11  West  19‘"  St. 

New  York,  NY  10011 
(212)  675-4380 


If  you  have  a  used 
press  (or  other 
equipment)  standing 
idly  by,  put  it  back 
into  production! 
Space  is  money  — 
hundreds  of  dollars 
worth  of  your  space 
can  be  opened  up  for 
as  little  as  $3.25  a  line 
of  our  space!  We’ll 
put  that  equipment 
back  into  production 
for  you  in  someone 
else’s  plant  —  and 
produce  a  profit  for 
you  to  boot! _ 


ONE  Corp/Atlanta 


Telex  700563 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4” 

Goss  R.T.P.’s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C,0.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


When  you  need  Classified, 
we’re  here — every  week! 
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EDITOR  &  PUBLISHER  for  April  30,  1988 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACCOUNTING 


GOSS  COMMUNITY  SC  printing  units 
1970's  or  early  1980’s  vintage.  Six 
units  needed  or  six  stack  units.  Contact 
Ginny  l-(800)-843-6805.  CST. 

WANTED: 

In-Line  Quarter  Folder.  Good  Condition. 
Call  David  Graybill.  (509)  663-5161. 


If  a  nation  expects 
to  be  both  ignorant  and  free, 
it  expects  what  never  vv'os 
and  never  will  be. 

Thomas  Jefferson 


HELP 

WANTED 


ACADEMIC 


EXECUTIVE  EDITOR  for  M.A.  Journal¬ 
ism  Program  at  the  University  of  Michi¬ 
gan.  3-year,  non-tenure  lectureship.  To 
direct  and  teach  reporting  and  editing 
of  news  in  intensive  Fall-term  Workshop 
plus  specialized  reporting  in  Winter 
term.  Supervise  professional  intern¬ 
ships  tor  1 5-20  M.A.  students.  Serve  as 
professional  liaison  with  journalism 
organizations.  Minimum  of  5  years  of 
reporting  and/or  editing  in  national 
news.  M.A.  preferred.  Some  teaching 
experience  desireable.  Send  resume 
and  three  recommendations,  one  from 
an  academic  and  two  from  professional 
people.  Submit  statement  of  teaching 
philosophy  and  reason  for  interest  in 
position.  Salary:  competitive.  Reply  to: 
Search  Committee,  Department  of 
Communication,  2030  Friese  Building, 
University  of  Michigan,  Ann  Arbor,  Ml 
48109.  Deadline:  June  1.  The  Univer¬ 
sity  of  Michigan  is  a  non- 
descrimminatory,  affirmative  action 
employer. 


CHAIRMAN 

Department  of  Communications 
Stephen  F.  Austin  State  University 

Responsible  for  leadership  of  an 
academic  unit  consisting  of  undergra¬ 
duate  and  graduate  programs  in 
speech,  journalism  and  radio¬ 
television.  Applicants  must  have  an 
earned  doctorate  and  demonstrated 
excellence  in  teaching  and  research. 
Media  experience  and  commitment  to 
service  concept  highly  desireable. 
Successful  candidate  must  have  an 
interest  in  both  undergraduate  and 
graduate  program  planning.  In  addition, 
the  successful  applicant  must  hold  an 
intergrated  departmental  perspective. 
This  will  be  exhibited  by  the  capacity  to 
envision  future  resource  and  curriculum 
development  in  a  unified,  message- 
centered  and  skills-based  context.  This 
is  an  eleven  month  appointment  with 
one  half-time  teaching  required.  Rank 
and  salary  dependent  on  qualifications. 
Three  letters  of  recommendation 
required.  Send  application  letter  and 
resume  by  June  1.  1988  to: 

Dr.  Robert  Ramsey,  Chairman 
Search  Committee 
PO  Box  13002,  SFA  Station 
Nacogdoches,  TX  75962 

Stephen  F.  Austin  State  University  is  an 
affirmative  action  equal  opportunity 
employer. 


JOURNALISM/MASS  communication 
law  and  history  position:  The  University 
of  Arkansas  at  Little  Rock.  Department 
of  Journalism,  seeks  a  faculty  member 
with  expertise  in  these  areas  and  ability 
to  teach  skills  courses  in  print  journal¬ 
ism,  broadcast  journalism  or  public 
information.  This  is  a  tenure-track  posi¬ 
tion  at  the  assistant  or  associate  profes¬ 
sor  level  starting  in  August,  1988.  The 
department  has  AEJMC  accreditation 
and  is  located  in  the  state’s  media 
center.  Send  resume  and  three  names 
of  references  to  Search  Committee 
Chair,  Journalism  Department,  UALR, 
2801  South  University,  Little  Rock,  AR 
72204,  The  application  review  process 
will  start  on  May  16  and  continue  until 
the  position  is  filled. 

Applications  will  be  subject  to  inspec¬ 
tion  under  the  Arkansas  Freedom  of 
Information  Act. 

The  University  of  Arkansas  at  Little 
Rock  is  an  affirmative  action,  equal 
opportunity  employer  and  actively  seeks 
the  candidacy  of  minorities  and  women. 


NEWS  ADVISER 

For  Collegian  Inc.,  publisher  of  The 
Daily  Collegian,  Penn  State’s  morning 
newspaper,  circulation  20,000.  Our 
organization  includes  as  Professional 
Staff  of  28  people,  counting  advisers 
and  production  employees,  and  a 
student  staff  of  approximately  250. 
Collegian  Inc.  is  a  self-supporting  non¬ 
profit  organization  with  an  annual 
budget  of  more  than  $1  million. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  immediately. 

Required  skills:  writing,  editing,  teach¬ 
ing,  typing.  Also:  good  people  skills, 
good  general  communication  skills  and 
ability  to  grow  into  this  job. 

Preferred:  Minimum  of  one  year  of 
related  experience  with  a  daily  news¬ 
paper.  Experience  on  a  college  news¬ 
paper  helpful.  Degree  desired.  Experi¬ 
ence  in  layout,  photography  or  graphics 
would  be  a  plus. 

The  news  adviser  reports  to  the  general 
manager.  Job  includes  organizing  and 
conducting  training  classes  for  all  new 
student  staff  members  and  providing 
day-to-day  guidance  to  students. 
Five-day,  40-hour  week.  Typical  start¬ 
ing  time  11AM.  The  new  employee  will 
have  some  say  in  setting  hours,  which 
are  somewhat  flexible.  Daylight  week¬ 
day  hours  are  available  during  weeks 
when  The  Daily  Collegian  is  not  publish¬ 
ing.  You  will  be  working  with  compu¬ 
ters.  Your  office  will  be  in  a  “no  smok¬ 
ing"  area. 

During  the  first  few  weeks  on  the  job, 
the  news  adviser  will  work  in  many 
departments  on  all  three  shifts.  The 
purpose  of  this  orientation  training  is  to 
give  the  news  adviser  first-hand  know¬ 
ledge  of  personnel  and  day-to-day 
operations. 

Starting  annual  salary  is  $17,160. 
Company  pays  80  percent  of  medical 
and  hospitalization.  Good  vacation 
plan.  Paid  holidays  include  one  week 
for  Christmas  Other  benefits.  Consider¬ 
able  on-the-job  freedom  working  in  a 
people-oriented  company. 

Application  deadline  May  16.  Apply  to: 

Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

126  Carnegie  Building 
University  Park,  PA  16802-5197 
Include  cover  letter,  resume,  references 
and  three  story  clips.  Also  include  a 
two-page  memo  to  the  general  manager 
summarizing  your  most  significant 
qualifications  and  how  they  particularly 
suit  you  for  this  job.  Include  any  other 
materials  that  will  be  helpful  in  evaluat¬ 
ing  your  application. 

Applications  will  be  acknowledged. 


PRINT  JOURNALISM  faculty  member 
sought  to  teach  courses  in  News- 
Editorial  sequence  and  related  areas. 
Do  research.  Rank:  Open.  Tenure  track 
position.  Salary:  Competitive  national¬ 
ly.  Qualifications:  Ph.D.  and  publica¬ 
tions.  Professional  experience  desir¬ 
able.  Employment  date:  August  22, 
1988.  Deadline  for  applications:  May 
15.  1988,  or  until  satisfactorily  filled. 
Send  vita,  courses  can  teach  and  have 
taught,  three  letters  of  recommendation 
and  official  transcripts  tO:  Dr.  E.  Joseph 
Broussard.  Head,  Department  of 
Communication,  University  of  South¬ 
western  Louisiana,  PO  Box  43650  USL, 
Lafayette,  LA  70504.  EEO,  Affirmative 
Action  Employer. 


QUALITY  MASS  COMM  PROGRAM 
seeks  teacher  for  introduction  to  mass 
communications,  reporting,  and  public 
relations.  Tenure  track.  Start  Septem¬ 
ber  1988.  Ph.D.  or  ABD  in  mass 
communications,  journalism  or  related 
field  preferred.  Must  have  master’s. 
Must  be  able  to  advise  students,  do 
research,  work  harmoniously  with 
colleagues.  Professional  media  experi¬ 
ence  and  knowledge  of  microcomputers 
desirable.  Rank  and  salary  dependent 
on  qualifications  and  experience.  Send 
letter,  resume,  undergraduate  records 
to  Search  Committee,  Mass  Communi¬ 
cations  Institute,  Mankato  State 
University,  Mankato,  MN  56001  by 
May  16,  1988.  References  (3)  should 
be  sent  to  their  writers  to  Search 
Committee.  Mankato  State  University  is 
an  equal  opportunity  employer  and 
encourages  applications  from  women, 
ethnic  minorities  and  persons  with 
disabilities. 


ACCOUNTING 


DUE  TO  RAPID  GROWTH  AND  EXPAN¬ 
SION  in  our  accounting'finance  depart¬ 
ment,  Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  Daily  News,  have  the  following 
openings  available  for  qualified 
individuals: 

ASSISTANT  CONTROLLER  -  8  to  10 
years  general  accounting  experience 
with  significant  supen/isory  responsibi- 
lites.  Substantial  experience  in  auto¬ 
mated  accounting  function  and  systems 
conversion  are  also  required.  CPA 
preferred. 

SYSTEMS  COORDINATOR  -  5  plus 
years  accounting/system  experience. 
Newspaper  system  experience  essen- 
tail.  EDP  auditing  experience  an  added 
plus. 

ACCOUNTING  SUPERVISOR  -  5  to  7 
years  accounting  experience  in  a  super¬ 
visory  capacity.  Experience  with  news¬ 
paper  advertising  accounting  system  is 
desirable  as  is  general  ledger 
experience. 

ACCOUNTS  -  Several  positions  avail¬ 
able  in  payroll,  circulation  accounting 
and  general  accounting.  Positions 
require  a  Bachelor’s  Degree  plus  2  to  4 
years  experience. 

In  addition  to  an  exciting  and  challeng¬ 
ing  work  environment  that  offers  job 
satisfaction  as  well  as  professional 
growth  and  development,  PNI  offers  an 
excellent  starting  salary  and 
comprehensive  benefits  program.  Inter¬ 
ested  individuals  should  send  resume 
and  salary  requirements  tO: 

Donna  Sheckler/FO 
Human  Resources  Department 
Philadelphia  Newspapers  Inc. 

PO  Box  8263 
Philadelphia,  PA  19101 
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CONTROLLER  for  Arizona-based 
newspaper/communications  firm. 
Strong  newspaper,  computer  back¬ 
ground  essential.  Experience  in  credit, 
collections  helpful,  (jood  staff,  compu¬ 
ter  equipment.  Excellent  opportunity 
for  bright  person  interested  in  growing 
responsiblity.  Send  full  resume,  refer¬ 
ences,  sala^  requirements  to  Donovan 
S.  Kramer,  Sr.,  Publisher,  Casa  Grande 
Valley  Newspapers,  PO  Box  639.  Casa 
Grande.  AZ  85222, 


CPA  OR  CPA  CANDIDATE  immediate 
opening  for  a  hands-on,  people  oriented 
person  with  strong  accounting  and 
people  management  skills.  Will  report 
to  chief  financial  officer  and  will  assist 
in  managing  accounts  receivable  and  in 
overseeing  the  total  business  office 
function.  Excellent  salary,  benefits, 
growth  potential.  Send  resume  and 
salary  requirements  tO:  P.K.  Padma- 
nabhan.  The  Princeton  Packet,  PO  Box 
350  Princeton,  NJ  08542. _ 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER/ 
GENERAL  MANAGER 

THE  SANTA  FE  REPORTER,  a  New 
Mexico  weekly  is  looking  for  an  Associ¬ 
ate  Publisher  GM  to  team  with  new 
owner  Publisher- Editor  in  launching  an 
era  of  growth  for  this  14-year-old,  local¬ 
ly  owned,  award-winning  and  profitable 
newspaper.  The  20,000-circulation 
weekly  has  built  community  loyalty  and 
is  ripe  for  growth.  Both  the  challenges 
and  opportunities  are  great.  The 
Publisher  seeks  someone  who  has 
successfully  run  a  business,  preferably, 
but  not  necessarily,  in  the  publications 
field.  The  candidate  needs  exceptional 
skills  in  staff  management,  as  well  as 
extensive  background  in  financial 
management,  including  budgets, 
collections  and  pricing/rate  policy.  A 
strong  background  of  at  least  five  years 
in  marketing,  sales  or  circulation  would 
be  highly  desireable.  The  Associate 
Publisher  will  have  responsibility  for  the 
advertising,  circulation  and  production 
departments,  for  hiring  their  staff,  and 
for  planning  and  implementing 
budgets.  This  is  a  job  for  a  hands-on 
manager  who  can  make  hundreds  of 
small  daily  decisions  as  well  as  address 
major  strategic  issues.  Rewards  include 
a  very  competitive  salary  and  incen¬ 
tives.  a  stock  option,  and  living  in  one  of 
the  country’s  most  beautiful  historic 
state  capitals.  Send  resume  and  cover 
letter  with  employment  history  to 
Publisher,  Box  1868,  Santa  Fe,  NM 
87501-1868.  Confidentiality  guaran¬ 
teed.  Equal  Opportunity  Employer. 


CONTROLLER 

The  New  Jersey  Herald,  a  20,000  daily 
located  in  beautiful  Sussex  County.  Nj 
needs  a  hands-on  controller  with 
complete  newspaper  financial  back¬ 
ground.  Must  have  4-year  accounting 
degree.  Experience  with  IBM  36 
computer  and  personal  computers  a 
plus.  Send  resume  or  call  James  W. 
Collins,  General  Manager,  The  New 
Jersey  Herald,  2  Spring  St.,  Newton,  NJ 
07860.  Ph  (201)383-1500,  Ext.  264, 
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HELP  WANTED 


ADMINISTRATIVE 


FIELD  SERVICE  MANAGER 
GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  for  a  Field 
Service  Manager,  this  person  must 
possess  managerial  experience  and 
technical  knowledge  of  the  graphic  arts 
industry,  primarily  newspaper  mailroom 
equipment.  GMA  offers  a  creative 
growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103,  Att:  Human  Resources 
Manager. 


GENERAL  MANAGER 
Medium-sized  daily  in  Southwest  seeks 
a  qualified  and  experienced  general 
manager  who  has  a  successful  track 
record;  who  can  generate  bottom  line 
results;  is  a  pro  in  budgeting  and  plan¬ 
ning;  possesses  expert  marketing  and 
sales  management  skills;  knows 
production  basics;  and  has  a  keen 
appreciation  of  quality  journalism.  The 
ideal  candidate  will  also  be  a  reliable 
judge  of  talent  among  staff,  and  a  fair 
and  strong  leader  of  people.  If  you  are  a 
well-rounded  newspaper  professional 
who  is  interested  in  making  a  strong 
contribution  while  accepting  a  leader¬ 
ship  challenge,  send  your  resume  in 
complete  confidence  to:  Box  2885, 
Editor  &  Publisher. 


PUBLISHER  GM 

Grand  Haven  (Mich.)  Tribune  needs 
innovative,  hands-on  publisher/GM  to 
lead  staff  at  10.500-circulation  daily 
with  TMC  in  growing,  competitive, 
beautiful  lakeshore  market.  To  replace 
retiring  publisher.  Prefer  applicants 
with  shirt-sleeve  newspaper  experience, 
especially  in  news,  advertising,  circula¬ 
tion.  Send  resume  to  group  president 
David  Rau,  Kingsport  Times-News,  Box 
479,  Kingsport,  TN  37662. 


PUBLISHER'S  ASSISTANT  -  All  around 
newspaper  person  for  hands-on  weekly 
position  with  new  owner  in  Northern 
California.  Beautiful,  booming  area. 
Start  mid-July.  Dave  (206)876-441 5  or 
895-0208. 


THE  SOUTH  CAROLINA  Press  Associa¬ 
tion  is  seeking  a  manager  to  handle  the 
day-to-day  operation  of  the  organiza¬ 
tion.  This  person  will  report  to  a  board 
of  directors.  Reply  in  writing  with 
resume  and  salary  requirements  to 
Search  Committee,  SC  Press  Associa¬ 
tion,  PO  Box  11429,  Columbia,  SC 
29211.  No  phone  calls,  please. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
We  are  expanding  our  retail  manage¬ 
ment  staff  and  looking  for  an  enthusias¬ 
tic,  creative  individual  proven  success¬ 
ful  in  sales  with  management  ability. 
Over  250,000  daily  circulation  and 
350,000  on  Sunday.  Excellent  TMC 
program.  Attractive  Southern  city  in 
Zone  6.  Compensation  includes  salary, 
bonus,  excellent  insurance  and  retire¬ 
ment  benefits  plus  generous  vacation 
program.  We  are  an  Equal  Opportunity 
Employer,  M/F.  Send  resume  to  Box 
2897,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

The  Santa  Fe  Reporter,  a  20,000-circu¬ 
lation,  locally-owned,  profitable  weekly, 
seeks  aggressive  advertising  director.  At 
least  5  years  sales  experience,  includ¬ 
ing  supervisory,  required.  Must  be 
excellent  motivator  and  skilled  at 
setting  goals,  developing  marketing 
plans  and  budgets.  Rewards  include 
very  competitive  salary  and  incentives, 
at  editorially-distinguished  newspaper 
in  beautiful,  historic  Santa  Fe.  Send 
resume  and  cover  letter  with  employ¬ 
ment  history  to  Publisher,  Box  1868, 
Santa  Fe,  NM  87501-1868.  No  phone 
calls,  please.  Confidentiality  guaran¬ 
teed.  Equal  Opportunity  Employer. 


AD  SALES  -  Northern  California  week¬ 
ly.  Beautiful  location,  booming  area. 
$30M  guarantee  plus  bonus  to  high 
producer.  Local,  corporate  accounts. 
Grow  with  new  owner-publisher.  Start 
mid-July.  Dave  (206)876-4415  or 
895-0208. 


CLASSIFIED  DIRECTOR 
Position  available  to  head  classified 
department  at  200,000  circulation 
weekly.  Extensive  classified  sales, 
supervisory,  leadership,  management, 
training  and  classified  computer  opera¬ 
tive  skills  necessary.  Completely 
computerized.  Montgomery  (Jounty, 
Maryland.  Send  cover  letter,  resume, 
job  references  and  salary  history  to 
Classified  Director,  PO  Box  1050, 
Germantown,  MD  20874. 

GROWING  TMC  weekly  group  seeks  an 
aggressive,  growth-oriented  individual 
with  proven  sales  ability,  management 
and  organizational  skills,  to  lead  a  five- 
person  staff  in  Hershey,  PA.  (Chocolate- 
town,  U.S.A.).  Send  resume,  including 
salary  requirements,  to  Dwight  Hurst, 
Editor/Publisher,  Hershey  Chronicle, 
PO  Box  556,  Hershey,  PA  17033. 


CLASSIFIED  ADVERTISING 
MANAGER 

New  Jersey’s  fastest-growing  newspaper,  The  Times  of 
Trenton,  (70,000  daily,  87,000  Sunday)  seeks  an  exception¬ 
al  classified  advertising  manager  with  the  following 
qualifications: 

•  phoneroom/telemarketing  experience 

•  strong  management  track  record 

•  creative  promotion  ideas 

•  sales  experience  in  highly  competitive  market 

•  phoneroom  and  outside  sales  training  experience 

•  ability  to  motivate  staff  and  lead  by  example. 

Comprehensive  benefit  package.  Please  reply  directly  to: 

M.  Delzell,  Personnel 
The  Times  of  Trenton 
500  Perry  Street 
Trenton,  New  Jersey  08618. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  AD  MANAGER 
Award-winning  community  newspaper 
group  in  Minneapolis  seeks  ambitious, 
experienced  leader/motivator  to  expand 
sales.  Excellent  growth  opportunity. 
Send  resume  and  cover  letter  to  Box 
2925,  Editor  &  Publisher. 


REGIONAL/NATIONAL  ADVERTISING 
Salesperson.  Central  PA  daily  morning 
newspaper,  with  rapidly  growing  circu¬ 
lation  and  staff,  seeks  an  aggressive 
experienced  advertising  sales  profes¬ 
sional  to  sell  and  service  major  retail/ 
national  accounts  located  in  an  expand¬ 
ing  market  with  a  high  quality  standard 
of  living.  Initiative,  enthusiasm,  organi¬ 
zational  and  kind  management  skills  a 
must.  Excellent  written  and  verbal 
communications  necessary.  Good  bene¬ 
fits,  bonus  plan  and  salary  commensu¬ 
rate  with  experience.  Tell  us  why  you 
belong  on  our  team!  Forward  resume 
and  references  to: 

Lori  A.  Witmer 
York  Daily  Record 
1750  Industrial  Highway 
York,  PA  17402 


REGIONAL  SALES  MANAGERS 
United  Syndicated  Artwork,  suppliers  of 
the  Country's  fastest  growing  artwork 
service  are  looking  for  Regional  Sales 
Managers  in  all  areas.  These  senior 
positions  offer  freedom,  status  and 
extremely  high  earning  potential.  We 
are  backed  by  a  major  International 
Publishing  Group  with  ample  financial 
resources.  Successful  candidates  will 
have  substantial  management  experi¬ 
ence  within  newspaper  advertising 
departments.  There  will  be  an  oppor¬ 
tunity  to  obtain  equity  stock  in  this 
rapidly  expanding  corporation.  You 
must  be  prepared  to  travel,  be  a  natural 
hard  worker  who  enjoys  the  challenge  of 
selling  in  a  highly  competitive  market. 
We  provide  strong  products,  superb 
advertising  and  market  support  and 
$100,000  earning  potential!  Please 
send  resume  to  Martin  F.  Gower,  Senior 
Vice  President,  United  Syndicated 
Artwork,  PO  Box  2984,  Canoga  Park, 
CA  91306. 


SALES  MANAGER  for  group  of  weekly 
newspapers  in  Zone  5.  Need  strong 
motivator/trainer  with  good  administra¬ 
tive  skills  and  follow  through.  Manager 
needed  to  plan  special  sections,  sell  key 
accounts  and  build  advertising  in  grow¬ 
ing  area.  Send  resume  and  salary 
requirements  to  Box  2732,  Editor  & 
Publisher. _ 


HELP  WANTED 


ARTIGRAPHICS 


CHIEF  ARTIST 

The  San  Diego  Union  is  seeking  a  leader 
and  first  rate  visual  journalist  to  super¬ 
vise  its  6-person  news  art  department. 
At  least  6  years  in  a  newsroom  is 
required  with  some  supervisory  experi¬ 
ence.  Ability  to  work  well  with  otliers, 
both  as  an  art  director  and  editor.  Must 
know  the  intricacies  of  color  reproduc¬ 
tion  and  be  a  problem  solver  and  exped¬ 
iter.  We  need  someone  with  extensive 
Macintosh  computer  skills  who  can 
translate  journalistically  sound  graphic 
ideas  into  clean,  informative  daily 
charts  and  graphs,  and  direct  others  to 
do  the  same.  Submit  resume  and 
samples  of  work  to  Randy  Wright, 
Graphics  Director,  The  San  Diego 
Union,  350  Camino  de  la  Reina,  San 
Diego,  CA  92108. 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 

^  CIRCULATION 


CIRCULATION  MANAGER  sought  for 
7-day,  30,000  PM.  Solid  department 
needs  leader  with  strong  marketing  and 
business  skills.  Beautiful  area.  Send 
resume  and  salary  requirements  to  Mark 
Raymond,  The  Times  Reporter,  629 
Wabash,  New  Philadelphia,  OH  44663. 


FEEL  STUCK  IN  THE  SAME  OLD  RUT? 

WANT  TO  MOVE  UP  IN  A  NEW 
ORGANIZATION? 

We  have  completely  changed  our  distri¬ 
bution  system  and  introduced  our  new 
publication  ...  "SUNRISE".  Our  goal  is 
to  have  the  finest  delivery  service  that 
can  be  developed.  If  you  want  the 
opportunity  to  grow  with  us  call  Dick 
Beddow  or  Dewey  Robinson.  Clearwater 
Newspapers,  Inc.,  Clearwater,  FL(813) 
462-2124. 


REGIONAL  HOME  DELIVERY  MGR 
for  highly  competitive  central  New 
Jersey  Gannett  newspaper.  52,000 
circulation.  Required  3  years  proven 
track  record.  College  preferred.  We  are 
looking  for  a  strong  individual  with 
proven  leadership  abilities  to  join  our 
circulation  team.  Starting  salary  to 
$31,000  depending  on  experience  plus 
monthly  bonus.  Excellent  benefit  pack¬ 
age.  Equal  opportunity  employer.  Send 
resume  and  salary  history  to  Box  2924, 
Editor  &  Publisher. 


REGIONAL  SALES  MANAGER 

Newspaper  Systems 

Cybergraphic  Systems,  now  emerging  as  the  leading  sup¬ 
plier  of  pagination  systems  for  newspapers,  is  seeking  an 
experienced  sales  manager  for  the  Midwest  region. 

The  successful  applicant  will  have  a  minimum  of  5  years  of 
successful  newspaper  system  sales/sales  management 
experience  and  will  be  located  in  the  Chicago  area. 

If  you  have  a  successful  record  in  sales  and  sales  manage¬ 
ment  and  a  desire  to  sell  newspaper  systems  that  integrate 
the  editorial,  classified  advertising  and  display  advertising 
functions,  send  a  resume  and  description  of  your 
accomplishments  to  V.  P.  of  Sales,  Cybergraphic  Systems, 
Inc.,  47  Constitution  Drive,  Bedford,  NH  03102. 
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you  can 
count  on  it 


•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 


EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
48,000  plus  7  day  newspaper  in  N.E. 
P.A.  is  in  need  of  a  dynamic  results- 
oriented  home  delivery  manager  to 
supervise  part  of  its  growing  home  deliv¬ 
er.  Ideal  candidate  must  have  a  solid 
circulation  background  and  be  very 
aggressive.  Our  market  is  very  competi¬ 
tive  and  so  are  we.  Please  send  resume 
and  salary  requirements  to  Albert 
Manzi,  15  N.  Main  St.,  Wilkes-Barre, 
PA  18711. _ 

SALES  &  MARKETING  MANAGER 

The  Orange  County  Register  continues 
its  search  for  a  most  outstanding  Sales 
and  Marketing  Manager.  Applicant 
should  have  meaningful  experience  in 
the  areas  of  carrier.  District  Manager, 
Telemarketing,  Crew  and  Mall  sales. 

Individual  should  be  a  positive  leader; 
able  to  motivate  individuals  as  well  as 
groups.  If  this  ad  describes  you,  send 
your  resume  to  Tom  M.  Peterson,  Vice 
President,  Circulation,  625  N.  Grand 
Avenue.  Santa  Ana,  CA  92701. 

SINGLE  COPY  SALES  AND  MAILROOM 
MANAGER.  10,000  daily  seeking 
experienced  person  with  good  record 
keeping  ability,  experienced  in  all 
phases  of  single  copy  sales.  Supervision 
of  delivery  persons  in  inserting  staff. 
Full  knowledge  of  Muller  Martini  insert¬ 
ing  equipment  a  plus.  This  is  a  diversi¬ 
fied  position  with  a  wide  range  of 
responsibilities.  Salary  from  mid  to 
upper  teens.  Send  resume  to  Publisher, 
Manchester  Herald,  16  Brainard  Place, 

Manchester,  CT  06040. _ 

STATE  CIRCULATION  MANAGER 
needed  for  growing  newspaper  in  Zone 
6  with  daily  circulation  of  140,000  and 
Sunday  circulation  of  205,000.  We 
need  a  strong  manager  with  experience 
in  newspaper  circulation  in  rural  part  of 
state.  The  successful  applicant  must  be 
enthusiastic,  innovative,  and  must  have 
strong  communications  skills  and  lead¬ 
ership  abilities.  We  offer  a  competitive 
salary  and  bonus,  good  benefits  and  the 
opportunity  for  advancement.  Send 
resume  and  salary  requirements  to  Box 
2912,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 

COMPUTER  TECHNICIAN.  Will  be 
responsible  for  repair  and  maintenance 
of  all  computer  related  equipment  with¬ 
in  the  company,  maintaining  accurate 
inventory  and  keeping  records  of  equip¬ 
ment  problems.  Fluctuating  hours  to  be 
mutually  agreed  upon  by  the  candidate 
and  the  manager.  Will  be  subject  to 
emergency  calls.  Electronics  training 
and  1  year  experience  required.  Salary 
range  from  $18,000  to  $22,000,  with 
excellent  company  benefits.  Reply  to 
The  Times  Leader,  PO  Box  730,  Wilkes- 
Barre,  PA  18711. _ 

COMPUTER  SERVICES  MANAGER 
Due  to  the  rapid  expansion  of  our 
computerized  operations,  we  require  a 
highly  motivated,  organized  individual 
to  take  charge. 

This  is  a  newly  created,  challenging 
position  which  will  require  the  ability  to 
shape  and  manage  in  a  dynamic 
24-hour  newspaper  publishing 
environment. 

Ideal  candidate  will  have  a  Bachelor's 
degree  and  5  to  10  years  experience  in 
design,  development  and  implementc. 
tion  of  computer  based  systems. 
Management  experience,  MIS  exposure 
and  excellent  interpersonal  communi¬ 
cations  skills  are  necessary.  Exposure  to 
a  publishing  environment  would  be 
helpful,  but  is  not  mandato^.  We  offer 
competitive  compensation  including  a 
comprehensive,  company  paid  benefits 
package.  Please  send  resume,  includ¬ 
ing  salary  history  to:  Syracuse  News¬ 
papers,  PO  Box  4915,  Syracuse,  NY 
13221,  Att:  Linda  Hennessey. 


HELP  WANTED 


COMPUTER  TECHNOLOGY 


A  MAJOR  East  Coast  daily  newspaper 
has  a  challenging  and  exciting  oppor¬ 
tunity  for  a  publishing  systems  execu¬ 
tive  working  with  state-of-the-art  ATEX 
equipment.  Qualified  candidates  for 
this  position  will  have  a  bachelor's 
degree  with  a  minimum  of  3  years 
experience  in  publishing  systems  such 
as  ATEX.  Computer  communications 
experience  and  excellent  communica¬ 
tions  skills  are  also  required  as  is  the 
ability  to  work  with  users  systems  and 
other  programmer  analysts.  Previous 
supervisory  experience  is  also  desirable. 
Ours  is  a  dynamic  environment  that 
offers  job  satisfaction  and  professional 
growth  and  development.  We  also  offer 
an  excellent  starting  salary  and 
comprehensive  benefits  program.  Inter¬ 
ested  individuals  should  send  a  resume 
with  salary  requirements  to  Box  2910, 
Editor  &  Publisher. 


DATA  PROCESSING 

DATA  SYSTEMS  Manager  for  a  small, 
growing  newspaper  gmup.  Three  plus 
years  recent  hands-on  experience 
managing  a  digital  VAX/VMS  system. 
COBOL  programming  and/or  newspaper 
experience  is  preferred.  Send  resume 
with  salary  history  to  Western  Newspap¬ 
ers,  PO  Box  1271,  Yuma,  AZ  85364. 
Att:  D.  Huff. 


_ EDITORIAL _ 

ASSISTANT  INTERNATIONAL  EDITOR 
One  of  America's  fastest  growing  metro- 
politai  newspapers  seeks  an  assistant 
international  editor  to  help  mold  cover¬ 
age  with  emphasis  on  Latin  America 
and  the  Middle  East.  The  job  requires 
extensive  foreign  reporting  or  editing 
experience,  ability  to  work  well  with 
staff  and  stringers,  strong  editing  skills 
and  fluency  in  Spanish.  Send  resume, 
work  samples,  and  references  to  Box 
2896,  Editor  &  Publisher.  EOE. 


ASSISTANT  CITY  EDITOR 
We’re  expanding  our  city  desk  and  need 
an  assistant  city  editor  with  a  crusading 
spirit  and  a  hard  nose  for  hard  news. 
You  must  show  you’re  well-organized, 
work  well  with  reporters  and  want 
responsibility.  Send  resume,  clips 
showing  your  reporting  experience  and 
samples  of  your  work  as  an  editor  to 
Stan  Linhorst,  AME,  Herald-Journal, 
Clinton  Square,  Box  4915,  Syracuse, 
NY  13221. 


ASSISTANT  EDITOR  for  Maryland 
Gazette,  35,000  ABC  twice-weekly,  72 
pages  average  Wednesdays,  44  average 
Saturdays.  Weekly  reporting,  layout 
experience  mandatory.  Next  to  Balti¬ 
more  metropolitan  area.  Send  resume, 
salary  history,  references  to  Edward  D. 
Casey.  Executive  Editor,  Capital  Gazet¬ 
te  Newpapers,  2000  Capital  Drive, 
Annapolis,  MD  21401. 

ATLANTA-BASED  MAGAZINE  GROUP. 
Key  editorial  position  with  nation’s 
leading  textile  magazine.  If  you  are 
smart,  aggressive  and  creative  and  have 
a  working  knowledge  of  and  an  interest 
in  the  high-tech  aspects  of  modern 
textiles,  let  us  know  who  and  where  you 
are.  Send  us  a  letter  and  your  resume 
and  we'll  send  you  a  sample  of  our 
magazine.  Billian  Publishing,  Depart¬ 
ment  GM,  2100  Powers  Ferry  Rd.. 
Atlanta,  GA  30339. 


BUSINESS  WRITER.  Florida  Trend,  a 
monthly  statewide  business  m^azine 
owned  by  the  St.  Petersburg  Times, 
seeks  a  first-class  writer/reporter  for  a 
first-class  publication.  Business  writing 
experience  helpful  but  not  a  must.  Writ¬ 
ing  talent  is  a  must.  If  you  want  an 
opportunity  to  do  good  stories  and  good 
writing  in  a  dynamic  business  state,  this 
is  the  place.  Send  samples,  resume  tO: 
Matt  Walsh,  Florida  Trend,  1  Fourth  St. 
N.,  St.  Petersburg,  FL  33701. 
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CENTRAL  FLA.  SEMI-WEEKLY  needs 
community-minded  news  editor  or 
ambitious,  community-minded  reporter 
who  wants  opportunity  to  prove  him/her 
self.  Send  resume,  clips  to  Michael 
Caruso,  Port  Orange  Observer,  PO  Box 
291211,  Port  Orange,  FL  32029. 


CHARLOTTE  OBSERVER  a  Pulitzer 

fold  medal  winning  Knight-Ridder 
20,000  AM  daily  seeks  copy  editor  for 
our  main  copy  desk,  editing  national/ 
international  and  local  news.  We 
require  at  least  3-years'  professional 
journalism  experience  and  at  least 
1-year's  experience  copy  editing.  We 
value  creativity,  accuracy  and  assertive 
editing.  Contact  Executive  News  Editor, 
Mary  Newsom,  PO  Box  32188,  Charlot¬ 
te,  NC  28232.  No  calls.  EOE/M/F 


CITY  EDITOR  -  The  Times-News,  a 
22,000,  7-day  morning  daily  in  South¬ 
ern  Idaho,  is  looking  for  a  city  editor  to 
direct  our  local  news  staff.  Reponsibili- 
ties  include  assigning  local  reporters, 
editing  their  copy,  and  participating  in 
the  overall  management  of  the  news 
operation.  The  Times-News  is  oriented 
toward  hard  news  reporting  and  prides 
itself  on  its  issues  and  analysis  coverage 
of  government,  politics,  business, 
education,  health,  courts  and  the  envi¬ 
ronment.  The  city  editor  is  the  individu¬ 
al  primarily  responsible  for  maintaining 
a  high  quality  report  in  these  areas.  This 
is  the  number  two  position  in  the  news 
operation.  The  community  offers  a 
clean,  safe  family-oriented  environment 
close  to  the  many  recreational  oppor¬ 
tunities  of  the  Intermountain  West. 
Applicants  should  have  substantial 
experience  in  newspaper  journalism, 
reporting,  and  a  demonstrated  ability  to 
lead  a  news  staff.  Send  resume,  work 
samples,  reference  names  tO:  Steven 
Hartgen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83301. 


CITY  EDITOR  for  a  25,000,  7-day 
paper  in  highly  competitive  southern 
California  market.  Must  be  a  newsroom 
leader  who  can  direct  local  staff  to 
produce  coverage  that  goes  beyond  the 
commonplace.  Commitment  to  quality 
on  deadline  and  staff  development  a 
must.  4  years  of  news  reporting,  and 
demonstrated  management  skill 
required.  Write  to  Rick  Rabenau, 
managing  editor.  The  News  Chronicle, 
PO  Box  3129,  Thousand  Oaks,  CA 
91359. 


CITY  EDITOR 

The  Mercury-Register,  an  award¬ 
winning  9500  circulation  daily  in  north¬ 
ern  California  needs  a  strong  no.  2 
person  for  a  10-person  newsroom.  This 
could  be  a  good  first  move  for  an  exper¬ 
ienced  journalist  to  step  into  manage¬ 
ment.  3  years  of  daily  reporting  experi¬ 
ence  required  and  layout  exprience  is 
helpful.  We're  looking  for  someone  to 
help  make  our  good  community  news¬ 
paper  even  better.  Send  resumes  and 
samples  of  layout  work  to  Larry  Hash- 
man,  Managing  Editor,  Oroville 
Mercu^-Register,  PO  Box  651,  Orovil¬ 
le,  CA  95965.  Applicants  from  northern 
California  preferred. 


COPY  DESK  CHIEF 
&  COPY  EDITOR 

For  four  person  desk  at  20,000  daily, 
Sunday  AM  in  Pennsylvania's  Pocono 
Mountains.  The  adett  headline  writing, 
page  design,  motivating.  Send  resume, 
work  samples  and  salary  requirements 
to  Ronald  Bouchard,  Pocono  Record, 
511  Lenox  St,  Stroudsburg,  PA  18360. 


COPY  EDITORS.  Two  job  requirements 
only:  Work  hard  and  be  letter-perfect 
with  the  language.  35,000  AM  in 
Northern  New  England.  Growing  area 
with  high  quality  of  life.  Pay  in  high 
teens  to  low  twenties.  Box  2916,  Editor 
&  Publisher. 
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BUSINESS  EDITOR 
We're  an  aggressive  and  growing 
41,000  AM  looking  for  a  business 
editor  with  a  sharp  mind  for  business,  a 
creative  eye  for  design  and  a  smooth 
touch  with  a  two  person  staff.  $25,000 
salary  and  benefits.  Reply  in  confidence 
to  Sam  Fosdick,  York  Daily  Records, 
1750  Industrial  Hwy.,  York,  PA  17402. 

COPY  EDITORS 

Copy  editors  needed  for  our  on-line 
data  base  information  service  located  in 
Stamford,  CT.  We  are  seeking  individu¬ 
als  with  journalism  experience  and 
college  degrees  to  edit  news,  business, 
and  sports  wire  copy.  Please  forward 
resume,  salary  requirements,  and  cover 
letter  to;  Comtex,  PO  Box  4838,  Stam¬ 
ford,  CT  06907,  Atten:  Personnel  (EP). 
Equal  Opportunity  Employer. 

COPY  EDITOR.  22,000  midwest  daily 
needs  top-notch  editor  for  No.  2  posi¬ 
tion  on  news  desk.  Must  know  copy, 
design,  headlines  and  has  strong  news 
judgement.  Would  consider  reporter 
with  editing  experience  and  desire  to 
advance.  Box  2919,  Editor  &  Publisher. 


COPY  EDITOR 

An  aggressive  41,000  AM  is  looking  for 
a  copy  editor  with  a  keen  eye  for  editing 
stories,  creative  design  sl'ills  and  a 
smooth  way  with  headlines.  $25,000 
salary  and  benefits.  Reply  in  confidence 
to  Sam  Fosdick,  York  Daily  Records, 
1750  Industrial  Hwy.,  York,  PA  17402. 

COPY  EDITORS 

No  immediate  openings,  but  we  are 
updating  our  resume  files  for  editors. 
We're  a  40,000  quality  daily  in  the 
metropolitan  Washington  area.  Send 
resumes  to;  Les  Brindley,  The  Mont¬ 
gomery  Journal,  2  Research  Court, 
Rockville,  MD  20850. 


COPY  EDITORS 

Join  central  Florida's  newest  AM  paper. 
A  New  York  Times  affiliate.  New  ATEX, 
plant,  color  program.  News  desk;  Rim 
editor  responsible  for  copy  reading, 
headlining,  layout.  Evenings,  some 
weekends.  Features:  copy  editor  to 
read,  headline  for  theme  sections.  1 
year  experience.  Clips,  references  to 
Mark  Mathes,  Executive  Editor,  Ocala 
Star-Banner,  PO  Box  490,  Ocala,  FL 
32678. 


COPY  EDITOR 

New  Hampshire's  largest  newspaper 
has  dayside  copy  desk  openings.  Start¬ 
ing  pay  $33,000  plus  with  excellent 
benefits.  Two  years'  daily  newspaper 
desk  experience,  proven  editing  and 
layout  ability  essential.  Send  resume, 
references  and  clips  to  C.  Perkins, 
Managing  Editor,  The  Union  Leader,  PO 
Box  780,  Manchester,  NH  03105. 


EDITOR  -  BRIDAL  FASHION  MAGA¬ 
ZINE.  Nationally  acclaimed  new  south¬ 
ern  bridal  fashion  magazine  seeking 
experienced  editor.  Requirements:  3 
years  +  editorial  experience,  degree  in 
journalism  or  English,  personable  and 
neat  in  appearance  as  job  requires 
extensive  public  relations  role.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
to  Barbara  N.  Stewart  &  Assoc.  PO  Box 
9274,  Greensboro,  NC  27429. 


EDITOR 

Experienced  food  and  health  editor 
wanted  by  the  country's  largest  garden¬ 
ing  magazine.  Creativity  and  enern  are 
needed  to  extol  the  benefits  of  rresh 
produce  to  our  1  million  readers.  Exper¬ 
ience  in  acquiring  and  developing  a 
stable  of  free-lance  talent  a  must. 

Send  your  resume  with  best  writing  and 
editing  samples  to: 

Personnel  Dept.(E-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 
E.O.E. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  eipproximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  nnore  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

KdHor  A  PiiMIsIwr 

11  West  19th  StTMt,  NY.  NY  10011.  (212)  675-4380. 
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EDITORIAL  WRITER 
Assistant  to  editorial  page  editor.  Write, 
edit,  essays,  analyses.  Need  great 
writer,  thinker.  No  ideal  ideologues, 
lease.  Resumes  to  Thomas  Shapley, 
ditorial  Page  Editor,  Tribune,  120  W. 
First  Ave.,  Mesa,  AZ  85202. 


EDITOR  The  Pittsburgh  Catholic,  a 
121,500  weekly  serving  the  Pittsburgh 
Catholic  diocese,  is  seeking  a  seasoned 
professional  with  a  minimum  of  five 
years  experience  in  copy  reading,  edit¬ 
ing  and  layout.  Proven  managerial  skills 
in  the  ability  to  communicate  at  all 
levels  are  essential.  Editorial  writing 
experience  preferred.  Minimum  of  a 
Bachelor's  degree  in  journalism 
required.  Knowledge  of  Catholicism  is 
essential.  Please  send  resumes,  work 
samples,  and  salary  requirements  in 
confidence  to  Search  Committee,  Pitts¬ 
burgh  Catholic,  Suite  500,  100  Wood 
St.,  Pittsburgh,  PA  15222. 


Graphics  Editor 
Business  Writers 
City  Editor 
Copy  Editor 

A  mid-sized  daily  in  New  Jersey  is 
looking  for  a  graphics  editor.  Small  dail¬ 
ies  on  the  East  Coast  and  in  the  Mid- 
South  need  business  writers.  A  small 
daily  in  Pennsylvania  wants  a  city  editor 
with  a  proven  track  record.  And  a  New 
Jersey  daily  is  looking  for  a  copy  editor 
who  can  work  the  slot.  If  you  are  quali¬ 
fied  for  these  positions,  send  your 
resume  to  JOB  BANK,  2615  River  Rd., 
Suite  7,  Cinnaminson,  NJ  08077  or 
call  director  Jenny  Woestendiek  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 
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EDITORIAL  PAGE/COPY  EDITOR 
Must  have  strong  writing  and  editing 
skills,  concern  for  community  issues, 
understanding  of  national  and  interna¬ 
tional  issues.  Our  16,000  cirulation 
daily  newspaper  has  good  reputation  as 
solid  news  product.  Oesireable  SE 
Washington  location.  Send  complete 
resume,  references  and  nonreturnable 
writing  samples  to:  Personnel  Manager, 
Walla  Walla  Union-Bulletin,  PO  Box 
1358,  Walla  Walla,  WA  99362.  EOE. 


FEATURES  EDITOR 
Proven  pro  to  manage  11-person 
entertainment/lifestyle  department. 
Position  calls  for  expert  skills  in  editing, 
planning,  layout,  management,  leader¬ 
ship.  Resumes  to  John  Genzale,  Manag¬ 
ing  Editor,  Tribune,  120  W.  First  Ave., 
Mesa,  AZ  85202. 


GENERAL  ASSIGNMENT  REPORTER 
The  Bismark  Tribune,  North  Dakota's 
best  and  brightest  newspaper,  is  seek¬ 
ing  a  senior  general  assignment  reporter 
with  an  emphasis  on  covering  local 
government.  This  reporter  must  reach 
beyond  buildings  and  budget  to  tell 
readers  what  the  action  of  their  city  and 
county  governments  mean  to  them.  This 
reporter  also  has  the  versatility  and  the 
desire  to  write  feature  section  front 
packages  on  a  variety  of  topics.  This 
reporter  brings  at  least  three  years  of 
reporting  experience  to  this  job.  In 
exchange  we  offer  competitive  pay,  a 
chance  to  share  your  skills  with  our 
reporters  and  the  opportunity  to  live  in  a 
Missouri  River  state  capital  city  where 
recreational  opportunities  abound. 
Please  send  resume  and  nonreturnable 
clips  tO:  Paula  Redmann,  Human 
Resources  Manager,  The  Bismark 
Tribune,  PO  Box  1498,  Bismark,  ND 
58502.  Application  deadline  May  9. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring,  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 
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LEGAL  AFFAIRS  CORRESPONDENTS 
for  national  le^al  publication.  Experi¬ 
ence  in  magazine  article  writing  and 
investigative  reporting  preferred.  Send 
resume  and  5  clips  to  Box  2911,  Editor 
&  Publisher. 


LEGISLATIVE  REPORTER 
COPY  EDITOR 

The  Wilmington  News  Journal  Papers 
are  looking  for  an  aggressive,  self¬ 
starting  reporter  with  5-7  years  of  daily 
newspaper  experience  to  become  part 
of  the  5-person  capital  bureau  in  Dover. 
Would  cover  the  Governor’s  office  and 
state  Senate,  various  commissions  and 
state  boards.  College  degree,  tryout  and 
writing  examples  required. 

COPY  EDITOR  wanted  for  news/or 
features  desk.  Copy  editing,  headline 
writing,  layout.  Minimum  five  years 
experience.  Bachelor’s  degree,  copy 
editing  test,  and  tryout  required. 
Resume  and  samples  to  Ron  Williams, 
Assistant  Managing  Editor,  The  News 
Journal,  831  Orange  St.,  Box  1111, 
Wilmington,  DE  19899.  ABSOLUTELY 
NO  TELEPHONE  CALLS. 


MANAGING  EDITOR 
Redgate  Communications  Corporation, 
a  fast-growing  high-tech  publishing  and 
marketing  communications  firm,  is 
looking  for  a  managing  editor. 

The  ideal  candidate  should  possess 
writing,  editing,  and  management 
skills,  a  technical  background  and/or 
knowledge  of  MS  DOS.  Competitive 
salary/excellent  benefits.  Redgate 
Communications  is  located  in  Vero 
Beach,  FL,  a  resort  community  on  Flori¬ 
da's  east  coast. 

Send  resume,  writing  samples  and 
salary  requirements  to: 

Vice  President/Editor- In-Chief 
Redgate  Communications  Corp. 

660  Beachland  Blvd. 

Vero  Beach,  FL  32963 
No  phone  calls,  please. 
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LIFE  STYLE  WRITER 
Also  capable  of  pulling  together  sophisi- 
cated  fashion  coverage  for  award¬ 
winning  major  metropolitan  city  maga¬ 
zine.  We  want  a  finished  writer  with 
solid  reporting  experience.  Must  be  a 
self-starter.  Salary  competitive.  Send 
resume  and  clips  to  Diane  Brozek, 
Detroit  Monthly,  1400  Woodbridge, 
Detroit,  Ml  48207. 


MANAGING  EDITOR:  detail-oriented, 
organized,  creative  team  player  for  Zone 
4  city/regional  magazine.  Strong  editing 
and  writing  skills.  Previous  magazine 
experience  a  must.  Send  resume,  three 
writing  samples  and  a  cover  letter  that 
conveys  your  style  to:  SF  Managing 
Editor,  PO  Box  019068,  Miami,  FL 
33101. _ 

I  wasted  time;  now 
doth  time  waste  me? 
Shakespeare 

MANAGING  EDITOR 
BRITISH  HERITAGE 

Growing  bi-monthly  magazine  in  south 
central  Pennsylvania  seeks  highly 
organized  person  for  key  position. 
Duties  include:  maintain  editorial  flow, 
coordinate  production,  and  edit  manu¬ 
scripts.  3  to  5  years  prior  editorial 
experience,  good  research  and  language 
skills,  knowledge  of  British  history/ 
culture  required.  EOE.  Please  submit 
resume  and  salary  requirements  to 
Personnel  Department,  Historical 
Times  Inc.,  Box  8200,  Harrisburg,  PA 
17105. 


MID-LEVEL  EDITORS 
We're  a  well-known,  medium-sized 
Zone  5  daily  anticipating  some  mid¬ 
level  editor  vacancies.  We  want  can-do 
idea  people  to  help  us  continue  our 
award-winning  ways.  A  good  opportuni¬ 
ty  for  weekly  or  small  daily  editors  who 
want  to  step  up.  Send  a  resume,  work 
samples  and  salary  requirements  to  Box 
2918,  Editor  &  Publisher. 


ASIA  TECHNOLOGY 

Review  Publishing  Co.  Ltd.,  publisher  of  Far  Eastern  Economic  Review,  is  to  publish  a  new  monthly  magazine  de¬ 
voted  to  technology  and  science,  primarily  in  the  Asia-Pacific  region.  The  magazine  will  be  aimed  at  both  a  specialist  and 
general  readership  and  is  seeking  key  editorial  staff. 

EDITOR:  Tie  editor,  in  consultation  with  the  editor  of  the  Review,  will  be  responsible  for  defining  the  final  content  I 

and  format  of  the  magazine  and  with  helping  to  oversee  its  design;  organising  a  regional  network  of  contributors  and 
liaising  with  a  number  of  overseas  specialist  and  academic  publications.  Candidates,  ideally,  should  have  previous  ex¬ 
perience  in  this  area  of  journalism  at  a  senior  level  and  be  familiar  with  global  developments  in  science  and  technology 
and  knowledge  of  the  Asian  region. 

ROVING  CORRESPONDENT:  Tie  roving  correspondent  will  be  responsible  for  providing  major  articles  for  the  I 

magazine  from  around  the  region,  as  well  as  contributing  to  its  various  sections.  Candidates  should  have  a  good,  broad 
knowledge  of  current  developments  in  the  field,  plus  a  demonstrated  ability  to  generate  ideas  and  to  write  concisely 
and  clearly  on  science  and  technology  in  a  variety  of  fields.  Previous  experience  of  the  Asia-Pacific  is  desirable.  As  it 
is  possible  the  chosen  candidate  will  be  based  in  Tokyo,  knowledge  of  Japanese  would  be  an  advantage. 

ASSISTANT  EDITOR:  he  assistant  editor  will  have  wide-ranging  copy-editing  duties  and  be  responsible  for  run-  I 
ning  at  least  one  section  of  the  magazine.  A  strong  interest  in  science  and  technology  and  the  ability  to  rewrite  and 
edit  stories  with  precision  are  essential.  Candidates  should  also  be  interested  in  contributing  articles  to  the  magazine. 

Applications  for  the  above  positions  should  be  addressed  to  the  Editor,  Far  Eastern  Economic  Review,  GPO  Box  160 
Hongkong,  in  an  envelope  marked  “Asia  Technology”. 
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NEWS  EDITOR:  A  key  player  on  the  new 
team  shaping  our  news  product.  We’re  a 
30,000  morning  daily  in  the  upper 
midwest  that  has  Just  won  a  national 
first  place  award  for  best  front  page 
Give  us  clips  that  show  the  best  in  edii 
ing,  headlines  and  design,  we’ll  give 
you  a  job.  Send  resume  and  clips  tO: 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502.  Posi¬ 
tion  closes  May  25,  1988. 


REPORTER  for  general  assignment 
work  on  Ohio  county  seat  weekly  news¬ 
paper.  Photo  ability  helpful.  Send 
resume,  clips  and  salary  history  to  Hirt 
Publishing  Co.,  PO  Box  352,  Bellevue, 
OH  44811. 


REPORTERS 

NJ  Daily  looking  for  good  street  repor¬ 
ters  to  cover  urban  area  with  big  city 
problems.  Staff  is  young,  very  talented 
and  scoop-oriented.  Send  resume  and 
best  dozen  clips,  which  should  show  a 
flair  for  writing  and  a  love  of  the  chase. 
Salary  in  mid-teens  plus  benefits.  Box 
2920,  Editor  &  Publisher. 


SEEKING  PAGE  DESIGNER-WIRE 
EDITOR  for  Universal  Desk.  Harris  Pagi¬ 
nation  System.  Desk  designs  all  pages 
of  each  edition  -  news,  features,  sports. 
Afternoon  and  night  work.  Send  resume 
or  call  Nelder  Dawson,  Personnel  Direc¬ 
tor,  Alexandria  Daily  Town  Talk,  PO  Box 
7558,  Alexandria,  LA  71306.  (318) 
487-6406.  EOE. _ 

Editor  &  Pitblishcr 

SUBSCRIBE  TODAY! 
(212)  675-4380 


SHOEBOX  GREETINGS 
(A  tiny  little  division  of  Hallmark)  is 
looking  for  humor  writers.  It  you  can 
channel  your  sense  of  humor  into  inno¬ 
vative  greeting  cards  that  represent  a 
fresh  alternative  to  traditional  humor 
cards,  then  we  have  a  place  for  you. 
Shoebox  offers  a  competitive  salaiV,  a 
stimulating,  creative  environment  and 
one  of  the  finest  benefits  programs 
available.  Just  write  ten  humorous 
greeting  card  ideas  on  a  single  sheet  of 
paper  and  send  them  along  with  your 
resume  and  a  self  addressed  stamped 
envelope  to: 

Editorial  Manager 
Shoebox  Greetings 
Maildrop  No.  200 
Hallmark  Cards,  Inc. 

PO  Box  419580 
Kansas  City,  MO  64141-6580 


NEED  A  JOB? 

Then  you  need  MediaLine. 
MediaLine  is  a  dally  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  Job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers,  editors,  photograph¬ 
ers,  or  circulation  managers. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 


SPORTS  COPY  EDITOR 
Looking  tor  3  to  5  years  experience  for 
sports  staff.  Experience  in  expertise  in 
editing  copy,  writing  headlines,  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
dally  editing.  Position  offers  unlimited 
ability  to  grow  and  advance  at  a  thriving 
7-day  morning  newspaper.  Send 
resume  to  Personnel  Dir.,  Poughkeepsie 
Journal,  SCE,  Box  1231,  Poughkeep¬ 
sie,  NY  12602.  Women  &  minorities 
encouraged  to  apply.  EOE/M/F. 

SPORTS  COPY  EDITOR  -  32,000-circu- 
lation  Connecticut  daily  seeks  sports 
copy  desk  editor  to  fill  vacancy  on  eight- 
person  staff.  Must  be  willing  to  work 
weekends  and  have  minimum  of  three 
years  experience  as  writer  or  editor.  Box 
2915,  Editor  &  Publisher. 


SPORTS  DESK 

Sharp  editor  with  expert  layout/graphics 
skills  for  award-winning  section. 
Resumes  to  Dave  Lumia,  sports  editor. 
Tribune,  120  W.  First  Ave.,  Mesa,  AZ 
85202. 


SPORTS  EDITOR  -  One  to  two  years  of 
sports  writing  experience.  Page  design 
and  camera  skills  helpful.  $15,000  to 
$16,000.  Resumes  to  Alan  Blanchard, 
Managing  Editor,  Clovis  News  Journal, 
PO  Box  1689,  Clovis,  NM  88101. 


SPORTS  EDITOR 

An  award-winning  41,000  AM  sports 
department  is  looking  for  someone  who 
will  not  just  maintain  its  excellence,  but 
lead  it  to  new  heights.  We  are  an  hour 
from  Baltimore  and  2  hours  from 
Philadelphia  and  Washington.  $29,000 
plus  benefits.  Send  resume  and  cover 
letter  to  Tracy  Collins,  Managing  Editor, 
York  Daily  Record,  York,  PA  17402. 


SPORTS  EDITOR 

The  Newport  Daily  News  seeks  a  sports 
editor  to  lead  a  4-person  team  in 
producing  the  most  exciting  sports 
section  possible.  Our  sports  pages  must 
go  far  beyond  the  routine  to  include 
coverage  of  international  sailing, 
championship  tennis  and  horseman¬ 
ship.  But  our  principal  interest  remains 
high  school  sports.  The  person  we 
select  will  be  skilled  in  layout,  design, 
graphics  and  use  of  color.  He  or  she  will 
write  a  weekly  column.  Ability  is  more 
important  than  experience  but  this  is 
not  a  job  for  a  beginner.  We  expect  to 
become  the  best  small  daily  in  New 
England.  If  you  think  you  can  help, 
send  a  letter,  resume  and  samples  of 
writing  and  layouts  to:  David  B.  Offer, 
Editor,  The  Newport  Daily  News,  101 
Malbone  Road,  Newport,  Rl  02840. 
Deadline  May  18,  1988. 

SPORTS  MARKETING  NEWS,  a  nation¬ 
al  sports  business  publication,  seeks 
reporter  to  cover  the  marketing  side  of 
the  NFL  and  NBA.  3  to  5  years  daily 
sports  writing  experience  required. 
Zones  1  and  2  preferred.  Send  resume 
and  5  clips  to  Jacques  Pernitz,  Sports 
Marketing  News,  1460  Post  Rd.  East, 
Westport,  CT  06880. 

SPORTS  WRITER  Strong  writer  needed 
to  cover  scholastic  sports  for  small  daily 
in  Northwest  New  Jersey.  Full  time 
position.  Competitive  salary,  benefits. 
Send  resume  and  writing  samples  to  R. 
Bergman,  NJ  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


THE  ODESSA  (Texas)  American,  winner 
of  a  1988  Pulitzer  Prize,  is  looking  for 
news  reporters  and  copy  desk  mana¬ 
gers.  Reporters  need  1  year  experience. 
Copy  desk  applicants  need  strong  back¬ 
ground  in  design  and  editing.  Send 
resume,  clips  and  references  to  Manag¬ 
ing  Editor,  M.  Olaf  Frandsen,  PO  Box 
2952,  Odessa,  TX  79760.  No  phone 
calls. 


WRITER/REPORTER 
FOR  OUR  PUBLIC  RELATIONS  DEPT. 

We  are  seeking  an  individual  who  will  l>e 
reponsible  for  assisting  the  Public  Rela¬ 
tions  publications  supervisor  with 
producing  corporate  publications. 

Functions  include  researching  and 
reporting  on  corporate,  dealer  and 
employee  activities  for  publication  in 
our  internal  newsletters,  coordinating 
photography  assignments,  reviewing 
press  publications  and  performing  other 
Public  Relations  activites  as  required. 

Qualified  applicant  must  possess  a  BS 
in  Journalism  or  related  major  (or  equi¬ 
valent  work  background)  plus  newspap¬ 
er  and/or  internal  business  publications 
experience.  Prior  background  with 
layout,  design,  copy  preparation  and 
photographic  techniques  highly 
desirable. 

We  offer  a  competitive  salary  and 
comprehensive  benefits,  including 
savings  and  tuition  plans.  Please  send 
resume  with  salary  requirements  tO: 
Mrs.  R.  Miller 
MERCEDES-BENZ 
OF  NORTH  AMERICA,  INC. 

One  Mercedes  Drive 
Montvale,  NJ  07645 
Equal  Opportunity  Employer  m/f 


WRITER’S  DREAM 

Seven  million  readers.  Editors  who  love 
creativity.  Fascinating  topics.  Friendly 
crew.  All  at  PREVENTION,  America’s 
leading  health  magazine.  Send  us  your 
resume  and  best  samples  showing  style, 
wit,  intelligence.  If  you  can  write,  you 
can  write  your  own  ticket.  Relocate  to 
S.E.  Pennsylvania  and  enjoy  the  good 
life.  Reply  in  confidence  to  Mark  Brick- 
lin,  V.P.,  RODALE  PRESS,  INC.,  33 
East  Minor  St.,  Emmaus,  PA  18098. 


_ MAILROOM _ 

MAILROOM  MANAGER:  Excellent 
opportunity  with  a  medium  sized  daily 
newspaper  located  along  the  central 
California  Coastline.  Experience  must 
include  full  understanding  of  mailroom 
operations,  equipment  and  Fleet 
Management.  Knowledge  of  Sheridan 
48P  &  Muller  Martini  inserting 
machines.  Working  in  union  environ¬ 
ment.  Strong  supervisory  skills  a  must. 
Knowledge  of  Personal  computer 
spread  sheet  applications  desirable. 
Send  confidential  resume  and  salary 
requirements  to:  Box  2894,  Editor  & 
Publisher. 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates,  Inc. 
has  an  immediate  opening  for  a  quali¬ 
fied  field  service  representative  respon¬ 
sible  for  training  of  personnel  on  mail- 
room  inserting  equipment.  Individual 
must  have  experience  in  operating  high 
speed  inserting  equipment.  Growth 
opportunity  and  excellent  benefits. 
Send  resume  to  Graphic  Management 
Associates,  Inc.,  934  Marcon  Blvd., 
Allentown,  PA  18103,  Att:  Human 
Resources  Manager. 


PHOTOGRAPHY 

PHOTO/GRAPHICS  CHIEF 
Looking  for  a  pro  with  substantial 
management  experience.  Must  have  a 
sharp  eye  for  visual  communications. 
Head  a  nine  person  staff  of  photogra¬ 
phers  and  artist.  Resume  to  John 
Genzale,  Managing  Editor,  Tribune, 
120  W.  First  Ave.,  Mesa,  AZ  85202. 


STAFF  PHOTOGRAPHER  NEEDED  for 
70,000  daily  newspaper.  Send  resume 
to  Jack  Gunter,  Executive  Vice  Presi¬ 
dent,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37203. 


ASST  PRESSROOM  SUPERVISOR 
AND  PRESSROOM  FOREMAN 
Progressive  major  printing  company  has 
an  immediate  opening  for  an  assistant 
pressroom  supervisor  and  pressroom 
foreman.  Management  experience  a 
must.  This  successful  candidate  works 
well  under  pressure,  handles  priorities 
and  projects  effortlessly.  Willing  to 
devote  the  time  and  ener^  to  succeed. 
Urbanite  experience  a  plus.  Salary 
based  on  experience.  Send  resume  and 
salary  requirements  to  PO  Box  390, 
Lansdale.  PA  19446.  Att:  Production. 


ASSISTANT  WEB  PRESSMAN,  1  year 
minimum  experience,  Denton  Publica¬ 
tions,  northern  New  York  state.  Call 
Richard  Johnson  at  (518)  873-6368 
weekdays  between  8-5. 

COMPOSING  ROOM  MANAGER  with  2 
to  3  years  supervisory  experience  is 
needed  for  fast-growing,  family-owned 
Florida  daily.  Successful  candidate  will 
be  expected  to  complete  a  composing 
room  agenda  only,  overseeing  a  staff  of 
15,  handling  all  supervisory  and  clerical 
duties  and  insuring  that  all  deadlines 
are  met.  Good  pay  and  excellent 
company  benefits  in  a  growing  commer¬ 
cial  and  residential  area.  Non-smoker. 
Submit  resume  along  with  salary 
requirements  to  Vero  Beach  Press  Jour¬ 
nal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


DIRECTOR  OF  OPERATIONS 
A  growing  Midwest  daily  with  a  large 
commercial  operation  is  seeking  a 
production  executive  to  be  responsible 
for  our  multi-faceted  operation.  We’re 
seeking  to  improve  quality  plan  growth 
and  expand  our  facilites.  This  person 
will  be  a  cost-conscious  professional 
with  a  minimum  of  ten  years  experi¬ 
ence,  with  at  least  five  years  as  top 
manager.  Must  be  a  number  one  or  two 
in  his  present  operation.  We  offer  a 
challenging  opportunity  with  a  progres¬ 
sive  company.  Interested  applicants 
should  send  resume  and  salary  history 
in  confidence  to  Box  2913,  Editor  & 
Publisher. 


EXPERIENCED  URBANITE  Pressman. 
Zone  8.  Good  pay  and  benefits.  Must 
not  smoke.  7-day  daily  with  some  small 
job  work.  50  miles  from  mountains.  Call 
Don  Chapline,  Daily  Times,  (505) 
325-4545,  Box  450,  Farmington,  NM 
87499. 


PRESSROOM  SUPERINTENDENT 
Seeking  an  individual  with  a  minimum 
of  5  years  supervisory  experience. 
Knowledge  of  letterpress  and  offset  in  a 
union  environment  a  plus.  We  require 
strong  mechanical  skills,  people  skills 
and  record  keeping  ability.  Position 
offers  unlimited  opportunity  to  grow  and 
advance  at  a  thriving,  7-day  morning 
daily  in  Zone  2.  Send  resume  including 
salary  requirements  to  Box  2921, 
Editor  &  Publisher.  EOE  M/F. 


PRESS  SUPERVISOR 
WEST  COAST  NEWSPAPER  (85,000 
daily,  90,000  Sunday)  is  looking  for  a 
dynamic  press  supervisor  to  work  with 
and  direct  press  crew  on  8-unit  TKS 
double-width  offset  press.  Stong  people 
skills  with  hands-on  technical  ability 
desired,  experience  supervising  union 
pressroom  preferred.  Excellent  benefit 
package.  Send  resume,  references,  an^ 
salary  history  to  Personnel  Department, 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302. 


In  democracy  both  deep 
reverence  and  a  sense  of 
the  comic  are  requisite. 
Carl  Sandberg 
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EDITOR  &  PUBLISHER  for  April  30,  1988 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee, 'labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


WE'RE  LOOKING  for  an  experienced 
Web  Press  Operator  with  at  least  three 
years  of  progressive  experience  to  join 
our  team  in  a  fast-paced,  growing  oper¬ 
ation  located  in  the  attractive  suburbs 
north  of  Boston.  Pay  commensurate 
with  experience,  excellent  benefits  and 
a  chance  to  grow  with  a  growing 
company.  Contact  Mike  Fournier,  North 
Shore  Weeklies  (617)  356-5141, 


_ SALES _ 

TELEPHONE  SALES  MANAGER 

If  you  are  an  energetic  and  creative 
individual  with  the  skills  to  manage 
people  in  a  high  energy  goal-oriented 
environment  where  you  have  the  poten¬ 
tial  to  earn  what  you  are  worth,  this  may 
be  just  the  opportunity  for  you. 

We  are  a  progressive,  150,000  plus 
west  coast  daily  with  a  reputation  for 
uncompromised  quality,  responsibility 
to  the  community  and  a  high  degree  of 
senstitivity  towards  our  staff.  As  a 
result,  an  unusally  large  ratio  of  our 
employees  has  remained  for  20  years  or 
more.  We’re  located  in  a  growing  market 
convenient  to  both  LA  and  San  Francis¬ 
co,  the  Pacific  Coast  and  the  mountains 
of  the  Sierra  Nevada  for  some  of  the 
finest  outdoor  recreation  in  the  land. 

The  successful  candidate  will  provide 
strong,  positive  leadership  to  four 
supervisors  and  a  telephone  sales  and 
support  staff  of  29  people,  analyze  data 
from  systems  and  sales  reports  and  take 
necessary  steps  to  assure  optimum 
sales  performance,  use  close  contact 
with  industry,  local  market  and  compet¬ 
ition  to  our  maximum  benefit,  coordi¬ 
nate  staff  training,  scheduling  and 
evaluation,  and  work  with  the  Classified 
manager  to  develop  and  implement 
sales  strategies  and  promotions. 

Compensation  and  benefits  include 
salary  commensurate  with  experience 
plus  MBO,  fully  paid  medical  and 
dental  plans,  plus  excellent  savings  and 
retirement  programs  including  401K. 

Please  send  resume  and  salary 
history  to 

Personnel  Department 
THE  FRESNO  BEE 
1626  E  Street 
Fresno,  CA  93786 

An  Equal  Opportunity  Employer. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER,  41,  with 
editorial/printing  background  wants  top 
job  on  large  weekly/small  daily.  Turn¬ 
around  expert  used  to  competition.  Will 
consider  management/investment  role 
with  owner  who  wants  to  slow  down. 
Trained  by  cost-consious  national 
group.  Call  (703)  639-1803. 


EFFICIENT  NEWSROOM  MANAGER 
who'll  make  sure  your  coverage  is  fair 
and  thorough.  I’m  dedicated  to  the 
reader’s  right  to  complete  and  pertinent 
information  presented  in  a  friendly 
format.  Currently  a  small  daily  ME  seek¬ 
ing  a  growth  opportunity.  Box  2926, 
Editor  &  Publisher. 


NEWSPAPER/COMMERCIAL  printing 
executive  with  over  25  years  admini¬ 
strative  experience  seeks  an  executive 
management  position  with  total  P  &  L 
responsibility.  Will  only  consider 
publishing  companies  committed  to 
sustained  growth.  Write  to  Box  2875. 
Editor  &  Publisher. 


PUBLISHER/GM 

Outstanding  publisher/GM  available. 
Proven  record  as  a  results-builder. 
Came  up  through  the  advertising  side 
but  has  an  editorial  degree.  Strengths 
include  budgeting,  production  expertise 
and  business  computers  are  his  special¬ 
ty.  Builds  a  strong  internal  team. 

Last  position  was  publisher  of  a  small 
daily  with  a  large  commercial  printing 
operation.  In  less  than  1  year  he  turned 
this  company  from  a  losing  trend  to 
profitability.  Present  salary  require¬ 
ments:  $40’s. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


PUBLISHER/GM 

Excellent  track  record  as  publisher,  and 
supervising  group  of  newspapers. 
Experience  all  facets.  Produced  top 
profits  and  award-winning  newspapers. 
I  am  45,  available,  with  30  years  in  the 
business.  John  Shields  (209) 
723-7407;  2424  Brookdale  Court, 
Merced,  CA  95340. 


POSITIONS  WANTED 


CARTOONIST 


NATIONALLY  SYNDICATED  Editorial 
Cartoonist/Caricaturist  seeks  to 
enhance  Metro  Daily  with  mature  style. 
Full-time  position.  Call  William  Marvin 
(503)  382-5861. 


_ CIRCULATION _ 

YOUNG,  AGGRESSIVE,  professional 
Circ.  Director  seeks  new  challenges 
with  progressive  organization.  Diversi¬ 
fied  experience,  forte  in  motivation, 
marketing.  Very  people-oriented  with 
accent  on  detail  and  service.  Extensive 
sales  background  as  well  as  budgeting. 
ABC,  incentive  and  retention  programs. 
Dedicated,  positive,  team  player.  Box 
2888,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classitted  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ EDITORIAL _ 

COPY  EDITOR  POSITION  WANTED. 
May  graduate  of  University  of  Colorado. 
Have  experience  at  23  dailies  and  was 
managing  editor  of  college  paper.  For 
resume,  work  samples  Karen  Grogan, 
165  Fordham  St.,  Colorado  Springs,  CO 
80911.  (303)  492-4554. 


DAILY  EXEC.  EDITOR  seeks  position 
near  lake  or  mountains.  Tough  adm; 
former  J-school  teacher;  excel,  writing, 
graphics.  Can  direct  budget,  personnel. 
Call  (313)  372-9081. 


EDITOR-REPORTER  with  news, 
graphic,  teaching  experience.  South¬ 
western  PA  only.  Call  Bill  today:  (412) 
421-1368. 


POSITIONS  WANTED 


EDITORIAL 


MANAGING  EDITOR.  32,  single, 
moving  to  Philadelphia.  Veteran  leader, 
good  with  people,  budgets  and  issues. 
Solid  editorial  writer  and  columnist. 
Box  2922,  Editor  &  Publisher. 


OUTSTANDING  SKILLS,  experience 
(from  writing  to  editing  to  managing 
editor  of  three  daily  newspapers).  Anxi¬ 
ous  to  locate  in  Seattle  area.  It  can  be 
anything  from  a  daily  newspaper  to  a 
house  organ  -  whatever  it  is.  I’ll  a  make 
it  better.  Strong  people  person.  Al: 
(206)  329-7080. 


REPORTER  with  3  years  experience 
wants  general  assignment  or  news 
features  job  on  70,000  or  larger  daily  in 
Zones  5,7,8  or  9.  Call  Martin  at  (707) 
422-8292  before  2pm  Pacific  Daylight 
Time. 


SOCKO  COLUMNIST,  sports  or  news, 
bought  out  in  big  city  sale,  seeks  metro 
challenge.  Clips  sing,  writer  doesn’t. 
Zone  2.  Will  relocate  for  hot  offer.  Box 
2889,  Editor  &  Publisher. 


SPORTS  WRITER  with  3  years  experi¬ 
ence  as  top  college,  high  school  corres¬ 
pondent  tor  large  Massachusetts  dailies 
seeks  full-time  position.  Any  zone.  Call 
Mark  P.  Buckley,  days  or  evenings, 
(617)  835-4910. 


SPORTS  WRITER/REPORTER.  Exper¬ 
ienced  all  levels  of  sports.  Some  govern¬ 
ment.  Wishes  to  relocate  to  mid- 
Atlantic  or  Southeast.  Tired  of  exile 
bush-leagues.  Want  back  in  big  time. 
Excellent  clips,  references.  Box  2923, 
Editor  &  Publisher. 


use  GRADUATE  seeks  editorial  posi¬ 
tion  for  newspaper  or  magazine  in 
Southern  California.  Excellent  writing 
and  editing  skills.  B.  Hill,  7714  Yankey 
St.,  Downey,  CA  90242. 


Man  never  rises  to  great 
truths  without  enthusiasm. 


FACT-DIGGING  REPORTER  with  seven 
years  of  daily  experience  in  Texas,  Okla¬ 
homa  and  Idaho.  Seeks  reporting  spot 
on  mid-sized  daily.  Have  city  hall  exper¬ 
ience  on  major  metro.  Expertise  in  envi¬ 
ronment.  All  Zones  but  3  &  4.  Florida 
OK.  Fluent  in  Spanish.  Master’s 
Degree.  Call  Mark.  (208)  736-0875. 


INTERNATIONAL  SAVVY  -  M.A.  jour¬ 
nalism,  thesis  (1988);  B.A.  psychology, 
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SHOP  TALK  AT  THIRTY 


“Gettysburgh”  at  the  New  York  Times 


By  Kenneth  Koyen 

Two  dates  have  been  impressed  on 
my  mind  by  the  New  York  Times.  One 
is  July  3,  the  decisive  day  of  the  Battle 
of  Gettysburg.  The  other  is  Nov.  19, 
when  President  Abraham  Lincoln 
memorialized  the  battle  with  his 
address.  Both  took  place  in  1863,  the 
third  year  of  the  Civil  War. 

Of  course  I  had  known  about  both 
events  since  grade-school  days  but  it 
took  the  Times,  in  a  wondrous  way,  to 
bring  them  up  afresh. 

It  happened  in  1963,  on  the  lOOth 
anniversary  of  the  battle.  As  was  to  be 
expected,  the  Times  made  its  obei¬ 
sance  to  the  centennial.  On  Monday, 
June  30,  1963,  the  Times  ran  an  edi¬ 
torial  with  the  cryptic  title,  “Gettys¬ 
burgh”: 

One  hundred  years  ago  tomorrow, 
the  most  famous  battle  of  the  Civil  War 
began.  It  raged  for  the  first  three  days 
of  July,  and  when  it  was  over  hopes  for 
a  Confederacy  of  slave  states  was 
dead.  Still  to  come  were  nearly  two 
more  war  years  —  and  the  address  by 
President  Lincoln  in  the  following 
November  that  would  become  the 
greatest  monument  of  the  battle. 

The  following  comment  on  The 
Battle  of  Gettysburgh  (as  it  was  then 
spelled)  appeared  in  this  editorial  page 
of  the  New-York  Times  (as  we  then 
hyphenated  it)  in  the  first  week  of  July, 
1863  .  .  . 

The  Times'  offhand  assertion  that 
“Gettysburgh”  was  then  the  correct 
spelling  intrigued  me  for  two  reasons. 
First,  1  have  some  knowledge  of  the 
history  of  the  Civil  War.  Second,  as  a 
former  staffer  of  the  old  New  York 
Herald  Tribune  I  entertain  certain 
doubts  as  to  the  infallibility  of  the 
Times.  1  resolved  to  follow  the  pre¬ 
cept  of  that  scholar,  Casey  Stengel.  1 
decided  to  look  it  up. 

An  examination  of  the  Times  for 
the  Civil  War  period  revealed  that  the 
spelling  was  no  passing  aberration. 
The  first  mention  of  the  battle  was  in 
the  paper  of  July  2,  1863,  when  a 
dispatch  from  L.L.  Crounse  was 
headed:  “Heavy  Battle  in  Pennsylva¬ 
nia,"  followed  by  “The  Locality  of 
the  Battle  Near  Gettysburgh.”  And, 
sure  enough,  the  Times  of  Nov.  20, 
1863,  had  this  headline:  “Address 
delivered  at  Gettysburgh  on  the  nine¬ 
teenth  of  November  at  the  Consecra¬ 
tion  of  the  Cemetery.”  (The  headline, 
by  the  way,  referred  to  the  speech, 
not  by  President  Lincoln,  but  by 


(Koyen  is  a  free-lance  writer  who 
lives  in  Manhattan.) 


Edward  Everett,  an  orator  of  the 
day.) 

How,  1  wondered,  had  the  change 
in  spelling  come  about?  Or  had  it? 
Local  historians  at  Gettysburg 
reported  that  never,  in  living  memory 
or  in  any  record,  had  the  town  spelled 
its  name  in  any  other  fashion. 

There  was,  to  be  sure,  an  “h”  in  its 
first  name.  Marsh  Creek  Settlement, 
but  since  its  incorporation  in  1806  it 
had  always  been  “Gettysburg.”  Civil 
War  histories  and  maps  of  the  period 
used  the  same  spelling.  Major  Gen¬ 
eral  George  Gordon  Meade  and  Gen¬ 
eral  Robert  E.  Lee,  the  Gettysburg 
antagonists,  did  not  hesitate  to  spell 
Gettysburg  without  an  “h.”  This 
despite  the  fact  that  the  Times  of  July 
6, 1863,  reported  that  Meade  officially 
notified  Washington  that  “we  now 
hold  Gettysburgh.” 

No  other  publication  of  the  day 
could  be  found  that  spelled  the  name 
in  the  same  way  as  did  the  Times.  For 
one,  Horace  Greeley’s  New-York 
Daily  Tribune  of  July  1 ,  1863.  was  on 
the  top  of  the  news  in  modern  style 
with  a  four-column  map  at  the  top  of 
the  front  page.  Titled  “The  seat  of 
war  in  Pennsylvania  and  Maryland,” 
the  map  prophetically  had  “Gettys¬ 
burg”  in  the  center. 

Baffled,  1  again  turned  to  the  files  of 
the  Times.  The  light  of  understanding 
began  to  flicker  when  1  found  on  Page 
8  of  the  July  3,  1863,  issue  this  head¬ 
line:  “The  Siege  of  Vicksburgh.” 
Even  a  present-day  Times  editorial 
writer  would  not  maintain  that  the 
Mississippi  River  town  has  ever 
spelled  its  name  with  a  redundant 
“h.”  Nor  has  Harrisburg  or  Cham- 
bersburg.  Pa.  Yet  the  Times  spelled 
them  all  with  a  final  “h”  in  reporting 
on  the  Civil  War. 

Obviously  there  is  a  dark  chapter  in 
the  Times’  history  that  will  never  be 
illuminated.  Was  the  errant  spelling  a 
crotchet  of  Henry  Jarvis  Raymond, 
the  editor?  Or  was  there  on  the  staff  a 


The  New  York  Public  Library 
recently  honored  James  Reston  with 
the  first  annual  Helen  B.  Bernstein 
Award  for  Excellence  in  Journalism, 
which  carried  with  it  a  check  for 
$15,000  and  an  engraved  paperweight 
in  the  shape  of  the  42nd  Street  Library 
building. 

Reston,  a  columnist  at  the  New 


more-than-usually  eccentric  copy 
editor?  A  man  marked,  perhaps,  by 
an  impressionable  boyhood  in  Pitts¬ 
burgh  or  Edinburgh?  One  can  picture 
him  furiously  marking  up  copy, 
inserting  “h”s  to  the  point  of  exhaus¬ 
tion. 

The  truth  is  that  the  Times  has  long 
had  trouble,  in  one  way  or  another, 
with  its  “h”s.  The  difficulty  has 
extended  even  into  modern  times. 

Author  Gay  Talese  in  his  book  The 
Kingdom  and  the  Power  cited  an 
action  of  Clifton  Daniel,  then  manag¬ 
ing  editor  of  the  Times.  Daniel  cor¬ 
rected  Charlotte  Curtis,  then  the 
Times’  women’s  news  editor,  who 
had  written  that  Prince  Radziwill’s 
familiar  first  name  was  “Stash.” 
Although  it  was  pronounced  that 
way,  it  was  in  fact  spelled  “Stas,” 
decreed  Mr.  Daniel.  To  write  it 
“Stash”  was,  in  the  first  place,  a 
rather  lofty  level  of  error.  The  mis¬ 
take  would  have  arisen  on  hearing  the 
Prince’s  name,  presumably  in 
friendly  banter.  Most  commoners 
would  have  erred  by  calling  him 
“Stan”  on  first  acquaintance, 
because  his  Christian  name  was,  after 
all,  Stanislas. 

The  record  has  been  brought  to  the 
attention  of  present-day  editors  of  the 
Times.  The  newspaper  has  chosen 
not  to  acknowledge  that  it  marched 
out  of  step  to  a  different  drummer 
during  the  Civil  War.  Still,  at  this  late 
date  it  may  be  appropriate  for  the 
Times  to  confess  error  and  exorcise 
this  ghost  of  a  centennial  past.  (Even 
Meyer  Berger,  in  the  195 1  official  his¬ 
tory,  The  Story  of  The  New  York 
Times,  wrote  that  Gettysburg  was 
“then  spelled  with  an  ‘h.’  ”) 

Without  a  correction,  this  lapse, 
which  has  survived  the  eras  of  Ray¬ 
mond,  Ochs  and  Sulzberger,  will  per¬ 
sist  in  editorial  perpetuity.  1  can  envi¬ 
sion  a  time  in  the  2()63  when  the  Times 
will  again  run  an  editorial  which  will 
begin  “Gettysburgh  ...” 


York  Times  who  is  known  for  his  cov¬ 
erage  of  national  and  foreign  affairs, 
noted,  “Journalism  involves  report¬ 
ing  news  that  people  don’t  want  to 
hear.  The  American  press  has  never 
been  better  —  or  more  unpopular. 
This  is  a  serious  problem.  One  way  to 
do  something  about  it  is  to  reward 
excellence  in  journalism.” 
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A  newspaper  should  take 
the  roof  off  the  world  and 
let  the  people  see  in,” 

—  Qiarles  H.  Taylor 


The  Mutual 
Insumnce  Compatty 
Of  Hamilton,  Bermutia 

Providing  Ubei  and 
Strike  Protection 
For  The  Press 


Charles  Taylor  accepted  the  post  of  manag¬ 
ing  editor  of  The  Boston  Globe  at  a  time  when 
newspapers  were  known  for  screaming  head¬ 
lines  and  sensational  stories.  But  Taylor  was 
a  man  who  liked  hard  fects. 

After  acquiring  controlling  interest  of  The 
Globe,  he  created  a  paper  that  provided 
Bostonians  with  objective,  in-depth  coverage 
of  local  news,  events,  and  elections.  He  was 
also  regarded  as  an  excellent  leader  and 
organizer  of  staff,  one  of  whom  would  later 
describe  Taylor  s  Globe  as  “a  prophecy  of  the 
newspapers  of  today.” 


The  Boston  Globe 


Mutual  Insurance  Company  of  Hamilton, 
Bermuda,  is  also  an  experienced  leader  in  the 
newspaper  industry.  Mutual  has  provided 
insurance  coverage  to  the  newspaper  industry 
exclusively  for  more  than  twenty-five  years, 
and  the  board  of  directors  has  125  years  of 
cumulative  experience  in  the  business. 

That’s  why  nearly  800  newspapers  through¬ 
out  the  U.S.  and  Canada  rely  on  Mutual  for 
libel  and  strike  insurance,  and  for  seminars  on 
how  to  avoid  libel  suits.  For  more  informa¬ 
tion,  please  contact  Mutual. 


RO.  Box  1179,  Hamilton  5,  Bermuda  *(809)292-7633  ■  Send  all  mail  via  OVERSEAS  AIRMAIL 


From  more  than  1,000  entries, 
these  are  the  winners  for  1987 


ERNIE  PYLE  AWARD 

Human  Interest  Writing 

Steve  Lopez,  columnist  at  The  Philadelphia  Inquirer,  for  a  simple  and  direct 
writing  style  that  celebrated  the  uncelebrated. 

WALKER  STONE  AWARD 

Editorial  Writing 

Maura  Casey,  editorial  page  editor  at  The  (Lawrence,  Mass.)  Eagle-Tribune,  for  a 
campaign  to  ban  furloughs  for  inmates  convicted  of  first-degree  murder. 

EDWARD  WILLIS  SCRIPPS  AWARD 

Service  to  the  First  Amendment 

The  Kentucky  Post,  Covington,  for  writing,  reporting,  legal  efforts  and  professional 
leadership  in  support  of  free  speech  and  a  free  press. 

ROY  W.  HOWARD  AWARDS 

Public  Service/Over  100,000  circulation 

The  Charlotte  Observer  for  revealing  Jim  Bakker’s  misuse  of  PTL  ministry  funds. 
Public  Service/Under  100,000  circulation  (dual  winners) 

The  Daily  Camera,  Boulder,  Colo.,  for  exposing  17  years  of  misuse  of  public  funds 
at  the  Rocky  Flats  nuclear  weapons  plant. 

The  Albuquerque  Tribune  for  its  sensitive  portrayal  of  a  child  who  was  burned 
beyond  recognition. 

JACK  R.  HOWARD  BROADCAST  AWARDS 

Journalistic  Excellence/TV,  large  market 

KXTV,  Sacramento,  for  exposing  the  Los  Angeles  youth  gangs  that  were  supplying 
crack  to  Sacramento  youths. 

Journalistic  Excellence/TV,  small  market 

WBRZ,  Baton  Rouge,  La.,  for  documenting  the  state’s  expensive  practice  of  settling 
lawsuits  out  of  court. 

Journalistic  Excellence/Eadio,  large  market 

WSM,  Nashville,  for  investigating  the  city’s  sudden  increase  in  crime. 

Journalistic  Excellence/Radio,  small  market 

WWVA,  Wheeling,  W.Va.,  for  analyzing  the  impact  of  the  area’s  increasingly  older 
population. 

EDWARD  J.  MEEMAN  AWARDS 

Environmental  Journalism/Over  100,000  circulation 

Natalie  Fobes,  The  Seattle  Times,  for  documenting  in  photography  and  print  the 
Pacific  salmon’s  struggle  for  survival. 

Environmental  Journalism/Under  100,000  circulation 

The  Charleston  (W.Va.)  Gazette  for  defending  the  environment  against  the  ravages 
of  strip  mining  and  chemical  production. 

CHARLES  E.  SCRIPPS  AWARDS 

Literacy/Newspaper  division 

The  Herald- Leader,  Lexington,  Ky.,  for  a  multi-faceted  literacy  campaign  that  in¬ 
cluded  special  sections,  instructional  booklets  and  a  statewide  advertising  program. 
Literacy/Broadcast  division 

New  Jersey  Network  for  daily  programming  and  community  projects  to  promote 
literacy. 

CHARLES  SCHULZ  AWARD 

For  College  Cartoonists 

Michael  Thompson  for  editorial  cartoons  published  in  the  University  of  Wisconsin’s 
Milwaukee  Post. 


gjg  SCRIPPS  HOWARD  FOUNDATION 
NATIONAL  JOURNALISM  AWARDS 


